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PREFACE

In the ever-evolving world of commerce, management, and business economics,
it is crucial to stay abreast of the contemporary issues that shape the global business
landscape. The interconnectedness of markets, rapid technological advancements, and
changing consumer behaviors have transformed the ways businesses operate, creating
new challenges and opportunities. This book, Contemporary Issues in Commerce,
Management and Business Economics, is an attempt to explore and analyze these
emerging trends that are reshaping the future of business.

The contributions presented in this book cover a wide spectrum of topics,
ranging from strategic management, financial innovations, and marketing strategies
to the economics of globalization, sustainable business practices, and corporate
governance. Each chapter delves into a critical issue, examining the current
challenges, providing practical insights, and suggesting innovative solutions for future
growth. The authors, with their diverse backgrounds and expertise, offer a rich
collection of perspectives that are both academically rigorous and relevant to
practitioners in the field.

In an era where businesses are grappling with technological disruptions,
shifting economic policies, and environmental concerns, understanding the nuances of
commerce, management, and economics has become more important than ever. This
book is designed to serve as a comprehensive guide for students, researchers,
academicians, and professionals who wish to deepen their understanding of the
contemporary business world.

I hope this book will not only enhance the readers' knowledge but also inspire
them to think critically about the evolving dynamics of commerce, management, and
economics in the modern age.

We are living in exciting times, where every challenge offers an opportunity for
innovation and growth. It is our belief that the insights shared within these pages will
help readers navigate the complexities of the modern business environment and

contribute to their success in the years ahead.

- Editor
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ROLL OF NABARD IN AGRICULTURE DEVELOPMENT IN INDIA
Vidhya Shripati Patil
Department of Economics,
Padmashri Dr. G. G. Jadhav Mahavidyalaya, Gaganbawada

Introduction:

The National Bank for Agriculture and Rural Development, commonly known as
NABARD, is a pivotal institution in India dedicated to the development and upliftment of the
agriculture sector and rural areas. Established on July 12, 1982, by an Act of the Indian
Parliament, NABARD was created with the objective of promoting sustainable and equitable
agriculture and rural prosperity through effective credit support, related services, institution
development, and other innovative initiatives.

As an apex development bank, NABARD's core mandate includes facilitating credit flow
for the promotion and development of agriculture, small-scale industries, cottage and village
industries, handicrafts, and other rural crafts.

NABARD primarily operates by refinancing financial institutions that extend loans to
agriculture and rural development. It also plays a crucial role in providing direct lending support
through various schemes aimed at improving infrastructure, introducing technological
innovations, and fostering entrepreneurship in rural areas. Over the years, NABARD has been
instrumental in implementing government initiatives like the Pradhan Mantri Fasal Bima Yojana
(PMFBY), the Rural Infrastructure Development Fund (RIDF), and the Kisan Credit Card (KCC)
scheme, among others.

Through its multifaceted approach, NABARD has not only facilitated increased
agricultural productivity and rural development but also contributed significantly to enhancing
the livelihoods and well-being of millions of rural families. In addition to financial support,
NABARD emphasizes capacity building, institutional development, and policy advocacy,
making it a cornerstone of India's agricultural development strategy.

Nabard's Historical Background and Evolution

The National Bank for Agriculture and Rural Development (NABARD) was established
on July 12, 1982, by an Act of the Indian Parliament. It emerged from the recommendations of
the B. Sivaraman Committee, which had studied the agricultural and rural credit system in India.
This institution was created by converging the Agricultural Credit Department and Rural
Planning and Credit Cell of the Reserve Bank of India (RBI) and entire undertaking of the
Agricultural Refinance and Development Corporation (ARDC).

The aim was to provide a specialized, focused, and integrated financial institution that
could address the credit requirements of the agriculture sector and rural development activities.

NABARD's evolution has been marked by its role in supporting and influencing
agricultural policies and credit schemes in India. Initially geared towards refinancing the
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cooperative banks and regional rural banks for agricultural loans, NABARD has gradually
expanded its scope to include a wider range of activities. It has provided training and capacity-
building for rural institutions, collaborated on the formulation and implementation of
government policies, and spearheaded innovative projects that address specific needs within the
agricultural sector.

Over the decades, NABARD has played a pivotal role in enhancing agricultural
productivity, ensuring food security, and promoting sustainable rural development. Its
multifaceted approach includes boosting micro-finance initiatives through Self Help Groups
(SHGs) and supporting infrastructure development, such as irrigation and rural roads. Through
these efforts, NABARD continues to be a cornerstone in the quest for inclusive growth and rural
prosperity in India.

Key Functions and Objectives of Nabard in Agriculture

The National Bank for Agriculture and Rural Development (NABARD) plays a pivotal
role in shaping the landscape of agricultural development in India. Established with a mandate of
promoting sustainable and equitable agriculture and rural prosperity, NABARD oversees a
multitude of functions and objectives designed to bolster the agricultural sector. Primarily, it acts
as a refinancing institution, providing financial aid to banks and other financial institutions that
extend credit to agriculture and allied activities. By doing so, NABARD ensures that farmers,
particularly those from marginalized communities, have access to necessary financial resources.

In addition to refinancing, NABARD is deeply involved in planning, implementing, and
monitoring various developmental projects. It collaborates with multiple stakeholders, including
central and state governments, to formulate strategies aimed at enhancing agricultural
productivity and rural livelihoods. NABARD also aids in the infrastructural development of rural
areas—facilitating the establishment of irrigation systems, rural roads, and storage facilities,
which are critical for improving agricultural efficiency and market access.

Furthermore, NABARD emphasizes capacity building and skill development, organizing
training programs for farmers, self-help groups, and other rural enterprises. This educational
aspect is crucial for fostering innovation and adoption of new technologies within the agriculture
sector. In essence, NABARD’s comprehensive approach encompasses financial support,
infrastructural development, strategic planning, and capacity building, all of which are aligned to
achieve its overarching goal of fostering sustainable agricultural growth and rural development
in India.

Major Initiatives and Programs by Nabard in Agriculture Development

The National Bank for Agriculture and Rural Development (NABARD) has been at the
forefront of agricultural development in India, launching numerous initiatives and programs
aimed at enhancing the productivity, profitability, and sustainability of the agricultural sector.
Through its refinance and direct finance facilities, NABARD has been pivotal in ensuring the
availability of credit to farmers, especially small and marginal ones, thereby enabling them to
adopt modern agricultural practices and technologies.

2
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One of the significant programs initiated by NABARD is the Watershed Development Program,

which focuses on the holistic development of rain-fed areas through soil and water conservation,
thus enhancing agricultural productivity and ensuring sustainable livelihoods.

Additionally, NABARD's credit-linked rural infrastructure development initiatives have
brought about substantial improvements in the agricultural sector. The Rural Infrastructure
Development Fund (RIDF), managed by NABARD, has been instrumental in creating robust
infrastructure, such as irrigation facilities, rural roads, and storage capacities, which are crucial
for the agricultural value chain. NABARD's initiatives also extend to promoting the adoption of
climate-resilient and sustainable agricultural practices through various capacity-building and
training programs.

By facilitating access to Information and Communication Technology (ICT) in
agriculture, NABARD has empowered farmers with real-time information related to weather
forecasts, market prices, and best farming practices, thereby aiding informed decision-making.
These initiatives and programs reflect NABARD’s comprehensive approach towards fostering an
inclusive and sustainable agricultural development in India.

Impact of Nabard on Rural and Agricultural Growth

The National Bank for Agriculture and Rural Development (NABARD) has played a
pivotal role in fostering rural and agricultural growth in India. Since its inception in 1982,
NABARD has been instrumental in streamlining credit flow and providing financial support to
enhance agricultural productivity and elevate the rural economy. Through its various schemes
and initiatives, NABARD has significantly impacted the lives of millions of farmers and rural
entrepreneurs.

One of the primary contributions of NABARD is the facilitation of institutional credit
through its refinancing support to rural banks and cooperatives. This has enabled farmers to
access timely and adequate loans, helping them invest in modern farming techniques, purchase
high-quality seeds, and adopt sustainable practices. Consequently, there has been a notable
increase in crop yields and agricultural output. Moreover, NABARD's focus on rural
infrastructure development, such as irrigation, storage facilities, and rural roads, has further
boosted agricultural efficiency and market access for farmers.

The bank's efforts in promoting Self Help Groups (SHGs) and Farmer Producer
Organizations (FPOs) have empowered rural communities by fostering collective action and
improving their bargaining power in the marketplace. These initiatives have not only enhanced
income levels but also contributed to the socio-economic upliftment of rural populations. In
essence, NABARD's multifaceted approach to rural and agricultural development has created a
robust ecosystem that supports sustainable growth and poverty alleviation in India’s heartland.
Future Prospects and Challenges For Nabard in Agriculture Development

The future prospects for NABARD (National Bank for Agriculture and Rural
Development) in the realm of agricultural development in India remain highly promising yet
riddled with challenges. As India strives toward more sustainable and technologically advanced

3
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farming practices, NABARD's role could evolve to include greater support for innovations such

as precision farming, organic agriculture, and digital agriculture platforms. The institution has

the potential to become a pivotal player in integrating blockchain technology for supply chain
transparency, which could enhance trust and efficiency in agricultural markets.

However, numerous challenges lie ahead. The small and fragmented nature of Indian
farms presents logistical and financial hurdles that cannot be overlooked. Furthermore, climate
change poses a burgeoning threat, with unpredictable weather patterns jeopardizing crop yields
and necessitating more resilient agricultural practices. NABARD must also address the issue of
financial inclusion, ensuring that marginalized farmers have access to the necessary credit and
resources.

The drive towards sustainable agriculture brings with it the need for large-scale
behavioral shifts among farmers, requiring extensive training and capacity-building initiatives.
Regulatory hurdles and the slow pace of policy reforms add layers of complexity to NABARD's
mission. Nevertheless, with its robust infrastructure and mandate, NABARD is well-positioned
to both identify and mitigate these challenges, fostering resilience and innovation within India’s
agricultural sector.

The institution’s commitment to holistic rural development will undoubtedly be crucial in
navigating the evolving agricultural landscape.
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E-GOVERNANCE IN INDIAN ADMINISTRATION: TRANSFORMING

SERVICE DELIVERY IN A DEMOCRACY

Sandeep Sambhaji Panari
Department of Commerce,
Padmashri Dr. G. G. Jadhav Mahavidyalaya, Gaganbawada

Abstract:

E-governance has emerged as a critical tool for transforming public administration in
India. This paper explores the concept of e-governance, its historical trajectory in India, and its
impact on service delivery. We analyze major initiatives undertaken by the government,
including flagship programs like Digital India and Aadhaar. The paper further examines the
challenges faced in implementing effective e-governance, such as digital literacy gaps,
infrastructure limitations, and cybersecurity concerns. We explore potential solutions and suggest
future directions for maximizing the benefits of e-governance in India.

Keywords: E-governance, India, Digital India, Aadhaar, Public Administration, Service
Delivery, Challenges, Solutions.
1. Introduction

India, the world's largest democracy, faces a unique challenge in ensuring efficient and
transparent public administration for its massive population. E-governance, the application of
Information and Communication Technologies (ICT) in government processes, has emerged as a
key strategy to address this challenge. E-governance aims to enhance transparency,
accountability, and citizen participation while streamlining service delivery.

This paper examines the evolution of e-governance in India, its impact on public
administration, and the factors that influence its success. We begin by defining e-governance and
outlining its core objectives. We then delve into the historical context of e-governance initiatives
in India, highlighting significant programs and achievements.

The paper further analyzes the challenges faced in implementing e-governance in a vast
and diverse country like India. These challenges encompass digital literacy gaps, infrastructure
limitations, cybersecurity threats, and resistance to change within bureaucratic structures.

Finally, we discuss potential solutions and future directions for maximizing the benefits of e-
governance in India. This includes promoting digital literacy, strengthening infrastructure,
enhancing cybersecurity measures, and fostering a culture of innovation within government.

2. Defining E-Governance

E-governance encompasses a broad range of activities that leverage ICT to transform
government operations and citizen engagement. It involves the use of technologies like the
internet, mobile phones, and cloud computing to automate processes, disseminate information,
and provide services electronically.
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The United Nations Department of Economic and Social Affairs (UNDESA) defines e-
governance as "the use of electronic technologies by government to provide information and
services to citizens, improve internal government operations, and encourage citizen participation
in the decision-making process” This definition highlights three core objectives:

o Improved service delivery: E-governance aims to make it easier for citizens to access
government services, reducing travel time, paperwork, and bureaucratic hurdles.

« Enhanced government operations: Automating internal processes streamlines
administration, reduces costs, and improves efficiency within government departments.

e Increased citizen participation: E-governance platforms can facilitate information
sharing, public consultation, and citizen feedback, fostering transparency and
accountability.

3. Historical Trajectory of E-Governance in India

The journey of e-governance in India began in the 1970s with a focus on in-house

government applications for security, economic monitoring, and data management. The
establishment of the Department of Electronics (DoE) in 1970 marked a significant step towards
prioritizing information and communication infrastructure.
A crucial turning point came in 1977 with the creation of the National Informatics Centre (NIC).
The NIC played a pivotal role in establishing District Information System (DIS) programs to
computerize district-level administration. The launch of NICNET in 1987, a national satellite-
based computer network, provided a critical foundation for e-governance initiatives across the
country.

The 1990s witnessed a surge in internet penetration, paving the way for citizen-centric e-
governance projects. The launch of government websites like India Portal and e-Choupal, a
platform connecting farmers to markets, showcased the potential of technology for public service
delivery.

The new millennium ushered in a wave of ambitious e-governance initiatives. The
National e-Governance Plan (NeGP) launched in 2006 aimed to create a comprehensive
framework for deploying ICT across all government departments. Mission Mode Projects
(MMPs) under the NeGP focused on key areas like e-courts, e-procurement, and e-district,
aiming to streamline citizen interactions with government.

4. Major E-Governance Initiatives in India
India's e-governance landscape is characterized by several flagship programs that have
significantly impacted service delivery:

« Digital India: Launched in 2015, Digital India is a monumental mission aimed at
transforming India into a digitally empowered society. It encompasses a wide range of
initiatives to improve internet connectivity, promote digital literacy, and provide
government services electronically. Key programs under Digital India include BharatNet,
a rural broadband initiative, and DigiLocker, a platform for secure online storage of
government documents
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Aadhaar: Aadhaar, a unique identification number assigned to every resident, has
become a cornerstone of e-governance in India. It facilitates service delivery by
providing a digital identity and authentication mechanism. Aadhaar is being integrated
with various government programs, including public distribution systems, financial
inclusion schemes, and social welfare initiatives.
Mobile Seva: Recognizing the ubiquitous presence of mobile phones, the government
launched Mobile Seva, a platform for delivering government services through SMS and
mobile applications. Citizens can access various services like bill payments, certificate
downloads, and grievance redressal using mobile phones.
MyGov.in: MyGov.in is a citizen engagement platform that allows individuals to
participate in government decision-making processes. Citizens can submit ideas, share
feedback on government policies, and participate in online discussions on various topics.
These initiatives, along with numerous other programs across different government

departments, have demonstrably improved service delivery in India.
5. Impact of E-Governance on Public Administration

India:

E-governance has had a significant impact on various aspects of public administration in

Increased Transparency: Online platforms and citizen portals enhance transparency by
making government information readily accessible. Citizens can easily access details
about government schemes, policies, and procedures.

Improved Efficiency: Automation of government processes reduces manual work,
leading to faster service delivery and reduced costs. This allows government departments
to allocate resources more efficiently towards public service provision.

Enhanced Accountability: E-governance initiatives promote accountability by
providing citizens with avenues to track service delivery, lodge complaints, and seek
redressal.

Empowered Citizens: Online platforms empower citizens by providing them with
convenient access to information and services. They can actively engage with the
government, voice their concerns, and participate in decision-making processes.

Despite these positive impacts, it is crucial to acknowledge the challenges that hinder the

full potential of e-governance in India.
6. Challenges of Implementing E-Governance in India

The implementation of e-governance in India faces several challenges:

Digital Literacy Gap: A significant portion of the population, particularly in rural areas,
lacks access to technology and basic digital literacy skills. This digital divide hinders
their ability to access and utilize e-governance services.

Infrastructure Limitations: Uneven distribution of internet infrastructure across the
country creates disparities in access to e-governance services. Many regions, especially
remote areas, still lack reliable internet connectivity.

7
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Cybersecurity Concerns: The growing reliance on technology increases the
vulnerability to cyberattacks. Robust cybersecurity measures are essential to protect
sensitive data and ensure the integrity of e-governance platforms.

Resistance to Change: Shifting from traditional paper-based systems to e-governance
requires a change in mindset and work culture within government departments.
Resistance to change from bureaucratic structures can slow down the adoption and
implementation of e-governance initiatives.

7. Solutions and Future Directions

Efforts are underway to address the challenges and maximize the benefits of e-

governance in India:

Promoting Digital Literacy: Government initiatives like "Digital Saksharta Abhiyaan"
aim to enhance digital literacy by providing basic computer and internet training to
citizens across the country.

Bridging the Digital Divide: Expanding internet infrastructure, particularly in rural
areas, is crucial to ensuring equitable access to e-governance services. Initiatives like
BharatNet aim to bridge the digital divide and provide affordable broadband connectivity
to rural communities.

Strengthening Cybersecurity: Investing in robust cybersecurity measures, including
data encryption, user authentication, and regular security audits, is essential to protect
sensitive information and maintain public trust in e-governance platforms.

Fostering a Culture of Innovation: Encouraging innovation within government
departments through collaborative partnerships with technological startups and capacity
building programs can accelerate the development and adoption of efficient and user-
friendly e-governance solutions.

Conclusion:

E-governance holds immense potential for transforming service delivery and

strengthening democratic processes in India. While challenges exist, ongoing efforts to bridge
the digital divide, empower citizens, and strengthen cybersecurity measures are paving the way
for a more inclusive, efficient, and transparent government. As India continues its journey
towards a digital future, e-governance will remain a critical instrument for fostering a well-
informed, empowered, and active citizenry.
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SKILLS AND ACCOUNTING KNOWLEDGE AMONG THE COMMERCE

STUDENTS
Adinath. S. Kamble*! and Mahadev A. Koli?
!Department of Accountancy,
Padmashri Dr. G. G. Jadhav Mahavidyalaya, Gaganbawada, Dist.- Kolhapur (Maharashtra)
Department of Accountancy,
Sadashivrao Mandlik Mahavidyalaya, Murgud, Dist.- Kolhapur (Maharashtra)
*Corresponding author E-mail: akamble056@gmail.com

Abstract:

The role of commerce faculty going to change in this global and fast changing world. In
every stream of education, the attraction of student’s admission is based on rate placement and
getting job opportunities to them. Therefore, as per the general observation the rate of
recruitment of students who graduates from commerce and perceived B. Com Degree is not
much good as compare to professional course students. Hence, in this research paper researcher
going to study the skills and accounting knowledge among the commerce students. He found
that, the students have ability of good communication, proficiency in accounting software & data
analysis, adaptation of new technology. They have also knowledge about accounting practices,
preparation of financial statements, ability of motivate the subordinates, ability of identifying &
solving business problem and good organisational skills.

Key Words: - Accounting Skills, Soft Skills, Accountant, Technology, Financial Statements,
Communication Skills etc.
1. Introduction:

The role of commerce faculty going to change in this global and fast changing world. In
every stream of education, the attraction of student’s admission on the basis of rate placement
and getting job opportunities to them. Therefore, as per the general observation the rate
recruitment of students who graduates from commerce and perceived B. Com Degree is not
much good as compare to professional course students. Hence, in this research paper researcher
going to study the skills and accounting knowledge among the commerce students. The
accounting skill is very key part to learn sometime because the accountants need an array of
skills to get the job successfully. Nowadays the majority accountancy department adopt
automation solutions. Therefore, the role of accountant is starting to take a new form stand for
business undergo digital transformation. This means that accounts are no longer only bogged
completing manual and data heavy tasks. The accountant should possess the skills like business
knowledge, technological expert, good communication skills, creativity, problem solving and
analytical ability. The accountant should be time punctual, experienced and critical thinker
person who can estimate the risk and predict the future before anything takes place.
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2. What Skills do Accountants Need?

As we’ve briefly touched on above, accountants need an array of skills to get the job
done successfully. As accountancy departments adopt automation solution the typical role of
accountants is starting to take a new form as businesses undergo digital transformation. This
means that accounts are no longer only bogged down completing manual and data-heavy tasks.
Instead, they are widening their scope to serve as strategic business partners within
organisations, with the aid of automation solutions.

3. Objectives:

a. To study the awareness and skills of accountancy among B. Com final year students

in Kolhapur district.

b. To analyze the attitude and opinion of Commerce students about accounting skills &

knowledge.
4. Research Methodology: -
4.1. Data Collection and Sample Selection: - The data collected through the primary as well as
secondary source. The primary data has been collected through the Googles Form questionnaire.
The researcher was selected 90 students from 12 taluka of Kolhapur district as per purposive
sampling method. Whereas secondary data collected through published research paper and
relevant material.

No.of Respondent

W Ajara

B Bhudargad
Gadhingalaj

W Gaganbawda

B Hatkanagale
Kagal

M Karveer

W Panhala

W Radhanagri

The above chart indicates that number and percentage of sample selected from the
research area.
4.2 Data Analysis and Findings: - A study the attitude measurement and approaches of B. Com
third year Students are very important. The following analysis and interpretation depends upon
the data collected by attitudes of commerce students about accounting skills and other soft skills
required for an accountant.
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12345
No. of Respondents 4 2353919
X1 X2 X3 X4 X5
4 46 15 156 95
316
Mean Value = ------------------- =3511
90

The total score 316 is divided by numbers of total respondents i.e. 90. The
highest mean score of 5 = 100% (20%). The mean score of 90 = (i.e.100%) percentile value the
measuring the opinion of 90 respondents and 13 approaches of 90 of the sample. 5= strongly
agree, 4 = agree, 3 = neither agree nor disagree (neutral), 2 = disagree, 1 = strongly disagree. The
respondents rendered the process on computer under expert supervision and by developing
application specified techniques each mean score had converted into a percentile value
Table 1: Stages of Attitude Measurement

Sr. No. Particulars Total Score Result
90 X5=
1 450 Most Favourable
90 X 3=
2 270 Neutral
0 X1=
3 90 Most Unfavourable

The above table no explain the sages of attitude measurements of commerce students.
The score 0 to 90 shows the most unfavourable attitude and score of which above the 90 and
below the 270 is indicate unfavourable attitude. The stage of 270 to 450 score is indicate
favourable attitude of statement were as above score of 450 is indicate most favourable attitude
of responde.

1. Communication Skills: - The first statement is about Communication skills of students
with Client in Good and Impressive Manner? The table shows total score is 316 and
which is more than 270 and less than 450. So, this statement shows the favourable
attitude of respondents. It means the majority of students of B.com are able to
communicate with good and impressive manor. The accountants have to work directly
with various departments, stakeholders, government agencies and business executives.
They are responsible for translating using automation solutions and sharing the data in a
visualised and easy-to-understand format. This means that from verbal communication to
written communication to presentation abilities, this skill shows up in many ways.

11



Bhumi Publishing, India

2. Knowledge of Accounting Practices: - The second statement is about appropriate
knowledge of accounting practices of the commerce students. The accountant should
become familiar with the Generally Accepted Accounting Principles. These principles are
designed to standardize accounting practices in companies, knowledge of the regulatory
standards related to corporate, public finance which requirements for financial reporting

and integrity in the organization’s accounting practices is maintained. The table indicates
total score is 349 which is more than 180 and less than 450. This statement is showing
most favourable response of the respondents. It means the respondents are familiar with

knowledge of Accounting Practices.

Table 2: Attitude Measurement of Respondents

Sr.
No.

Statement

1

2

Total
Score

Mean
Value

1

Can you Communicate with
Client in Good and Impressive
Manner?

46

15

156

95

316

3.511

have your Appropriate
Knowledge about Accounting
Practices

10

18

264

55

349

3.877

Are you Expert in handling in
Accounting Software

48

60

136

45

292

3.244

Can you Prepare all Kind of
Financial Statement

12

236

115

368

4.088

Are you able to Analyse
Accounting Information?

24

66

200

65

358

3.977

Can you Identify or Solve
Business Problem After
Analysing Accounting
Statements?

39

264

40

347

3.855

Do you like accept and
Acquiring New Technology and
Challenges in Accounting?

32

42

104

145

328

3.644

Can You Guide and Motivate to
Subordinate for Completion
their Work?

24

81

168

30

305

3.388

Have you good Organising
Skills for proper and Efficient
Working  Process in  the
Business?

27

264

50

348

3.866
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Proficiency in Accounting Software: - The accountant’s job requires utilizing common
spreadsheet software and account reconciliation software. Therefore, general accountant
should have expertise include database reporting, financial reporting and analysis,
financial statements, compliance, project management, knowledge of tax software. The
third statement is about accountant expert of in handling in accounting software. The
table shows that 292 which is silty more than 180 and indicate favourable attitude of
respondent. It reveals that majority of B. Com students are expert in handling in
accounting software.
Ability to Prepare Financial Statements: - The accountant should be aware about
financial statements, chronicle the organization’s business activities, financial position of
the business and preparation of income statements i.e. profit and loss a/c, cash flow
statements, and balance sheets. These statements give organization routine snapshot
about the financial health. The fourth statement shows that the ability of B. Com students
to prepare all kind of Financial Statement. The above table indicates total score is 368
which more than 180 and less than 450. So, this statement reveals the favourable
response of students. It means majority students of B. Com are expert in preparation of
accounting statements.
. Ability to Analyse Data and Information: - An organization’s financial data is one of
its greatest assets. The information helpful in decisions of every areas of operation which
is crucial for ensuring the ongoing success of the organisation. That is being able to
compile and analyse raw financial data is a critical skill for accountants. The fifth
statement is about analytical ability to Analyse Accounting Information. The table
indicates total score is 358 and mean value which is shows favourable attitude of
students. It means B. Com students have ability to analyse financial data.
Problem solving: An accountants need to move from only answer that why something
happened to proposing an answer for how companies can avoid the thing from happening
in the future. The sixth statement is about analytical ability of an accountant to identity
solve business problem. The table indicates total score is 358 and mean value which is
shows favourable attitude of students. It means B. Com students are able to identify and
solved business problem.
Acquiring New Technology and Challenges: - Accountants can express creativity in
how they review reports, present data, and connect analytics to real-world decision-
making. As automated reporting processes become standard in the field, creativity is still
required for strategic thinking and problem-solving endeavours. The seventh statement is
related with ability to of an accountant to acquiring new technology and challenges in the
business. The total score is 347 and mean value is 3.85 which is more than 270 hence, it
indicates highly or most favourable opinion of the students. It means, students of
commerce faculty are techno savvy and they are able to adopting & accepting changes in
new technology in accounting.
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8. Guidance and Motivation: - The motivate to subordinate for completion their work is
very important task of an accountant. The eight statement is related to giving guidance
and motivation to subordinates in the business. The table showing total score 305 and
mean score is 3.388 which is more than 270 and less than 450. So, the statement is
showing favourable attitude of respondents. It means, students of commerce faculty are
able to giving guidance and motivating to their colleagues.

9. Accounting Organizational Skills: - An accountant has to juggle multiple projects and
clients at once, so getting and staying organized is incredibly important. The number
ninth statement is related with organisational skill of an accountant. The respondents of
students indicate total score 348 and mean value is 3.866 which is more than 270 and less
than 450. It means the statements showing favourable attitude of the students.

Conclusion:

The careers of becoming an accountant is a wide range. Such as forensic accountant,
financial analyst, personal finance advisor, and actuary. At a minimum level an accountant
should have some technical and accounting soft skills in his resume. Good critical thinking is the
ability to see the forest and the trees; to see the big picture and the smallest details. Considering a
problem or subject from all angles allows you to apply both new and old accounting practices of
financial information to pinpoint issues and identify solutions within ethical standards.
Therefore, through this study the researcher analysed the attitude and opinion of B. com students
regarding accounting skills and knowledge. He found that, the students have ability of good
communication, proficiency in accounting software & data analysis, adaptation of new
technology. They have also knowledge about accounting practices, preparation of financial
statements, ability of motivate the subordinates, ability of identifying & solving business
problem and good organisational skills.
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Abstract:

This research article thoroughly investigates the often-underestimated economic
contributions of Bharat Ratna Dr. B. R. Ambedkar, a monumental figure in India's history
renowned primarily for his socio-political reformative endeavors. Dr. Ambedkar, a polymath
excelling in law, political science, and economics, played a pivotal role in shaping India's
economic landscape. Employing a historical empirical method, the study draws insights from Dr.
Ambedkar's extensive writings, speeches, and critical analyses of his economic treatises. The
article delves into diverse aspects of Dr. Ambedkar's economic ideologies, spanning from his
scrutiny of British India's provincial finance and monetary policies to his legislative initiatives
aimed at socio-economic justice. It sheds light on his perspectives regarding optimizing public
expenditure, his visionary outlook on agricultural reform, and his nuanced examination of the
Indian currency predicament. Additionally, the research scrutinizes Dr. Ambedkar's engagement
with Karl Marx's economic ideology, emphasizing his advocacy for a mixed economy as
opposed to a purely capitalist system. The comprehensive analysis presented in this article
underscores Dr. B. R. Ambedkar's lasting significance in economic discourse, highlighting his
unwavering commitment to social justice, liberty, and a balanced economic approach. Dr.
Ambedkar's critical assessments of the caste system and economic liberalization offer valuable
insights for contemporary economists and policymakers. The article concludes by emphasizing
the imperative to reevaluate and refine economic strategies based on Dr. Ambedkar's rich
economic legacy, transcending his role as a social reformer to encompass his profound economic
acumen.

1. Introduction:

Bharat Ratna Dr. B. R. Ambedkar stands as a dynamic figure in India's historical
landscape, recognized for his extraordinary intellect and visionary thinking that transcended
conventional boundaries. His primary mission was to emancipate the Dalits from the grip of
Hindu hegemony and elevate them from societal backwardness. Dr. Ambedkar, a trailblazer
within the untouchable community, obtained his Ph.D. from Columbia University (USA) and a
D.Sc. degree from the London School of Economics, marking him as the first educated scholar in
this marginalized segment of Indian society. Beyond his academic achievements, Dr. Ambedkar
made profound contributions across diverse domains, serving as an economist, humanist, socio-
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economic scientist, parliamentarian, and journalist. His belief in the adverse impact of the caste
system on societal and economic progress underscored his advocacy for individual freedom.
Notably, he held pivotal roles, such as being the inaugural Law Minister of Independent India
and chairing the drafting committee for the Indian constitution. His extensive publications,
including influential books and research papers, left an indelible mark on various aspects of
Indian life, shaping socio-economic policies, education, and affirmative action.

Despite his reputation as a socio-political reformer, Dr. Ambedkar's role as an economist
is frequently overlooked. He authored three pivotal books on the Indian economy, addressing
topics ranging from the administration and finance of the East India Company to the evolution of
provincial finance in British India, and the problem of the rupee and its solutions. Notably, his
advocacy for liberalization, privatization, and globalization, concepts later implemented by the
government in 1990, demonstrates the foresight and relevance of his economic perspectives. This
article aims to shed light on Dr. Ambedkar's lesser-explored contributions as an economist,
emphasizing their enduring significance in shaping India’s socio-economic landscape.

1. Objectives of the Study:

1) Hluminate Dr. B. R. Ambedkar's Overlooked Role as an Economist:

e Examine and highlight Dr. Ambedkar's contributions to economics, particularly focusing
on his lesser-explored economic perspectives.

e Evaluate the enduring significance of his economic ideas in shaping India's socio-
economic landscape.

2) Evaluate the Impact of Dr. Ambedkar's Economic Ideas on Policy Formulation:

e Analyze the influence of Dr. Ambedkar's economic thoughts on policy formulation,
specifically examining policies related to provincial finance, taxation, and public
expenditure.

e Assess the extent to which Dr. Ambedkar's economic recommendations have been
implemented or have influenced subsequent economic policies.

3) Compare and Contrast Dr. Ambedkar's Economic ldeology with Contemporary
Economic Theories:

e Investigate Dr. Ambedkar's economic philosophy in relation to Karl Marx's theories,
highlighting similarities, differences, and the nuanced aspects of Ambedkar's own
economic ideology.

e Explore the relevance and applicability of Dr. Ambedkar's economic ideas in the context
of contemporary economic challenges and theories.

These objectives aim to delve deeper into Dr. B. R. Ambedkar's economic contributions,
assess their impact on policy, and provide a comparative analysis with other economic
ideologies, contributing to a more comprehensive understanding of his economic legacy.
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2. Research Methodology:

This research employs the historical empirical method to explore the economic thoughts
of Dr. B. R. Ambedkar, a facet often overlooked by contemporary scholars. The investigation
draws from both primary and secondary sources to provide a comprehensive understanding of
his ideas. Primary sources encompass Dr. Ambedkar's written works and speeches, offering
direct insights into his economic perspectives. Secondary sources include articles and books
about Dr. Ambedkar, along with references to major international journals and editorials that
contribute to a broader context. To ensure the authenticity and reliability of the information, data
is also gathered from Dr. B.R. Ambedkar's writings and speeches published by the government
of India. The compilation of Dr. Ambedkar's significant works in this paper relies on genuine
and dependable sources, acknowledging the importance of credible information.

Additionally, the research incorporates insights from various seminars and conferences,
leveraging the proceedings to enrich the analysis. By adopting a multi-faceted approach and
utilizing diverse sources, this paper aims to present a thorough examination of Dr. B. R.
Ambedkar's often-neglected economic thoughts.

3. Diverse Economic Perspectives of Dr. B. R. Ambedkar: Unveiling the Multifaceted

Dimensions of His Economic Philosophy

In the intricate tapestry of economic thought, Dr. B. R. Ambedkar emerges as a
multifaceted intellectual force, offering a diverse array of economic perspectives that transcend
conventional boundaries. This exploration endeavors to unravel the complexities inherent in Dr.
Ambedkar's economic philosophy, shedding light on the various dimensions that characterize his
insightful analyses. From his critical assessments of monetary policies and public finance to his
visionary proposals for agricultural reform and nuanced critique of economic liberalization, Dr.
Ambedkar's economic thoughts stand as a testament to his profound understanding of societal
development. This journey seeks to navigate through the diverse economic perspectives of Dr. B.
R. Ambedkar, illuminating the enduring relevance and richness of his contributions to economic
discourse.

3.1.Unveiling Financial Imbalances: Dr. B. R. Ambedkar's Examination of British

India's Provincial Finance And Monetary Policies

Dr. B. R. Ambedkar, a polymath with expertise in political science, law, economics, and
constitutional studies, made notable contributions to monetary economics and public finance. His
publication, "The Evolution of Provincial Finance in British India," critically analyzed the
financial policies prevalent during that era, revealing significant loopholes in the system. “The
book highlighted the financial relations between the provinces and the government of India,
exposing biases in the policy framework that placed the central imperial government under
financial strain. The governance structure before 1858 witnessed the imperial government's
dominance, leaving provincial states with minimal influence on policy decisions. Recognizing
the inefficiency of the central government in administering the country and the escalating
financial burden, a pivotal shift occurred after 1858” (Ambedkar, B. R., 1924).
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In response to the growing financial challenges, it became evident that provincial states,
more adept at administration, were sidelined in policy formulation, leading to a situation where
mismanagement of centrally collected funds became prevalent. The severity of the issue
prompted a significant decision in 1871, acknowledging that provincial governments should
autonomously prepare their revenue and expenditure budgets. Dr. Ambedkar's scrutiny of this
historical context sheds light on the complexities of monetary economics and public finance,
contributing valuable insights to the understanding of economic policies during that period.

3.2.Ambedkar’s Legislative Crusade: Abolishing the Khoti System for Socio-Economic

Justice

“The Khotis played a pivotal role in the British colonial administration, acting as
influential intermediaries designated to collect taxes from landholders considered inferior in
status. Essentially, they served as the connecting link between the tax collectors representing the
British government and the lower-status landholders responsible for tax payments. However,
rather than facilitating a fair and equitable system, the Khotis exploited their position to the
detriment of the inferior landholders. Their practices were characterized by ruthlessness,
contributing to an exploitative environment that perpetuated the economic vulnerability of the
marginalized landholding class” (Ambedkar, B. R., 1918).

Recognizing the adverse impact of this exploitative system, Dr. B. R. Ambedkar took a
significant step by introducing a bill in 1957 aimed at dismantling the Khoti system. This
legislative initiative, popularly known as the "Khoti Abolition Act," sought to eliminate the
exploitation and injustice perpetrated by the Khotis, thus ushering in a more equitable and just
taxation system for the inferior landholders. Ambedkar's advocacy for the abolition of the Khoti
system reflects his commitment to addressing socio-economic inequalities and promoting a fairer
society.

3.3.0ptimizing Public Expenditure: Dr. B. R. Ambedkar's Emphasis on Systematic and

Planned Governance

The government relies on tax collections to finance its various expenditures, and the
revenue garnered from the public is anticipated to adhere to established rules and regulations in
terms of allocation. Taxpayers contribute with the expectation that the funds they provide will be
judiciously utilized to enhance the overall well-being of society and the nation. However, it is
acknowledged that public investment projects often entail prolonged gestation periods. In order
to maintain the public's trust and meet their expectations, the government is obligated to exercise
responsible financial management in utilizing the collected revenues. “This responsibility
encompasses directing funds towards critical areas such as the construction of infrastructure,
provision of medical facilities, ensuring law and order, and delivering essential public goods. Dr.
B. R. Ambedkar, recognizing the significance of strategic and planned public spending,
emphasized the optimal utilization of public funds to maximize welfare outcomes for citizens.
His perspective underscores the need for a thoughtful and organized approach in ensuring that
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taxpayer contributions lead to tangible improvements in societal well-being” (Arora, G. K.,
2016).

3.4.Dr. B. R. Ambedkar's Vision for Agricultural Reform: Land Consolidation,

Remedial Measures, and a Pioneering Approach to Surplus Labor

In the early 19th century, Indian agriculture faced a significant challenge: low
productivity. Dr. Ambedkar attributed this issue to the prevalence of small landholdings among
the majority of farmers. He advocated for the consolidation of land, emphasizing the need for
larger-scale farming and proposing that the state should own the consolidated land. In 1917, a
committee was established, recommending that the state acquire land from private entities,
including owners, tenants, and mortgagers. Compensation would be provided to these parties,
and the acquired land would then be distributed to the original cultivators in appropriately sized
portions. Dr. Ambedkar, however, raised concerns about determining the right size, highlighting
that land is just one factor affecting productivity. Other factors such as labor and capital also play
crucial roles in addressing the low productivity of land.

“In his paper titled ‘Small Holdings in India and Remedies (1918),” Dr. Ambedkar
proposed remedial measures, including industrialization to absorb surplus labor (disguised
unemployment) and state-owned cooperative farming to enhance land productivity while
reducing production costs. Remarkably, he presented a model similar to the one later suggested
by Nobel laureate Arthur Lewis in 1950. This model involved transferring surplus labor with
zero marginal productivity to the capitalist sector for absorption—a concept predated by Dr.
Ambedkar's ideas put forth in 1918” (Ambedkar, B. R., 1918).

3.5.Dr. B. R. Ambedkar's Currency Conundrum: Analyzing 'The Problem of Rupee’
and Its Enduring Impact on Economic Thought

In his seminal work, "The Problem of Rupee: Its Origin and Its Solution (1923)," “Dr. B.
R. Ambedkar delves into the intricacies of the Indian currency predicament during a period
marked by conflicts between the British colonial government and Indian business interests. This
work, presented as his doctoral thesis in London, addresses the clash arising from the
overvaluation of the British currency, a strategy employed to facilitate lucrative sales of British
goods in the Indian market, resulting in inflationary pressures on the Indian economy”
(Ambedkar, B. R., 1923).

Ambedkar advocated for the imperative of price stability over exchange rate stability to
address the prevailing economic challenges. His forward-thinking perspectives played a pivotal
role in the establishment of the Reserve Bank of India. The relevance of Ambedkar's views
transcends time, making it essential for contemporary economists to engage with his insightful
work. Notably, Ambedkar argued in favor of a gold standard, countering the suggestion by John
Maynard Keynes for India to adopt a gold exchange standard. The nuanced analysis and policy
proposals put forth by Ambedkar in this context underscore the enduring significance of his
contributions to economic thought.
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3.6.Beyond Capital: Dr. B. R. Ambedkar’'s Examination of Karl Marx's Economic

Ideology and Advocacy for a Mixed Economy

Dr. B. R. Ambedkar conducted an in-depth exploration of the works of Karl Marx, whom
he revered as the architect of modern socialism and communism. At the core of Karl Marx’s
economic philosophy lies the labor theory of value, a concept that serves as the foundational
framework for understanding the dynamics of class struggle within a capitalist society. “Marx's
elaborate analysis of economic development is intricately woven around the theory of surplus
value, predicting that, in the trajectory of capitalist economies, the bourgeoisie class would
eventually face exploitation by the proletariat. However, Ambedkar's stance diverged from a
wholehearted endorsement of capitalist economics. Rather than advocating for a purely capitalist
system, he expressed a preference for a mixed economy structure and state socialism. This
research not only investigates Ambedkar's engagement with Marx's theories but also explores the
nuanced aspects of Ambedkar's own economic ideology. Ambedkar's inclination towards a
mixed economy reflects his belief in balancing private enterprise with state intervention,
emphasizing social welfare and mitigating class-based disparities” (Pandey, S., 2021).

This study aims to provide a comprehensive understanding of Ambedkar's economic
philosophy in relation to the foundational principles laid out by Karl Marx. By contrasting their
perspectives, the research sheds light on the complexities and nuances of economic ideologies,
offering insights into Ambedkar's vision for a socio-economically balanced society.

3.7.Caste System Critique: Dr. B. R. Ambedkar's Profound Analysis and Socio-

Economic Implications

“Dr. B.R. Ambedkar's relentless criticism of the pervasive caste system is rooted in his
conviction that Hindu civilization was a "diabolical contrivance” designed to suppress and
enslave humanity. In his scathing assessment, he goes as far as categorizing the caste system as
the epitome of infamy. Central to his critique is the traditional Hindu societal structure based on
"Chaturvarna,” which delineates individuals into four distinct classes. The Brahmins are
designated to cultivate knowledge, the Kshatriyas are tasked with bearing arms, the Vaishyas
involve themselves in trade, while the Shudras are meant to serve the upper three varnas”
(Sonone, O. A., 2016).

Ambedkar perceived the caste system as a formidable obstacle to the growth and
development of the Indian economy. His analysis extended to the impact of caste-based
distinctions on the occupational landscape, contending that the rigid maintenance of caste-
defined occupations directly fueled unemployment across the country. This research seeks to
comprehensively explore Ambedkar's critical examination of the caste system, delving into its
intricate socio-economic implications. It aims to illuminate the urgency and imperative for
addressing this deeply ingrained social structure, as underscored by Ambedkar's profound
insights and impassioned critique.
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3.8.Dr. B. R. Ambedkar's Critique of Economic Liberalization: Balancing Liberty and

Social Responsibility

In discussing economic liberalization, Dr. B.R. Ambedkar specifically refers to the state
refraining from intervening in private affairs. He contends that while the absence of state
intervention allows for liberty, this liberty, according to Ambedkar, primarily benefits landlords,
enabling them to increase rents, extend working hours, and reduce wages. “Ambedkar recognizes
the need for an entity that can legislate and provide direction for the functioning of the market.
However, he cautions against a return to the earlier state monopoly, emphasizing the potential for
a dictatorship of private employers. Ambedkar's perspective advocates for a balanced approach,
proposing that certain essential services should be managed by the public sector, while others
can be entrusted to private entities. He argues against complete nationalization of the economy
and the imposition of a state monopoly” (Anjan Kumar, M. J., Ragupathi, R., & Chandrappa, M.,
2022).

Critically assessing the neo-liberal reforms of 1990, Ambedkar observed that they did not
lead to a significant increase in economic growth, failed to reduce the number of people below
the poverty line, and resulted in a drastic decline in employment rates. The agricultural sector, in
particular, showed no signs of improvement. Ambedkar's stance underscores his opposition to
the complete nationalization of the economy and a state monopoly, advocating for a nuanced and
balanced economic approach.

Concluding Remakrs:

In conclusion, this article has endeavored to provide a nuanced exploration of Dr. B.R.
Ambedkar's multifaceted contributions to economic thought and social reform. From his
insightful analyses of the caste system and economic structures to his critical examination of
currency issues and liberalization policies, Ambedkar emerges as a visionary thinker with a keen
understanding of the complexities inherent in societal development. Ambedkar's economic
philosophy, grounded in a deep commitment to social justice, calls for a careful balance between
liberty and social responsibility. His critique of the caste system highlights its detrimental impact
on economic progress, and his advocacy for a mixed economy underscores the need for a
harmonious coexistence of public and private sectors. Additionally, his evaluation of economic
liberalization in 1990 emphasizes the importance of policies that address poverty reduction,
employment generation, and the well-being of marginalized communities.

As we reflect on Ambedkar's enduring relevance in economic discourse, it becomes
evident that his ideas continue to offer valuable insights for contemporary economists and
policymakers. Dr. B.R. Ambedkar's legacy extends beyond his role as a social reformer; it
encompasses a profound economic acumen that prompts us to reevaluate and refine our
approaches to economic growth, societal progress, and the pursuit of social justice. His work
serves as an enduring source of inspiration, inviting further exploration and study into the rich
tapestry of his economic thought.
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Abstract:

Women Empowerment is a debatable subject. At earlier time they were getting equal
status with men. But they had faced some difficulties during post- Vedic and epic ages, many a
time they were treated as slave. From early twenty centuries (national movement) their statuses
have been changed slowly and gradually. In this regard, we my mentioned the name of the
British people. After then, independence of India. The constitutional makers and national leaders
strongly demand equal social position of women with men, today we have seen the women
occupied the respectable positions in all walks of the fields, Yet, they have not absolutely free
some discrimination and harassment of the society. A few number of women have been able to
establish their potentialities. Therefore, each and every should be careful to promote the women
statuses.

Introduction:

Women constitute almost 50% of the world’s population but India has shown
disproportionate sex ratio whereby female’s population has been comparatively lower than
males. As far as their social status is concerned, they are not treated as equal to men in all the
places. In the Western societies, the women have got equal right and status with men in all walks
of life, but gender disabilities and discriminations are found in India even today. The paradoxical
situation has such that she was sometimes concerned as Goddess and at other times merely as
slave.

Women in India:

Now the women in India enjoy a unique status of equality with the men as per
constitutional and legal provision. But the Indian women have come a long way to achieve the
present positions. First, gender inequality in India can be traced back to the historic days of
Mahabharata when Draupadi was put on the dice by her husband as a commodity. History is a
witness that women was made to dance both in private and public places to please the man.
Secondly, in Indian society, a female was always dependent on male members of the family even
last few years ago, Thirdly, a female was not allowing to speak with loud voice in the presence
of elder members of her in laws. In the family, every faults had gone to her and responsible,
Forth, as a window her dependence on a male members of the family still more increase. In
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many social activities she is not permitted to mix with other member of the family. Other hand,
she has very little share in political, social and economic life of the society.

The early twenty centuries, it was rise of the National Movement under the leadership of
Mahatma Gandhi who was in favor of removing all the disabilities of women. At the same time,
Raja Ram Mohan Rai, Iswar Chandra Vidyasagar and various other social reformers laid stress
on women’s education, prevention of child marriage, withdrawals of evil practice of sati,
removal of polygamy etc. The National movement and various reform movements paved the way
for their liberations from the social evils and religious taboos. In this context, we may write
about the Act of Sati (abolish) 1829, Hindu Widow Remarriage Act’ 1856, the Child Restriction
Act, 1929, Women Property Right Act, 1937 etc.

After independence of India, the constitution makers and the national leaders recognized the
equal social position of women with men. The Hindu Marriage Act,1955 has determined the age
for marriage, provided for monogamy and guardianship of the mother and permitted the
dissolution of marriage under specific circumstances, under the Hindu Adoptions and
Maintenance Act, 1956, an unmarried women, widow or divorce of sound mind can also take
child in adoption, Similarly, the Dowry Prohibition Act of 1961 says that any person who gives,
takes, or abets the giving or taking of dowry shall be punished with imprisonment, which may
extend to six months or fine up to Rs.5000/ or with both. The Constitution of India guarantees
equality of sexes and in fact grants special favors to women. These can be found in three articles
of the constitution. Article 14 says that the government shall not deny to any person equality
before law or equal protection of the law, Article 15 declares that government shall not
discriminate against any citizen on the ground of sex. Article 15 (3) makes a special provision
enabling the state to make affirmative discriminations in favor of women. Article 42 directs the
state to make provision for ensuring just and human conditions of work and maternity relief.
Above all, the constitution regards a fundamental duty on every citizen through Articles 15 (A)
(E) to renounce the practices derogatory to the dignity of women.

Empowerment of Women in India:

The concept of empowerment flow from the power, it is vesting where it does not exist or exist
inadequately. Empowerment of women would mean equipping women to be economically
independent, self-reliant, have positive esteem to enable them to face any difficult situation and
they should be able to participate in development activities. The empowered women should be
able to participate in the process of decision making. In India, the Ministry of Human Resource
Development (MHRD-1985) and the National Commission for Women (NCW) have been
worked to safeguard the right and legal entitlement of women. The 73 & 74" Amendments
(1993) to the constitution of India have provided some special powers to women that for
reservation of seats (33%), whereas the report HRD as March2002, shows that the legislatures
with the highest percentage of women are, Sweeden 42.7%, Demark 38%, Finland 36% and
Iceland 34.9%. In India “The New Panchayati Ra;j” is the part of the effort to empower women at
least at the village level.
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The government of India has ratified various international conventions and human rights
instruments committing to secure equal right to women, these are CEDAW (1993), the Mexico
Plan of Action (1975), the Nairobi Forward Looking Strategies (1985), the Beijing Declaration
as well as the platform for Action (1995) and other such instrument. The year of 2001 was
observed as the year of women’s empowerment. During the year, a landmark document has been
adopted, ‘the National Policy for the empowerment of women. ‘For the beneficiaries of the
women, the government has been adopted different schemes and programs the National Credit
Fund for Women (1993), Food and Nutrition Board (FNB), Information and Mass Education
(IMF) etc.
The most positive development last few years has been the growing involvement of women in
the Panchayati Raj institutions, there are many elected women representatives at the village
council level. At present all over India, there are total 20, 56, 882 laces Gaon panchayat
members, out of these women members are 8, 38, 244 (40.48%), while total Anchalik panchayat
members is 1, 09, 324. Out of these women members are 47, 455, (40.41%) and total Zila
porisod members is 11, 708, out of this women members are 4, 923 (42.05%). At the central and
state levels too women are progressively making a difference. Today we have seen women chief
ministers, women president, different political party’s leaders, well establish businessmen etc.
The most notable amongst these are Mrs.protiva Devi Singh Patil, Shila Dexit, Mayawati, Sonia
Gandhi, Binda karat, Nazma Heptulla, Indira Nuye(pepsi-co), BJP leader Susma Soraj, railway
minister Momta Benarji, ‘Narmada Basao’ leader Medhapatekar, Indiand Iron Women, EX-
prime minister Indira Gandhi etc. Women are also involving in human development issues of
child rearing, education, health, and gender parity. Many of them have gone into the making and
marketing of a range of cottage products-pickles, tailoring, embroidery etc. The economic
empowerment of women is being regarded these days as a sine-quo-none of progress for a
country hence, the issue of economic empowerment of women is of paramount importance to
political thinkers, social thinkers and reformers.
Reasons for the Empowerment of Women
Today we have noticed different Acts and Schemes of the central government as well as
state government to empower the women of India. But in India women are discriminated and
marginalized at every level of the society whether it is social participation, political participation,
economic participation, access to education, and also reproductive healthcare. Women are found
to be economically very poor all over the India. A few women are engaged in services and other
activities. So, they need economic power to stand on their own legs on per with men. Other hand,
it has been observed that women are found to be less literate than men. According to 2001
census, rate of literacy among men in India is found to be 76% whereas it is only 54% among
women. Thus, increasing education among women is of very important in empowering them. It
has also noticed that some of women are too weak to work. They consume less food but work
more. Therefore, form the health point of view, women folk who are to be weaker are to be made
stronger. Another problem is that workplace harassment of women. There are so many cases of
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rape, kidnapping of girl, dowry harassment, and so on. For these reasons, they require

empowerment of all kinds in order to protect themselves and to secure their purity and dignity.
To sum up, women empowerment cannot be possible unless women come with and help

to self-empower themselves. There is a need to formulate reducing feminized poverty, promoting

education of women, and prevention and elimination of violence against women.
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Abstract:

Nowadays, everyone in the world—from young children to adults—is enrolled in school.
Stocks and is figuring out how to make additional money by observing market trends. The stock
market is a complex network of interconnected investors. It varies regularly, making it difficult
to foresee what may still happen. Every company globally depend on these projections and
conjectures in order to boost their earnings. The jump is largely defined by the economic news
that is released on a daily basis or a decline in stock values. Because market news is so full of
information, it greatly aids investors in deciding how much to bid. In this study, we take relevant
information from news headlines and examine how it affects the stock price immediately. We
use natural language processing (NLP) to sentiment of the news headline, indicating whether it is
good, negative, or neutral, in relation to the stocks.

Keywords: Financial News, Stock Market, Stock Price Prediction, News Analysis
Introduction:

The stock market and its developments are among the most unstable in the finance
industry. It draws scientists who want to track its volatility and forecast its future movements.
Market analysts and investors research market behavior and adjust their purchase and sell tactics
accordingly. It is quite difficult for an individual to take into account all of the current and
historical information for projecting the future trend of a stock because the stock market
generates a vast volume of data every day. There are primarily two approaches to market trend
forecasting. Technical analysis and fundamental analysis are the two types of analysis. Technical
analysis uses volume and price history to forecast future trends, but Basic examination However,
a business's fundamental analysis entails examining its financial facts in order to draw some
conclusions. The efficient-market theory contests the usefulness of both technical and
fundamental analysis, contending that stock market prices are fundamentally unpredictable. The
research utilizes Fundamental analysis to predict the future direction of a stock by analyzing
news articles. It aims to categorize news as either positive (good) or negative (bad) and suggests
that positive news sentiment may lead to an increase in stock price, while negative news
sentiment may result in a decrease in stock price. In this research we use Natural Language
Processing and different NLP techniques for analysing the news and predict the prices.
Objectives:

1. To increase the accuracy of the model.
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. To explore the role of NLP in analyzing market sentiment and its impact on stock price

prediction.

. To integrate NLP techniques to improve prediction accuracy and robustness.
. To evaluate the performance of the combined model against traditional and machine

learning models.

Literature Review:

1.

In the study, “Twitter Mood Predicts The Stock Market [2011]”, Johan Bollen and his co-
authors used several computational methods to analyze the relationship between Twitter
sentiment and stock market trends. They used sentiment analysis tool Opinion Finder for
mood classification and Granger Causality Tests for time series analysis to identify
relationships between Twitter mood and stock market trends.[8]

In the research paper “Stock Price Prediction Using Deep Learning Algorithm And Its
Comparison With Machine Learning Algorithms™ authorised by Mahala Nikou and co-
authors used Deep Learning algorithms and comparing the performance of these
algorithms with traditional machine learning models. In this research paper they used Deep
Learning Algorithms as LSTM for handling long term dependencies.[7]

In the research paper, “Stock Price Prediction Using LSTM on Indian Share Market
[2019]”, Authored by Achyut Ghosh and coauthors uses LSTM algorithm to handle time
series data effectively. In this paper they studied Indian investment area along with
government initiative like tax benefit on equity investment, National Pension Scheme
[NPS] etc. By using this Research; They predict future price and calculate the future
growth of the company.[9]

“Stock Closing Price Prediction Using Machine Learning Techniques” is a research paper
authored by Mehar Vijha and his team. They uses Artificial Neural Network as it is a data
mining approach that allows for the identification of a fundamental trend in data.[6]

Methodology:

1. Data Collection: Firstly we can collect news data from various data sources such as

Yahoo Finance, Financial News Websites, Social Media, Google alerts. For this research
we also need the historical stock prices data.

Data Preprocessing: The gathered data is in a raw format so we have to make the text
independently. The pre-processing of our financial news data is accomplished using
NLTK [Natural Language Toolkit]. NLTK is a Python library designed to perform a
range of NLP tasks.

Sentiment Analysis: There are several tools available for sentiment analysis. Particularly
in the part of news articles we use VADER [Valence Aware Dictionary And Entailment
Reasoner] with NLTK. The VADER is a specifically designed for social media text, but
works with news articles.
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4. Real Time Predictions: For gathering the real time news data we have to create a system
that continuously ingests new headlines, processes them, and makes real-time predictions
on stock prices.

5. Algorithms: For implementing this technique we use GRU algorithms in NLP. It is a
neural network for news sentiment analysis to predict stock prices in NLP. GRU takes the
sentiment scores as input and predict future stock prices.

Conclusion:

By using these techniques, we want to make a new model that will help to predict stock
prices by using news sentiment analysis with more accuracy.

Future Scope:

Predicting stock prices using Natural Language Processing (NLP) has significant future
potential, especially as advancements in technology and data availability continue to grow. We
give a suggestion to develop Hybrid NLP Models to predict stock prices with better accuracy.
And also use Explainable Al for improving transparency.
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Introduction:

India’s National Education Policy (NEP) 2020 is a landmark document that outlines a
transformative vision for the country's education system. The policy aims to address the
challenges faced by the existing system and create a more equitable, accessible, and quality-
oriented education landscape. This paper will delve into the key features of the NEP 2020, its
potential implications, and the challenges it faces in implementation.

The New Education Policy (NEP) 2020, a comprehensive blueprint for India's education
system, represents a significant departure from previous policies. Envisioned as a transformative
roadmap, the NEP aims to address the challenges faced by the existing system and create a more
equitable, accessible, and quality-oriented education landscape.

This policy is a culmination of extensive consultations with various stakeholders,
including educators, policymakers, and civil society organizations. Recognizing the critical role
of education in nation-building, the NEP seeks to foster a holistic, student-centric, and research-
oriented learning environment.

The NEP's overarching goals include:

e Improving Access: Ensuring that all children, regardless of their socio-economic
background, have access to quality education.

e Enhancing Equity: Promoting inclusivity and eliminating disparities in educational
opportunities.

« Enhancing Quality: Providing a world-class education that equips students with the
knowledge, skills, and values necessary for the 21st century.

o Affordability: Making education affordable and accessible to all.

e Accountability: Establishing mechanisms for accountability and transparency in the
education system.

To achieve these objectives, the NEP introduces several key reforms, such as:

Key Features of the NEP 2020

The NEP 2020 is built upon five guiding pillars: Access, Equity, Quality, Affordability,
and Accountability. Some of its key features include:

e Early Childhood Care and Education (ECCE): The NEP mandates a strong focus on

ECCE, recognizing its crucial role in a child's development. It aims to universalize ECCE

for children aged 3-6.

e Revised Curriculum Structure: The 10+2 system is replaced with a 5+3+3+4 structure,
emphasizing foundational learning in the early years.
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Multidisciplinary Learning: The policy promotes multidisciplinary learning,
encouraging students to explore various subjects and develop critical thinking skills.
Flexibility and Choice: Students are given more flexibility in choosing subjects and
pathways, allowing them to pursue their interests and talents.
Vocational Education: The NEP emphasizes the importance of vocational education and
aims to integrate it into the mainstream curriculum.
Technology Integration: Technology is seen as a crucial tool for enhancing learning and
teaching. The policy promotes the use of technology in education.
Teacher Training and Development: The NEP recognizes the critical role of teachers
and emphasizes the need for their continuous professional development.
The NEP's implementation is a complex and multifaceted process that requires significant

investment, policy reforms, and stakeholder engagement. In the following sections, we will delve
deeper into the key features of the NEP, its potential implications, and the challenges it faces in
implementation.

Potential Implications of the NEP 2020

The NEP 2020 has the potential to significantly impact the education landscape in India.

Some of the potential implications include:

Improved Learning Outcomes: The focus on foundational learning, multidisciplinary
learning, and the use of technology can lead to improved learning outcomes for students.
Increased Access to Education: The emphasis on ECCE and the revised curriculum
structure can increase access to education for marginalized groups.

Enhanced Quality of Education: The NEP's focus on teacher development and the use
of technology can enhance the quality of education.

Economic Growth and Development: A well-educated workforce can contribute to
economic growth and development.

Social Transformation: The NEP's focus on equity and inclusion can contribute to
social transformation and reduce inequality.

Challenges in Implementation

Despite its ambitious goals, the NEP 2020 faces several challenges in implementation:
Resource Constraints: Implementing the NEP requires significant financial resources,
which may be difficult to secure in a resource-constrained environment.

Infrastructure Challenges: Building the necessary infrastructure, such as schools and
teacher training institutions, can be a major challenge.

Resistance to Change: There may be resistance to change from stakeholders, including
teachers, parents, and policymakers.

Quality Control: Ensuring the quality of implementation and monitoring outcomes will
be crucial.
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Conclusion;

The NEP 2020 is a comprehensive and ambitious policy that has the potential to

transform India's education system. However, its successful implementation will require
significant effort, resources, and collaboration among various stakeholders. By addressing the

challenges and seizing the opportunities presented by the NEP, India can create a more equitable,
accessible, and quality-oriented education system that benefits all its citizens.

Note: This is a general overview of the NEP 2020. A more in-depth analysis would require
examining specific aspects of the policy in detail, such as its implications for different levels of

education, its impact on marginalized groups, and the strategies for implementation.
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Abstract:

To develop a predictive model for Bitcoin prices with Random Forest Regression and
LSTM to predict the next day’s price very accurately. Moreover, this study attempts to establish
which variables are key drivers of Bitcoin prices. In background Previous studies on forecasting
Bitcoin price have majorly relied on ARMA models for time series analysis and LSTM
algorithms for deep learning. Notably, though Diebold—Mariano test does not indicate any
significant difference in prediction accuracy between Random Forest Regression and LSTM, the
former outperforms in terms of RMSE (Root Mean Squared Error) and MAPE (Mean Absolute
Percentage Error). main result in variable result During the 2015-2018 period, BTC is influenced
by U.S stock market indices (NASDAQ, DJI, S&P500), crude oil prices, and ETH prices of post-
2018 period; the influential variables shift to ETH price and JP225 — Japan’s stock market index.
That model performance. The model utilizing only one lag of explanatory variables performs the
best for predicting next-day bitcoin prices.

Keywords: Bitcoins, Machine Learning, Random Forests Regressions, Long Short-Term
Memory.
1. Introduction:

Bitcoin is a decentralized virtual foreign money that uses cryptography for safety and is
not controlled via any authorities or financial institution. It turned into created in 2008 by an
person or institution of individuals the use of the pseudonym Satoshi Nakamoto (2008) with a
paper titled “Bitcoin: A Peer-to-Peer (P2P) electronic coins machine”. Transactions with bitcoin
are recorded on a public ledger called the blockchain, which lets in all of us to view the records
of a particular Bitcoin .

The decentralized nature of Bitcoin lets in it to perform independently of primary banks
and can be transferred instantly across the globe. It has received popularity as a means of trade
and a store of value (Baur and Dimpfl 2021). inside the beyond 10 years, after experiencing
several America and downs, it broke thru USD sixty eight,000 consistent with coin in November
2021, and the full modern charge as soon as passed USD 1.2 trillion. Prediction of Bitcoin by
using Al is especially divided into two categories. the first class is the type research of predicting
the upward thrust or fall of Bitcoin in the destiny. the mistake standard is DA and F1. the
alternative class is regression studies on predicting Bitcoin charges, even as the corresponding
errors are RMSE and MAPE. because of the sharp fluctuations in the fee of Bitcoin, simplest
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grasping the rise or fall of the price of Bitcoin in the destiny can't help buyers keep away from
risks. In contrast, getting the particular bitcoin fee as a reference rate is extra beneficial.
1.1.Bitcoin

Bitcoin (BTC) is a cryptocurrency (a virtual currency) designed to act as plutocrat and a
form of payment outside the control of any one person, group, or reality. This removes the need
for trusted third- party involvement (e.g., a mint or bank) in fiscal deals. Bitcoin was introduced
to the public in 2009 by an anonymous inventor or group of inventors using the name Satoshi
Nakamoto. It has since come the most well- known and largest cryptocurrency in the world. Its
fashion ability has inspired the development of numerous other cryptocurrencies.

2. Literature Review

Bitcoin price prediction, our literature comprises mostly empirical evidence to analyse its
determining factors. The inter-relationship between Bitcoin and search volume of Wikipedia and
Google Trends was postulated by Kristoufek (2013). His outcomes reflected a distinct
asymmetry between the two, suggesting that speculation and trend patterns drive the valuation of
Bitcoin within the cryptocurrency market. Applying time-series analytical techniques to daily
Bitcoin data, Ciaian et al. (2016) performed an empirical study on the value factors of Bitcoin
within a Barro model (1979) framework. Their results revealed that the economic procedure and
attractiveness to investors influence Bitcoin price severely.

Bukovina (2016) found that the expository power of sentiment exhibits a positive
relationship with the volatility of Bitcoin. Concrete research on Bitcoin price prediction using
machine learning methods is insufficient. Leveraging binary classification to predict Bitcoin
price fluctuations was explained by Shah et al. (2014) using a latent source Bayesian regression
model. The relationship between Bitcoin price and factors such as technology, sentiment, and
economic variables, was demonstrated by Georgoula et al. (2015) utilizing a support vector
machine algorithm. In order to analyse the impact of network features on Bitcoin price, Greaves
et al. (2015) applied machine learning techniques and obtained a 55% accuracy level.
Analogously, Bitcoin price prediction with an accuracy of 98.7% for daily price and
approximately 50-55% for the high-frequency price was achieved via machine learning model
implementation by Madan et al. (2015). Dr. Zalte S.A., Patil P.N., and Deshmukh S.N.'s paper
"Blockchain Technology: Rising Trend in Various Applications” discusses the transformative
impact of blockchain across finance, supply chain management, healthcare, and governance.
They highlight its potential to address challenges and its role as a catalyst for innovation.

Additionally, a comparison between the accuracy of recurrent neural network (RNN),
long-short term memory (LSTM) and autoregressive integrated moving average (ARIMA)
models for Bitcoin price forecast was conducted by McNally et al. (2018) which proved that
LSTM achieved the best accuracy level of 52%. The Occam’s razor principle advocates that all
other criteria are equal, leveraging machine learning is possible with the simplest of models
(Gamberger & Lavrac, 1997).
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Empirical analysis has substantiated that the overfitting problem is caused by the number
of models used and not by their complexity (Zahalka & Zelezny, 2011). There is considerable
debate over the issue of whether simpler models or traditional statistical methods should be
applied to predict Bitcoin prices meticulously. Practically, high Vapnik—Chervonenkis dimension
models qualify as the simplest solution to most prediction related problems (Tong et al., 2017).
In such a scenario, there are two usual paradigms: statistical techniques with massive features
and complex models with few features. Stimulated by Occam’s razor principle, this paper makes
use of simple statistical models to predict Bitcoin’s daily price with high- dimensional features
and more intricate machine learning models to predictBitcoin’s 5-minute interval price (Chen et
al., 2020).

In the year 2021, Gupta et al. stated that hybrid models that have fuzed Long Short-Term
Memory (LSTM) Networks with the traditional models yielded better results than the standalone
models in short term forecasting. Then, Zhang et al. (2022) presented further improvements in
prediction precision by proposing an ensemble learning model with active utilization of all
predictors. In 2023 Kumar and Singh used deep learning methods based on Convolutional Neural
Networks (CNN) and Recurrent Neural Networks (RNN) and were able to predict price
movements with an accuracy of more than 60% in the short term. Expanding Kumar’s
objectives, Li et al. (2024) proposed reinforcement learning algorithm to enhance the returns
based on the prediction of prices by modifying the trading strategy.

3. Objective
 To predict the future sales.
* To determine the amount of product that will be required in future.
» To compare and evaluate the performance of prediction algorithms.
 To analyze the past sales data.
4. Research Methodology

A combination of data collecting, model creation, evaluation, and interpretation are the
research approaches employed in Bitcoin price prediction. This is an in-depth analysis of the
techniques:

Theoretical framework and literature review:

Goals: Gain an understanding of prior research, spot any gaps, and provide a theoretical
framework for the investigation.

Process: Examine scholarly works, business reports, and current models (such LSTM, Random
Forest, and ARIMA) that are used to forecast Bitcoin prices. Examining empirical research and
theoretical methods for financial market forecasting are part of this.

Information Gathering: The goal is to collect reliable and pertinent data that will be used to
create prediction models.

Procedure: Past Cost Information: Acquire Bitcoin price information at high-frequency (e.g., 5-
minute) and daily intervals from sites such as Blockchain.com.

Key Market Indicators: Gather information about relevant financial
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5.Research Design

A mixed-methods approach integrating statistical and machine learning models. Utilize
time-series analysis for historical data, machine learning techniques for predictive modeling, and
performance evaluation using various metrics.

6. Methods of Data Analysis

1. The research project's title:

The title is "Predicting Bitcoin Prices: An Analysis Using Machine Learning Models and
Statistical Techniques”. Give a brief and clear explanation of the research's emphasis, its
use of certain models such Random Forest Regression and LSTM, and its goal of achieving
high prediction accuracy.

2. Selecting the Subject with Justification or Importance Significance: One of the most
prominent and volatile cryptocurrencies is Bitcoin. Reliable price forecasting can provide
traders, policymakers, and investors with insightful information.

Reasoning: Previous studies have looked into a number of strategies for predicting the
price of bitcoin.
Conclusion:

The study developed predictive models for Bitcoin prices using machine learning
techniques, including Long Short-Term Memory (LSTM) networks. These models outperformed
traditional methods, particularly for daily price predictions. However, high-frequency forecasts
remain challenging. The research advances predictive modeling, but data quality issues and
volatility pose limitations. Future research could focus on enhancing data sources and exploring
other cryptocurrencies.
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Abstract:

Today, the poultry sector is one of the fastest-growing segments of agriculture and related
sectors in India. While the production of crops has been rising at a rate of 1.5 to 2 percent per
annum that of eggs and broilers has been rising at a rate of 8 to 10 percent per annum. The
poultry industry has plays an important role in India’s economy and contributing significantly to
agricultural development and food security. In recent years, the demand for meat, eggs has
increased tremendously with an increase in income and increasing awareness about nutrition.

But there is a certain things to be worried about like rising cost of feed, emergence of
new or reemerging of existing diseases, fluctuating market price of egg and broilers, etc. which
need to be addressed to make the poultry sector as a sustainable enterprise. Issues relating to
animal welfare and environmental pollution by poultry units have been of increasing concern.
The study also concluded that it is the need to aware farmers and to provide them scientific
knowledge of poultry farming with the help of workshops, seminars and training programs.
Keywords: Challenges, Poultry Farming.

Introduction:

Today, the poultry sector is one of the fastest-growing segments of agriculture and related
sectors in India. While the production of crops has been rising at a rate of 1.5 to 2 percent per
annum that of eggs and broilers has been rising at a rate of 8 to 10 percent per annum. Poultry
sector accounts for about 1 percent of the India’s GDP and 10 percent of the livestock GDP. The
poultry industry has become a pivotal player in India’s economy, contributing significantly to
agricultural development and food security. In recent years, the demand for meat, eggs has
increased tremendously with an increase in income and increasing awareness about nutrition.
The global demand for poultry products is also increasing. Due to marketing efficiency and
better access to expanding the world market, India has the potential to become more competitive.
However, with opportunities come challenges, and the poultry sector is not exempt. As the
industry strives to meet increasing demands, it grapples with a range of challenges such as
disease outbreaks, environmental concerns, and the need for sustainable practices.

Poultry sector helps farmers with an as good alternative source of income which provides
economic security and helps them to earn quick money during an emergency. Farmers have
special significance in economic growth, increasing income, increasing urbanization, and
changes in tastes and preferences.

Objectives of the Study:
The following are the important objectives of the present study.
1. To study the trends of Poultry sector in India.
2. To study the challenges faced by poultry sector.
Methodology:
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The present study is based on secondary data, which is collected from official documents
such as annual report of animal husbandry, research articles in the Journals and other
publications of Government of India.

Importance of the Study

Poultry sector plays an important role in the rural economy. But some challenges faced
by poultry sector. Therefore, It is a need of study the contribution of poultry sector in India.
Backyard Poultry and Commercial Poultry

Many Indian families in urban areas have begun to accept eggs as a regular
supplementary part of their vegetarian diet. Tremendous opportunities are available for female
members in rural areas like backyard poultry keeping. Backyard poultry keeping is a traditional
source of income for rural women at the time of urgent domestic needs. It can help make rural
women economically and socially empowered. Backyard poultry farming can easily start with
low investment. Backyard poultry thrives on kitchen waste, broken waste grains, insects, ants,
and worms also backyard organic waste. There is no special management required for rearing. It
can be done in the morning and evening time by doing other major work. Women can supervise
and manage the activity of backyard poultry in a very short period.

Normally, our society is male dominating where low or no money remains in hands of
farm women. With the help of backyard poultry women get cash in their hands directly. So, she
became a money-holder person of the family, and because of that, she is a major member of the
family having a role in the decision-making of the family. The majority of families are not
engaged in backyard poultry farming activity. Backyard poultry keeping is very beneficial for
female respondents. Therefore, there is a wide scope for women.

Commercial poultry means poultry wholly owned by a corporate enterprise that controls
the entire growing cycle of the birds, from the breeder flock to the processing plant. The main
purpose of poultry farming is the production of eggs, meat etc. Numerous chicken were grown in
poultry farm. It involves full-time labour and specialized techniques of production are used under
such farming for profit maximization. Such type of farming is undertaken on a large scale.
Poultry Population of India:

India has vast resource of poultry population. The state of Tamil Nadu has the highest
poultry population, followed by Andhra Pradesh, Telangana, West Bengal, and Maharashtra. The
poultry population of India during the last two censuses is shown in table 1.

Table 1: Poultry Population (in Millions)

Category Poultry Population Poultry Population % Change
2012 2019
Backyard Poultry 217.49 317.07 45.79
Commercial Poultry 511.72 534.74 4.5
Total 729.21 851.81 16.81

Source: Livestock Census, Department of Animal Husbandry and Dairying, GOI.2019.
Table no. 1 shows the poultry population from 2012 (19th census) to 2019 (20th census).
According to the 19th livestock census, the total poultry population was 729.2 million, while
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according to the 20th census, there were 851.81 million in the country. It is also clear that the
poultry sector has also shown a healthy increase of 16.81 percent from the last census. The
country's total backyard fowl is 317.07 million, an increase of about 45.79 percent from the
previous census (217.49 million). Total commercial poultry in the country is 534.74 million, up
about 4.5 percent from the previous census (511.72 million).

Eggs, Meat production in India:

India ranks third in the world for eggs and fifth for chickens. The state of Andhra
Pradesh leads the country in poultry companies. The trend of Eggs, Meat production in India is
shown in Table No. 2
Table 2: Trends of Eggs and Meat Production and Per Capita Availability of Eggs

S.No. Year Eggs Meat per capita per capita
(Billion (Million availability of eggs | availability of Meat
Nos.) tonnes) (per annum) (kg/ annum)

1 2013-14 74.7 6.2 61 3.69
2 2014-15 78.4 6.7 62 -

3 2015-16 82.93 7 65 5.32
4 2016-17 88.13 7.4 68 551
5 2017-18 95.2 7.7 73 5.72
6 2018-19 103.8 8.1 79 5.86
7 2019-20 114.38 8.6 86 6.15
8 2020-21 122.05 8.8 90 6.45
9 2021-22 129.60 9.2 95 6.82
10 2022-23 138.38 9.7 101 7.1

Source: Basic Animal Husbandry Statistics, 2023

Table No.2 shows trends of eggs and meat production and per capita availability of eggs
in India from 2013-14 to 2022-23. Egg production in India is also increasing from 74.7 billion in
2010-11 to 138.38 hillion in 2022-23. The total egg production has increased by 6.77 percent as
compared to previous year. In 2022-23, Andhra Pradesh ranks first in egg production with 20.13
percent, followed by Tamil Nadu (15.58 percent), Telangana (12.77 percent), West Bengal (9.93
percent), and Maharashtra (6.51 percent).

Meat production in India is also increasing from 6.2 million in 2013-14 to 9.77 billion in
2022-23. The total meat production has increased by 6.77 percent as compared to previous year.
In 2022-23, West Bengal ranks first in meat production followed by Maharashtra, Tamil Nadu,
Telangana and Uttar Pradesh.

Egg availability per capita is also increasing from 61 in 2013- 14 to 101 in 2022-23.
There was an overall increase in egg availability since 2010-11, which is well below the
recommended level, i.e. H. 180 eggs per person per year (ICMR). Meat availability per capita is
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also increasing from 5.32 in 2015- 16 to 7.1 in 2022-23. There was an overall increase in egg
availability since 2015-16.

The human population will grow from 110 million in 2005-06 to 1305 million in 2018-
19. India is the second most populous country in the world with almost a fifth of the world's
population. Poultry farming has become a source of livelihood for many, and it plays a crucial
role in providing a steady supply of eggs and meat to the growing population.

Species-wise meat Production in India:

The meat processing industry in India is largely in the unorganized sector. With rapid
expansion due to urbanization, rural people are getting higher income levels and lifestyle
changes. Meat is an important food source for many people in the country. Meat production is
contributed by poultry, buffalo, goat, pig, sheep, cattle, etc. Meat production in India is 7.7
million tons. The species-appropriate meat production was analyzed in Tab
Table 3: Species wise Meat Production

Sr. No. Species Meat Production
(in percentage)

1 Cattle 2.43
2 Buffalo 17.61
3 Sheep 10.51
4 Goat 14.47
5 Pig 3.85
6 Poultry 51.14

Total 100

Source: Basic Animal Husbandry Statistics, 2023.

Table No. 3 shows the species-appropriate meat production in India. Poultry alone
accounts for almost 51.14 percent of meat production. Buffalo, goat, hog, sheep, and cattle
account for 19.05 percent, 14.53 percent, 4.98 percent, 8.36 percent, and 4.02 percent of the total
meat production of the country's total meat production, respectively. The boiler meat production
in the country around 5 million tunnes annually. (BAHS 2023). The share of commercial boiler
birds in total meat production is around 80-85 percent. Rest of 15-20 percent of the poultry meat
production is contributed by backyard poultry.

Major challenges of Poultry Sector:

Livestock sector is facing various challenges. Due to high feed costs, poor cold chain and
transportation infrastructure, a high susceptibility to disease outbreaks, and extremely variable
realization, the profit margin is decreasing and ultimately the cost of production is increasing.
Lack of veterinary hospitals, veterinary doctors create the major health problems of poultry
sector. Poultry birds diseases can cause major economic losses, reduced productivity and fertility
and affects on human health. Poultry sector faced financial problems, due to inadequate
availability of credit. There are very few numbers of trained professionals available to the
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poultry sector. Another economic challenge is the unpredictability of market prices and profit

margins. Factors such as global supply and demand, trade policies, and consumer preferences

can all influence the prices that farmers receive for their products. Fluctuations in these prices
can make it difficult for farmers to plan and budget effectively.

Conclusion:

Poultry sector provides large self-employment opportunities to rural families. India is
having a good potential for livestock products including milk, eggs, meat and wool. The growth
of Indian poultry industry is being driven by the rising disposable incomes and change in food
habit. The demand for eggs and meat are constantly increasing, both in cities and in rural areas.
The factors influencing this increased demand are rapid population growth, the spread of
education, growing nutritional awareness, and improved consumer purchasing power.
Suggestion:

Poultry farmers should find innovative ways to reduce costs without compromising on
the quality of the product, farmers can improve their profitability and resilience. Government, all
veterinary institutes and diploma colleges should start various courses on poultry production,
feed technology, hatchery management, entrepreneurship, etc. Regular veterinary check-ups,
vaccination programs, and proper bio security measures are essential to prevent and control
diseases. Additionally, Poultry farmers should provide a balanced diet and clean water, along
with appropriate environmental enrichment. Poultry farmers should prioritize providing
sufficient space for each bird, allowing them to move freely and engage in natural behaviors.
Subsidy should be provided by the Government to poultry farmers. All these things are necessary
for the development of poultry sector.
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Abstract:

This article illuminates the existing skill development infrastructure in India. It begins
with analyzing the current labor market trends on the supply side and a tabulation of high-growth
sectors that will drive employment from the demand side. An in-depth analysis of the current
initiatives by various players has been done and challenges identified to bridge the supply-
demand gap. The recommendations that follow call for a close collaboration between the
industry, the government and the training centres to promote effective skills delivery.
Introduction:

Skill development is an imperative for our country at this point for several reasons. India
is set to grow ‘younger’, with 63% of our population being in the working age group by 2023
This demographic will be actively looking for jobs, and can potentially drive domestic demand
if they enjoy good economic status. Ironically, several developed nations are set to expect a
manpower shortage simultaneously forecasted skilled manpower shortages in US and UK are
to the tune of 19 Mn workers collectively. This creates opportunities for overseas demand for
our youth resulting in higher remittances for the economy and improved standards of living.

Despite the widely acknowledge benefits, our country is woefully under-skilled. Of the
nearly 400 Mn workforce in 2010, only 10% of the workforce receives some kind of training
Skilling capacity at our institutes is also inadequate - about 12 Mn join the workforce every
year as against a capacity of 4Mn, which also is under-utilized. This contributes to
the large scale ‘informalization’ of our economy, with 93% of our workforce employed in
low quality jobs and in uncertain employment conditions. These seemingly counter-intuitive
trends are analyzed in detail in this article, with an eye towards issues that plague the low and
semi-skilled sectors in India.

Keywords: Skill Development, India, Informalization, NSDC, Government, Challenges
Analysis of Current Labor Market Scenario:

India’s labor market can be characterized by three related and distinguishable mega
trends. Firstly, the labor intensity in the agricultural sector in India is very high, compared to
other sectors. As shown in Exhibit 1, this space is characterized by ‘disguised unemployment’
as it absorbs 58% of our labor while contributing only 14% to national GDP. This sector
experiences low wages, under- productivity and poor competitiveness due to over-employment
and under-skilled workforce.

Secondly, informalization extends to other industrialized sectors also within our economy.
The share of informal employment in the organized sector has increased by 45% from 2005 to

43


mailto:rameshkarande940@gmail.com

Bhumi Publishing, India

2010. On examining the 14 subsectors within the economy, it can be observed that construction,
textiles and transportation show maximum informalization. This is consistent with the studies
that have shown a strong positive correlation between the level of formalization and the level of
skill required to perform tasks. India’s labor force possesses low education levels, though the
scenario has been improving in the recent past with initiatives like Right to Education. As shown
in Exhibit 2, about 29% of the workforce is not even literate and 24% had education up to
primary level.

Exhibit 1: Sector-wise labour distribution
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Analysis of Current Skilling Initiatives:

As shown in Exhibit 3, in India, skill delivery primary takes place through professional
technical institutes, vocational schools, specialized institutes for technical training and industry
led apprenticeship programs. In this light, the subsequent sections take a close look at some of
the government and private initiatives that aim to train 500 million youth by 2022.

Exhibit 3: Training capacity in India

Institution No. of Capacity (in million
Institutions students)
Polytechnics 1200 0.5
Industrial Training Institute (Govt. Run) 2271 0.48
Industrial Training Institute/Centers (Pvt.) 8073 0.98
Public & Private establishments 20000 -
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Overview of National Skill Development Corporation (NSDC):

The NSDC is a public private partnership with the government of India holding 49%
stake and the various industry associations like Confederation of Indian Industry (CII),
Federation of Indian Chambers of Commerce and Industry (FICCI) and Associated Chambers
of Commerce and Industry (ASSOCHAM) holding 51% stake. With a mandate to train 150
million by 2022, it has partnered with 62 training bodies and has trained 650,000 trainees
across India. It actively engages with the key stakeholders by creating training capacity, setting
standards and curriculum, developing a policy framework to encourage vocational training
and undertaking a media campaign to encourage participation. It funds its partners with the
help of loans, equity and grants which it receives from private entities, donors and State/Central
governments.

Apart from NSDC, the government has also set up Industrial Training Institutes (ITI)
primarily to address manpower requirements for technology and industrial growth of the
country. With the changing industry trends, the government is looking at private partnerships
for ITI up-gradation, introducing Centers of Excellence to provide multi-skilling courses and
training new trainers to meet the growing demand. Initiatives like Modular Employability
Scheme and Apprenticeship Training Scheme provide an opportunity for workers who need to
certify their informally acquired skills and for ITI graduates to earn while they learn.

Overview of Private Sector Initiatives:

When it comes to skilling, the private sector is not far behind. Companies have come up
with various models, both for-profit and not-for-profit, to address the nation’s skilling needs.
NIIT has been a stalwart in the for-profit space providing training and training solutions in a
host of courses related to information technology, banking and finance, etc. In the non-profit
space, B-Able provides training to under educated youth whereas Tata Group caters to the
socially and economically disadvantaged through social partnerships and in-house training.
Companies like IL&FS and NIIT are rapidly adopting technology, for example V-SAT based
training, for effective program delivery and using social media platforms to acquire students.
Other than imparting training to the youth, the private sector is also engaged in improving
visibility in this space. By publishing reports such as ‘Knowledge paper on skill development in
India’ by FICCI, ‘India Skills Report” by CII, etc. these associations demonstrate to industries
about productivity gains through skilling and hence subsequent need to pay higher wages to
those employee’s media campaign to encourage participation. It funds its partners with the help
of loans, equity and grants which it receives from private entities, donors and State/Central
governments.

Challenges with our Skill Development Initiatives:

Despite significant progress and achievements in the skill development arena from public
and private sector initiatives, the sector is plagued with several challenges. The thorough
analysis of the various challenges is followed by recommendations from our side.
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Attitudinal Challenges:

One of the foremost challenges with skill building is the ‘free-rider’ problem. Skill
development can be viewed as a public good marked by under investment by its stakeholders
(trainees, employers and the government). Further, societal pressures lead youth to pursuing
formal academic degrees due to their more prestigious stature, even though experts opine that
the bottom 20% of engineering colleges are most likely paid lesser than top graduates from
training institutes. Also, training institutes focus heavily on functional aspects while personality
building aspects (team work, communication and entrepreneurship) receive lesser attention.
The employees are hesitant to pay a price premium for these under-prepared employees,
furthering the negative incentives towards skill acquisition.

Thus, it is important to develop a signaling value in vocational degree. The government
should expand its efforts towards introducing vocational education at an early stage in a
student’s life and remove the associated stigma. Awareness campaigns through a variety of
mediums (e.g. radio, newspaper advertisements) will improve enrolment in these courses. Also,
giving recognition and rewarding the best in the profession, in skilling centers and through
skills fair, will motivate and hence improve the image of vocational training in the students’
minds. Introduction of soft-skills courses will adequately prepare the candidate to command a
wage premium over informal labour.

Leadership Challenges:

Several experts believe that top level leadership plays a vital role in determining the
success of skill development efforts. Our public sector institutes lack the dynamic leadership
necessary to effect infrastructure up-gradation, sync syllabus strongly with industry
requirements and generate awareness of vocational education benefits amongst students.
Further, nearly 17 ministries are involved in skill building initiatives marked by poor policy
alignment between these bodies. Skill building, being on the concurrent list, also faces regular
misalignment between state and center objectives.

Thus, linking education and skills via joint programs of the Ministry of Human Resource
& Development (HRD) and labor will provide clarity of direction to the executing bodies and
avoid bureaucratic hurdles. Top talent for leadership roles can be attracted by offering better
pay and independence in decision making. This would motivate ITIs/ITCs to engage more
effectively with industry and provide a rich training experience to students. Also, NSDC should
move from an in- house to a third-party performance assessment of its partners and give a
rating to the centers, incentivizing them to outperform each other.

External Challenges:

Limited progress has been made in integrating skills-based training at the school level.
Developed European countries (Germany, Switzerland and Finland) have well established
framework to introduce vocational education at a young age. While some initiatives have been
undertaken in Karnataka, this remains a big area of concern. Further, the legal regime in this
country poses impediments to reaching potential in skill building. The 45 Central Acts and 150
State laws that directly deal with labor rights lead to heavy complexity and impose severe
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constraints on employers. For example, a company with more than 100 employees cannot fire

wage laborers for any cause other than criminal misconductXVii. Legislation governing

apprenticeship is also rigid, involving regional approvals, forms submission at different time

intervals making the process very tedious.

We believe that legislations should be made in favour of a skilled economy. This requires
the government to relax the hiring and firing policies for industry. This will not only enable
accountability in the workplace but will also encourage competition to acquire skills to stay
relevant in the market. Further, the procurement policy for government contracts could mandate
‘hiring a fixed percentage of skilled & certified workforce’ by all the vendors to ensure
certified skills gain value in the labour market.

Delivery Challenges:

There is a dire shortage for trainers to execute India’s skill development ambitions, with
NSDC estimating that 7 lakh teachers and trainers will be incrementally needed in the period
2008- 2022. Further, retaining existing teachers is difficult since it is not seen as a lucrative
career option. Lack of standardization across courses, informational asymmetry and industry-
curriculum misalignment are some of the other challenges that plague delivery of skill
education.

We suggest that teachers should be encouraged to handle more responsibility. Providing
the trainer access to updated material will ensure match of industry needs with pedagogy.
Involvement of teachers in placement preparation process will incentivize the teachers to
enhance their soft skills and other pedagogy skills. In order to boost training capacity, retired
personnel from the sector can be targeted. This will enable the students to learn from the vast
experience of these people.

Conclusion:

Our analysis has clearly identified the challenges being faced by the various stakeholders
in the skill development space and has put forward recommendations to overcome them. Any
initiative in this space, from the government or the private players, needs to encompass all the
stakeholders in the process, ensure collaboration between them, backed by sound policy
decisions on labour laws and policy alignment between the various ministries. Hence, we
believe that skilling is joint responsibility of both private and public sector and each should
leverage their expertise to come together and create a holistic skill environment for the
country’s youth.
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Abstract:

An inventive strategy for resolving cultural, social, and environmental problems while
advancing sustainable development is social entrepreneurship. It blends the goal of generating
social value with the tenets of entrepreneurship. By creating solutions that result in social
change, social entrepreneurs serve as change agents in society. Examining the intricacies of this
developing field, this research paper investigates the opportunities and difficulties of social
entrepreneurship. It also talks about how social entrepreneurs can seize chances and get past
challenges to fulfill their objectives of having an economic and social impact.

Introduction:

In the dynamic field of social entrepreneurship, innovative ideas and entrepreneurial
skills are used to solve societal issues. Social entrepreneurs seek to create social value in fields
like environmental sustainability, healthcare, education, and poverty alleviation, while traditional
entrepreneurs concentrate on increasing profits. They frequently develop hybrid models that
strike a balance between their social mission and financial sustainability. But even with its
potential for good, social entrepreneurship has many obstacles to overcome, such as limited
funding and scalability problems. At the same time, new opportunities for the growth and
development of social ventures are presented by the increasing awareness of global issues,
technological advancements, and changing consumer preferences. This paper aims to examine
the main obstacles and possibilities that social entrepreneurs encounter. It examines how these
business owners can use new trends to influence society and evaluates the obstacles that need to
be removed in order to promote long-term success.

Definition and Scope of Social Entrepreneurship:

The process of finding and applying entrepreneurial principles to solve social problems is
commonly referred to as social entrepreneurship. The dual goals of social enterprises are to
ensure financial viability and to make a positive social impact. They are frequently distinguished
from conventional non-profit organizations and for-profit companies by their hybrid approach.
Social entrepreneurship has a wide range of applications in fields like poverty alleviation,
environmental sustainability, health, and education. Social entrepreneurs support the sustainable
development goals (SDGs) established by international organizations such as the United Nations
by creatively tackling these issues.

Objectives: The main objectives of this research paper are as follows:
1) To explore the concept and scope of social entrepreneurship
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2) To identify and analyze the key challenges faced by social entrepreneurs
3) To examine the opportunities available for social entrepreneurs
4) To assess how social entrepreneurs can overcome challenges and harness opportunities
5) To contribute to the understanding of the role of social entrepreneurship in sustainable
development

Research Methodology: The approach, techniques, and protocols that will be employed to carry

out this investigation into the opportunities and difficulties of social entrepreneurship are

described in the research methodology section. To obtain a deeper understanding of the topic, a

mix of qualitative and secondary research techniques is used. The following elements will make

up the methodology.

1. Research Design: An exploratory and descriptive design is used in this study. An exploratory

approach enables a thorough examination of the opportunities and challenges of social

entrepreneurship, a field that is expanding and changing. By examining previous research and
case studies, the study explains the main ideas, difficulties, and new prospects in social
entrepreneurship.

2. Data Collection Methods: Secondary data collection techniques, such as examining

previously published works, reports, and case studies on social entrepreneurship, will be the

mainstay of this paper. Collecting pertinent data from the following sources will be the main goal
of the data collection process.

a) Academic Journals: Peer-reviewed articles and research papers will be analyzed to examine

theoretical frameworks and empirical studies on social entrepreneurship.

b) Books: Books on social entrepreneurship, innovation, and sustainable development will

provide foundational knowledge on the topic.

¢) Industry Reports: Reports from organizations, think tanks, and consulting firms specializing

in social entrepreneurship will be utilized to gather data on current trends, challenges, and

opportunities in the field.

d) Case Studies: In-depth case studies of successful and failed social enterprises will be

analyzed to understand practical applications of social entrepreneurship, the strategies used to

overcome challenges, and the impact achieved.

e) Government and NGO Reports: Policy papers and reports from international development

organizations (e.g., UN, World Bank) will offer insights into the regulatory environment,

government support, and partnership opportunities for social enterprises.

3. Data Analysis: Qualitative content analysis will be used to examine the information gathered

from secondary sources.

a) Thematic analysis will be used in this approach to identify important themes pertaining to the
opportunities and difficulties of social entrepreneurship. These topics could include impact
investing, talent management, impact measurement, scalability, financial sustainability, and
technology improvements.
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b) Comparative Analysis: Examining various case studies to find trends and patterns in the ways
social entrepreneurs overcome obstacles and seize opportunities. Common tactics and best
practices that work in a variety of situations will be highlighted by the analysis.

c) Gap Identification: Pointing out any holes in the body of knowledge on social
entrepreneurship, such as those where more study or creative approaches are required to solve
pressing issues.

4. Research Limitations: The following limitations are acknowledged by this research

methodology:

a) Reliance on Secondary Data: The analysis will be restricted to the information found in case
studies and existing literature because primary data will not be gathered through surveys or
interviews. This could limit the study's capacity to immediately identify fresh or developing
trends.

b) Context-specific Findings: Because of variations in the cultural, economic, and regulatory
contexts, the conclusions drawn from the case studies might not be generally applicable to all
social enterprises.

c) Limited Quantitative Analysis: Because the study primarily uses qualitative data, there won't
be much quantitative analysis of social enterprises' financial performance, which could shed
more light on the effects of particular tactics. Through the use of secondary data, an
exploratory and descriptive research design, and a thematic and comparative analysis of case
studies, this study attempts to offer a thorough grasp of the opportunities and difficulties faced
by social entrepreneurs. The results will provide insightful information about how social
entrepreneurs can overcome challenges, increase their influence, and support sustainable
development.

Examples of Social Entrepreneurship:

1. TOMS Shoes: It is founded by Blake Mycoskie in (2006). TOMS Shoes pioneered the "One
for One™ model, where for every pair of shoes sold, a new pair is donated to a child in need.
The company has provided millions of shoes to children in over 70 countries and expanded its
mission to include eyewear, clean water, and safe birthing kits. Social Innovation: TOMS
created a business model that combines profit-making with direct social impact, inspiring
other companies to adopt similar models.

2. Grameen Bank: It is founded by Muhammad Yunus in (1983). Grameen Bank provides
microloans to impoverished individuals, particularly women, in rural Bangladesh to help them
start small businesses and escape poverty. Impact: The microfinance model has empowered
millions of low-income individuals, helping them become self-reliant. Yunus won the Nobel
Peace Prize in 2006 for his efforts.

3. Social Innovation: The bank’s innovative approach to microcredit revolutionized poverty
alleviation by providing financial access to underserved populations.

3. Warby Parker: It is founded by Neil Blumenthal, David Gilboa, Andrew Hunt, and Jeffrey

Raider in (2010). Warby Parker provides affordable, stylish eyewear online and, for every pair
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sold, donates a pair to someone in need. Impact: Warby Parker’s "buy a pair, give a pair"
program has donated millions of glasses through partnerships with organizations that distribute
them in developing countries. Social Innovation: By disrupting the traditional eyewear industry,
Warby Parker made high-quality glasses accessible and created a model for blending e-
commerce with social responsibility.
4. Patagonia: It is Founded by Yvon Chouinard in (1973). Patagonia is an outdoor clothing
company committed to environmental sustainability. It donates 1% of its sales to environmental
causes and emphasizes ethical manufacturing and fair labor practices. Impact: Patagonia has
become a leader in corporate environmental activism, funding grassroots environmental
organizations and working to minimize its environmental footprint. Social Innovation: Patagonia
redefined corporate responsibility, integrating sustainability into every aspect of its business
operations, influencing other companies to prioritize environmental impact.
Other Examples: delight founded by Sam Goldman and Ned Tozun in (2006), Change.org which
is founded by Founded by Ben Rattray in (2007), Embrace Innovations- It is founded by Jane
Chen, Rahul Panicker, Naganand Murthy, and Linus Liang in (2008) etc.
Challenges of Social Entrepreneurship:
1. Funding and Financial Sustainability: Obtaining funding is one of the main issues social
entrepreneurs face. It can be challenging to obtain funding for social enterprises since they
frequently fall somewhere between the traditional classifications of non-profit and for-profit
companies. Financial returns are usually the top priority for investors, but donors might
concentrate only on charitable endeavors. It can be challenging for stakeholders to comprehend
or provide financial support for social entrepreneurship's dual mission. Furthermore, social
enterprises might find it difficult to prove their profitability, particularly in the early phases of
development, in contrast to conventional start-ups that might draw venture capital. Grants,
donations, and impact investments are the main sources of funding for many social
entrepreneurs, but obtaining these resources is extremely difficult. Achieving long-term financial
sustainability is also a significant challenge because social enterprises must strike a balance
between their social mission and profitability.
2. Scalability: It can be challenging for social entrepreneurs to grow their businesses without
sacrificing the caliber of their social impact. Social enterprises usually operate in industries like
healthcare or education, where scaling calls for significant financial and human resources, in
contrast to tech startups that can grow quickly with low marginal costs. Furthermore, the social
impact is frequently greatly influenced by the local context. Because it might necessitate
adaptation to new geographic or cultural contexts, scaling a social venture might not be as simple
as replicating a business model. It can be difficult to convert the success of social enterprises into
more extensive systemic change because they are frequently founded on a model that emphasizes
minor, localized changes. For many social entrepreneurs, achieving scale while maintaining the
authenticity and integrity of the social mission continues to be a major challenge.
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3. Measuring Social Impact: Social enterprises must deal with the challenging task of
measuring social impact, whereas traditional businesses can rely on simple metrics like profit
margins and revenue growth to gauge success. Qualitative metrics, which can be arbitrary and
challenging to measure, are frequently used in impact assessments. Many social entrepreneurs
find it difficult to show the observable results of their efforts, particularly to donors and investors
who might need precise statistics. Furthermore, because social change frequently takes place
over long periods of time, measuring long-term impact is intrinsically challenging. It may be
difficult for social entrepreneurs to demonstrate that their interventions are having a long-lasting
impact because they lack the funds to purchase advanced monitoring and evaluation systems.

4. Legal and Regulatory Barriers: Social entrepreneurs frequently work in settings with
ambiguous or nonexistent regulatory frameworks. Many nations lack social enterprise-specific
legal frameworks.

Opportunities in Social Entrepreneurship:

1. Technological Advancements: Social entrepreneurs now have more options to scale their
impact more effectively thanks to technological advancements. While tools like mobile apps,
data analytics, and blockchain can improve transparency and streamline operations, digital
platforms allow social enterprises to reach a wider audience at a lower cost. Additionally, social
innovation hubs and crowdfunding platforms have grown in popularity thanks to technology,
giving social entrepreneurs new avenues for funding and reaching a worldwide audience. For
instance, health-related businesses can use telemedicine to deliver care in remote locations, and
social enterprises centered on education can use e-learning platforms to reach underprivileged
communities. Social entrepreneurs can better quantify and report social impact as technology
becomes more widely available, which will make it simpler to convince stakeholders and
investors of their worth.

2. Increasing Consumer Awareness: Conscious consumerism is becoming more and more
popular as people and organizations look for companies that share their values. Customers are
more inclined to support businesses that have a positive impact because they are more conscious
of social and environmental issues. Social entrepreneurs now have a great chance to profit from
this change in consumer behavior. By highlighting their dedication to social responsibility,
sustainability, and ethical business practices, social enterprises can stand out in the marketplace.
Businesses with a social mission can attract a wide range of customers and investors, as
evidenced by the growth of corporate social responsibility (CSR) and environmental, social, and
governance (ESG) criteria.

3. Impact Investment: A significant opportunity for social entrepreneurship is presented by the
rise of impact investing, which aims to produce both financial returns and social impact. Impact
investors are becoming more interested in funding projects that tackle urgent environmental and
social issues, giving social entrepreneurs access to new capital. Impact investing, in contrast to
traditional philanthropy, places a strong emphasis on sustainability and encourages social
entrepreneurs to create long-term, profitable business models. This change in the priorities of
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investors makes it easier for social entrepreneurs to get the funding they require to develop their
businesses and increase their influence.
4. Cooperation with Governments and Corporations: To increase their influence, social
entrepreneurs can work with non-profits, governments, and corporations. Cross-sector
cooperation and public-private partnerships (PPPs) can open up new networks, resources, and
knowledge. As part of their CSR efforts, many businesses are becoming more interested in
assisting social entrepreneurs, and governments may offer grants.
Conclusion:

One effective and cutting-edge strategy for tackling some of the most important social,
environmental, and financial issues that communities around the world are facing is social
entrepreneurship. Social entrepreneurs are in a unique position to promote systemic change and
achieve financial sustainability by fusing the values of traditional entrepreneurship with a
mission-driven focus on generating social value. Social entrepreneurship is a powerful force for
sustainable development, particularly in underprivileged areas and sectors, because of its dual
objectives of social impact and economic viability. The opportunities and difficulties that come
with social entrepreneurship have been examined in this research paper. Significant obstacles are
presented by important issues like restricted funding availability, scalability, social impact
measurement, regulatory limitations, and talent acquisition. However, a promising environment
for social entrepreneurs is presented by the growing backing of impact investors, technological
developments, rising consumer demand for socially conscious products, and chances for
cooperation with businesses and governments. Despite these difficulties, as the case studies and
reviewed literature show, numerous social entrepreneurs have come up with creative ways to get
past barriers, scale their solutions, and have a significant impact. The key to social
entrepreneurship's success is its capacity to modify business plans in response to shifting
conditions while maintaining the fundamental goal of improving society. Additionally, by
tackling problems like poverty, inequality, and climate change, social enterprises are becoming
more and more significant in furthering global sustainability goals. In summary, social
entrepreneurship has the potential to transform industries and enhance lives, despite the fact that
it presents both opportunities and challenges. Social entrepreneurs can remain important forces
behind long-lasting social change and build a more just and sustainable future with the correct
support networks, creative strategies, and a laser-like focus on social outcomes.
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Introduction:

The Reserve Bank of India (RBI), as the central bank of India, plays a pivotal role in
shaping the nation's economy. Its monetary policy, the set of actions taken to manage the money
supply in circulation, significantly influences interest rates, inflation, and economic growth. This
paper delves into the intricacies of the RBI's monetary policy, examining its objectives, tools,
challenges, and effectiveness.

Objectives of RBI's Monetary Policy
The RBI's monetary policy aims to achieve several key objectives:

1. Price Stability: Maintaining a low and stable inflation rate is a primary goal. High
inflation erodes purchasing power, creates uncertainty, and can destabilize the economy.

2. Economic Growth: The RBI strives to promote sustainable economic growth by ensuring
adequate credit availability to businesses and individuals.

3. Financial Stability: Maintaining a stable financial system is crucial for overall economic
well-being. The RBI works to prevent financial crises and ensure the smooth functioning
of the financial markets.

Tools of Monetary Policy

The RBI employs various tools to implement its monetary policy:

1. Repo Rate: This is the interest rate at which the RBI lends money to commercial banks. By
raising or lowering the repo rate, the RBI can influence the cost of borrowing for banks and,
consequently, the lending rates they charge to their customers.

2. Reverse Repo Rate: This is the interest rate at which the RBI borrows money from
commercial banks. By adjusting the reverse repo rate, the RBI can influence the liquidity in the
banking system.

3. Cash Reserve Ratio (CRR): This is the percentage of deposits that commercial banks must
maintain with the RBI as a reserve. A higher CRR reduces the amount of money available for
lending, while a lower CRR increases it.

4. Statutory Liquidity Ratio (SLR): This is the percentage of deposits that commercial banks
must invest in government securities. A higher SLR can reduce the funds available for lending.

5. Open Market Operations (OMO): The RBI purchases or sells government securities in the
open market to influence the money supply. Buying securities increases the money supply, while
selling them decreases it.
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6. Moral Suasion: This involves the RBI using its persuasive powers to influence the behavior
of banks and other financial institutions.
Challenges and Considerations
Implementing effective monetary policy is not without its challenges:
1. Time Lags: Monetary policy actions can take time to have their desired effects on the
economy. This can make it difficult to respond to changing economic conditions in a timely
manner.
2. Uncertainty: Economic forecasts are inherently uncertain, making it challenging to predict the
exact impact of monetary policy measures.
3. Global Factors: The Indian economy is increasingly interconnected with the global economy.
External factors, such as global economic conditions and financial crises, can influence the RBI's
monetary policy decisions.
Effectiveness of RBI's Monetary Policy

The effectiveness of the RBI's monetary policy depends on various factors, including the
state of the economy, the credibility of the central bank, and the coordination with other
government policies. While the RBI has achieved significant success in managing inflation and
promoting economic growth in recent years, challenges and uncertainties remain.

Conclusion:

The Reserve Bank of India's monetary policy plays a crucial role in shaping India's
economic landscape. By effectively managing the money supply and influencing interest rates,
the RBI contributes to price stability, economic growth, and financial stability. However, the
challenges and uncertainties associated with monetary policy require careful consideration and
adaptation to changing economic conditions.
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Introduction:

Customer satisfaction is a crucial element in the competitive landscape of e-commerce,
and its significance is particularly pronounced in a diverse and rapidly growing market like
India. Indian consumers have increasingly embraced online shopping, driven by the proliferation
of the internet, affordable smartphones, and a tech-savvy young population. The country's e-
commerce sector has witnessed exponential growth, transforming the way people shop and do
business. [0, 1, 2]

Amidst this transformation, customer satisfaction emerges as a pivotal factor that
determines the success and sustainability of e-commerce businesses. [3]

Indian buyers exhibit unique characteristics and preferences that influence their
perceptions of online shopping experiences. Factors such as a wide variety of product choices,
competitive pricing, seamless website navigation, and secure payment options are instrumental
in shaping their overall satisfaction. Furthermore, the importance of timely delivery and efficient
customer service cannot be overstated. Given the heterogeneity of the Indian market, with its
urban-rural divide and myriad cultural nuances, e-commerce platforms must tailor their strategies
to cater to diverse consumer needs and expectations. [4, 5, 6, 7]

Customer satisfaction in Indian e-commerce is not only about meeting basic expectations
but also about fostering trust and loyalty. The level of trust that consumers place in an e-
commerce platform is often contingent upon their consistent positive experiences, including
transparent policies and prompt resolution of grievances. As Indian buyers become more
discerning, their demand for superior service and personalized experiences continues to rise,
compelling e-commerce players to innovate and elevate their standards continually. [8, 9, 10]

Understanding and enhancing customer satisfaction is therefore not just a business
imperative but a pathway to long-term growth and customer retention in India's dynamic e-
commerce landscape. [11]

Key Factors Influencing Customer Satisfaction In India

Customer satisfaction in the context of Indian buyers on e-commerce websites hinges on
several critical factors. Primarily, the quality of products plays a pivotal role. Indian customers
expect what they see online to match what they receive, and any discrepancy can lead to
dissatisfaction. Additionally, competitive pricing is crucial. Given the price-sensitive nature of
the Indian market, buyers are always on the lookout for the best deals, offers, and discounts. [12,
13, 14, 15, 16]
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Another significant factor is the ease of navigation and user experience on the website or
app. A seamless, intuitive interface enhances the overall shopping experience and encourages
repeat purchases. Furthermore, the reliability and speed of delivery are paramount. Timely and
accurate deliveries contribute greatly to customer satisfaction, while delays or mismanagement
can quickly erode trust. [10, 11, 17, 18]

Payment options and security also play a vital role. With a diverse population
encompassing various preferences, offering multiple payment methods, including COD (Cash on
Delivery), UPI, and EMIs, ensures convenience for a broad customer base. Additionally, the
security of these transactions is a decisive factor; any breach or perceived threat can deter
customers. Customer service and support are equally important. Prompt, efficient resolution of
queries and issues fosters a sense of reliability and trustworthiness. [10, 9, 19]

Lastly, return and refund policies that are customer-friendly and hassle-free significantly
influence satisfaction. If customers feel confident that they can easily return or exchange
products, they are more likely to complete a purchase. [10, 20]

Customer Expectations and Preferences in Indian E-Commerce

Indian consumers have distinct expectations and preferences when engaging in e-
commerce, shaped by cultural nuances, technological accessibility, and evolving market
dynamics. At the core of their expectations is a seamless and intuitive online shopping
experience. Indian buyers place high importance on user-friendly websites and mobile apps that
facilitate easy navigation and quick transactions. They prefer platforms that offer detailed
product descriptions, high-quality images, and customer reviews to make informed purchasing
decisions. [21, 22, 23, 24]

Trustworthiness and reliability are paramount; hence, secure payment gateways and
transparent return policies significantly influence customer satisfaction. Competitive pricing and
attractive offers, including discounts and flash sales, resonate deeply with price-sensitive Indian
buyers, who frequently compare prices across multiple platforms before making a purchase. [10,
25]

Furthermore, efficient and timely delivery services are crucial, with many buyers
showing a preference for same-day or next-day delivery options. The availability of multiple
payment options, including cash on delivery, is essential to cater to diverse consumer segments.
The heterogeneous nature of the Indian market also requires e-commerce websites to offer multi-
language support and cater to vernacular preferences. Personalized recommendations and
customer support in regional languages can enhance the shopping experience for non-English
speaking users. [26, 27, 2, 28]

Overall, Indian consumers seek a blend of affordability, convenience, trust, and
personalized service in their e-commerce interactions, driving their satisfaction and loyalty
towards online shopping platforms. [29]
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Analysis of Major Indian E-Commerce Platforms

Customer satisfaction among Indian buyers on e-commerce websites varies significantly,
influenced by the distinct features, services, and market strategies of major platforms such as
Flipkart, Amazon India, Snapdeal, and Myntra. Flipkart, often hailed as a pioneer in the Indian e-
commerce landscape, capitalizes on its deep understanding of local needs and preferences, robust
logistics network, and aggressive festive sales, which often translate to high customer
satisfaction. [30, 0]

However, occasional delays and customer service issues have been noted, impacting
overall perceptions.

Amazon India, leveraging its global expertise, has made significant inroads into the
Indian market by emphasizing reliability, a vast product range, Prime membership benefits, and
superior customer service. The company's focus on speedy deliveries, including same-day
options in metropolitan areas, and a seamless return process resonate well with Indian buyers,
bolstering overall satisfaction. [28, 7]

Snapdeal, once a major competitor, has seen fluctuating customer satisfaction levels due
to issues with product quality and delivery times. Despite efforts to rebuild trust, these challenges
continue to hamper its ability to maintain a loyal customer base.

Myntra, specializing in fashion and lifestyle products, offers a curated shopping
experience that appeals to urban youth. Its easy returns policy, app interface, and frequent sales
events contribute to its high customer satisfaction. Nonetheless, occasional discrepancies in
product quality and sizing have been pain points for buyers. [31, 32]

These platforms continuously evolve to address consumer expectations and enhance their
service quality, which is crucial in a competitive and growing e-commerce market in India. [26]
Role of Customer Service and Support in Buyers' Satisfaction

Customer service and support significantly contribute to the overall satisfaction of Indian
buyers on e-commerce websites. The rapid growth of online shopping in India has elevated
customer expectations, demanding more comprehensive and responsive service channels.
Effective customer service begins with accessibility; buyers must have multiple avenues to reach
support teams, including phone, email, chat, and social media. Prompt and empathetic responses
can transform potentially negative experiences into positive ones, maintaining customer trust and
loyalty. [33, 12, 11, 34]

Beyond initial interactions, the resolution process is pivotal. Indian buyers, often
navigating diverse payment systems and potentially complex logistics, appreciate clear guidance
and speedy resolutions. Whether it involves addressing payment disputes, managing returns, or
handling delivery issues, the efficiency and effectiveness of support staff play a crucial role in
shaping buyers' perceptions of the e-commerce platform. [35, 36]

Additionally, the personalization of support services can further enhance satisfaction
levels. Understanding regional languages, cultural nuances, and individual purchase history
enables support teams to offer tailored solutions, resonating more deeply with the diverse Indian
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populace. Proactive support, such as follow-up communications and feedback solicitation,

demonstrates a commitment to continuous improvement and customer care. This fosters a

relationship beyond transactional interactions, encouraging repeat purchases and brand

advocacy. [12, 37, 38, 24]

Ultimately, robust customer service and support mechanisms ensure that Indian buyers
feel valued and confident in their e-commerce choices, significantly contributing to their overall
satisfaction. [39]

Future Trends in Customer Satisfaction For Indian E-Commerce Buyers

In the evolving landscape of Indian e-commerce, several future trends are poised to shape
and enhance customer satisfaction. The increasing penetration of the internet and smartphones is
expected to bring even more consumers online, necessitating advancements in user-friendly
interfaces and seamless shopping experiences. Personalization will play a pivotal role, with e-
commerce platforms leveraging artificial intelligence and machine learning to offer tailored
recommendations and experiences. [40, 41, 42]

As customers become more accustomed to customized interactions, their expectations
will rise accordingly.

The importance of swift and efficient delivery services will continue to grow. Fast
delivery options, including same-day and next-day delivery, will become the norm rather than
exceptional services. Innovations in logistics, such as drone deliveries and autonomous vehicles,
could further revolutionize this aspect, significantly reducing delivery times and enhancing
customer satisfaction. [43, 10, 44]

Payment flexibility is another critical area where changes are anticipated. With the
increasing popularity of digital wallets and UPI-based transactions, offering diverse and secure
payment options will be essential. Additionally, the integration of cryptocurrencies might
become a consideration for forward-thinking e-commerce platforms. [45, 35]

Enhanced customer support, utilizing chatbots and Al for instantaneous assistance, will
be imperative to address and resolve buyer queries promptly. As data privacy concerns remain at
the forefront, e-commerce websites will need to implement robust security measures to build and
maintain customer trust. In summary, the future of customer satisfaction in Indian e-commerce
lies in technology-driven personalization, efficient logistics, flexible payments, superior
customer support, and unwavering data security. [46, 47, 2]
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Abstract:

Electronic commerce is of process of doing business through computer network. A
person sitting on his chair in front of a computer can access all the facilities of the internet to buy
or sell the product. Unlike traditional commerce that is carried out physically with effort of a
person to go and get products. E-commerce has made it is easier for human to reduce physical
work and to save time. E-commerce which was start in early 1990's has taken a great leap in the
world of computer. But the fact that has hundred the growth of e-commerce is security. Security
is the challenge facing e-commerce today and there is still a lot of advancement made in the field
of security.

The main advantage of e-commerce over traditional commerce is the user can browse
online shops, compare prices and alter merchandise sitting at home or their PC. For increasing
the use of e-commerce in developing countries the B2B e-commerce is implemented for
improving access to global market for firms in developing countries. For a developing country
advancement in the field of e-commerce essential. The research strategy shows the important of
the E-Commerce in developing countries for business applications.

Keywords: Technology, Electronic Market, Electronic Data Interchange, Internet Commerce.
Introduction:

E-Commerce is all about sale and purchase of goods or services by electronic in over the internet
there are two type of commerce i.e. physical commerce and electronic commerce. In physical
and traditional commerce, transaction take place between human and virtual Store E-Commerce
use the information and communication technology ( ICT) in all aspects of businesses E-
Commerce refers to the prepare less exchange of business information using EDI,E-mail, E-
bulleting bord , E-Fund transfer, www and other network base technologies.

Research Methodology:

This paper is conceptual in nature. Data is used. Researcher referred books, journals and website
Scope of E-commerce:

1. Electronic market

i) The principal function of an electronic market is a such for the required product for service.

2. Electronic data interchange:

3. EDI provides for efficient transaction of current trade exchange between commercial
organization

4. Internet commerce:
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i) The internet can be use for advertising goods and services internet commerce’s is application
for both business to business and business to consumer
Advantages of E-commerce:

1. Distance does not matter in carry out the tread.

2. You can reach the world any time you want.

3. Online bricks and model tools, online tool can work 24 hour and a day 7 days of week

and 365 days a year around the clock.

4. More flexibility for adding or removing product for the in catalogue’s.

5. Error reduction.

6. Wider choice and no vestiges of time just buy switching the computer they can select

one of the thousands of online stores.

Customer can find products from all over the world.

Buying and selling of product / items for many place using computer in internet
connection is available.

9. Auvailability of different service such as financial service, legal, medical service etc.

10. Large variety of goods accessible easily without spending time and money .
Disadvantages of E-commerce:

1. In ability to touch and feel merchandise since the selling is online.
People do not socialize much because everything is done on a computer at home.
Online store do not exit for very long.
Computer system will never be hundred present sheaf.
The average internet user is usually young highly educated person use this facility
Payment by credit card requirement faith in the system security
Measure problem in security of the transaction on internet
8. E-commerce will be the personalize transaction
Opportunities in e-commerce:

As IT industry moves towards the creation of an open electronic market. Having a
successful E-commerce website can be major factor for the business owner. In E-commerce
customer interest & need going process of improving the challenges are:

e Timeliness: Your website is accessible round the clock. E-mail queries can be handle
more expeditiously and complete than is often possible by mail or phone.

e Reduced marketing costs: Online catalogues are cheaper to produce and maintain than
paper catalogues.

e Better targeting: Internet communities are self-selecting. People with particular interests
tend to visit particular place in cyberspace.

e Greater marketing reach distance is no object sending information or exchanging
massage cost virtually the same as someone locally. You do not need to pay expensive
courier bills.

N o ok~ N
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e Reducing communication cost: in electronic networking in cost virtually the same to send

a message to 100 people as to one.

Challenges of e-commerce:
e Dbandwidth: There is concern that as usage of the internet grows exponentially, that there
will be insufficient bandwidth and it will grind to halt.
e Authentication: When order are placed over a network the buyer needs reassurance that it
was an authorized transaction
e Security: Both parties want assurance that their confidential transaction details have not
been intercepted.
e Legislation harmonization: Under which jurisdiction does a transaction take place the
location of buyer and seller or server.
e Payment: How can someone set up simple, reliable and risk-free mechanism for payment,
multiple currencies and without safety Bank charges?
Conclusion:

The customer moves through the internet to merchant's website. From there he decides
that he want s to purchase something so hi is moved to the online transaction server, where all of
the information he gives is encrypted. Once he has placed his order, the information moves
through a private gateway to a processing network, where the issuing and acquiring banks
complete or daily transaction. This generally take place in no more than 5-7 seconds....
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Introduction:

The history of female entrepreneurship in India is a testament to the resilience and
ingenuity of Indian women. From the days of pre-independence India, women have played a
pivotal role in various sectors, although often overshadowed by their male counterparts.
Traditionally, women's contributions were largely confined to family-run businesses, where their
roles were crucial but seldom recognized. However, the scenario began to change in the post-
independence era with the advent of education and increased socio-economic awareness. [1, 2]

During the 1960s and 1970s, efforts to empower women through literacy and vocational
training began to surface, laying the groundwork for future female entrepreneurs. The 1980s saw
a more pronounced shift as the Indian economy started liberalizing. The integration of women
into mainstream business activities received a significant boost with policies encouraging female
literacy and skill development. Women began to break the shackles of traditional roles, entering
diverse fields such as textiles, food processing, and small-scale manufacturing. [3, 2, 4]

The technological boom of the 1990s and early 2000s witnessed another wave of female
entrepreneurship. Women seized opportunities in IT and other emerging sectors, further
propelled by government schemes aimed at supporting women entrepreneurs. Today, female
entrepreneurs in India are at the forefront of innovation, dispelling stereotypes and contributing
significantly to the country's economic growth, spanning from grassroots levels to high-tech
industries. [5, 6, 7]

Their journey has been marked by perseverance and a transformative impact, shaping a
more inclusive economic landscape. [0]

Key Sectors Dominated by Female Entrepreneurs

Female entrepreneurs in India have made significant inroads across various sectors,
showcasing their impact and leadership in diverse fields. One notable area is the handicrafts
industry, where women have harnessed traditional skills handed down through generations to
create thriving businesses. These enterprises not only preserve cultural heritage but also provide
employment in rural and semi-urban areas, empowering local communities. In the technology
and IT services sector, women have broken stereotypes, leading startups in software
development, digital marketing, and tech consultancy. [8, 9, 3, 10]

These ventures often focus on innovative solutions, driving digital transformation and
contributing to India's reputation as a global tech hub. [11]
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The education sector has also seen a substantial influence of female entrepreneurs.
Women-led initiatives in early childhood education, online tutoring, and specialized coaching
centers have played a crucial role in bridging educational gaps. Health and wellness is another
sector where female entrepreneurs have excelled, offering services such as fitness centers,
holistic health practices, mental health counseling, and organic skincare brands. Their efforts are
pivotal in promoting a healthier lifestyle among the urban and semi-urban populations. [12, 13,
14]

Fashion and textiles, too, have witnessed a surge in female-led brands, emphasizing
sustainable and ethical practices. These businesses highlight creativity and innovation while
catering to the growing demand for eco-friendly products. Overall, the diverse contributions of
female entrepreneurs across these key sectors reflect their vital role in driving India's economic
and social progress. [13, 15, 16]

Government Initiatives and Policies Supporting Women in Business

The Indian government has implemented various initiatives and policies to support
female entrepreneurs and empower women in business. One significant measure is the
establishment of the Bharatiya Mahila Bank, which aims to cater specifically to the financial
needs of women entrepreneurs, providing loans and financial services to facilitate easy access to
capital. Additionally, the Ministry of Micro, Small, and Medium Enterprises (MSME) has
launched the 'Trade Related Entrepreneurship Assistance and Development' (TREAD) scheme,
which offers grants up to 30% of the total project cost to Non-Governmental Organizations for
promoting entrepreneurship among women through training and counseling activities. [17, 18,
19]

Furthermore, the 'Mudra Yojana' under the Pradhan Mantri Mudra Yojana (PMMY)
extends collateral-free loans to small and medium enterprises, with a special emphasis on
ensuring women have access to the necessary financial resources. The Mahila e-Haat initiative,
launched by the Ministry of Women and Child Development, provides an online marketing
platform to support women entrepreneurs, enabling them to directly sell their products to
customers across the country, thus enhancing their market reach. [20, 21]

Additionally, Start-Up India focuses on encouraging innovative solutions and fostering
entrepreneurship among women by providing tax benefits, easier registration processes, and
access to funds through designated venture capital firms. These inclusive policies are
instrumental in creating an ecosystem where women can contribute significantly to the economy
by realizing their entrepreneurial potential and achieving economic independence. With
increasing awareness and support from these government initiatives, female entrepreneurs in
India are positioned to drive substantial economic growth and social change. [22, 23, 24]
Prominent Female Entrepreneurs and Their Success Stories

Prominent female entrepreneurs in India have made significant strides across various
industries, contributing not only to economic development but also inspiring countless others
through their success stories. One of the most celebrated figures is Kiran Mazumdar-Shaw, the
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founder of Biocon, a leading biopharmaceutical company. Despite initial challenges in securing

funding and technical expertise, her perseverance turned Biocon into a global player in
biotechnology. [25, 26, 27]

Another exemplary figure is Vandana Luthra, who founded VLCC Health Care Ltd.
Starting as a small beauty and wellness center, her business has grown into an international
brand, offering a wide range of wellness and beauty services. [28, 29]

Falguni Nayar, who founded Nykaa, an e-commerce platform for beauty and wellness
products, is another remarkable entrepreneur. Her venture has not only transformed how Indian
consumers shop for beauty products but also became one of the few profitable start-ups in India,
culminating in a highly successful IPO. Shahnaz Husain, a pioneer in herbal beauty treatments,
has built a global brand synonymous with Ayurvedic beauty care, transforming traditional Indian
ingredients into high-end beauty solutions. [30, 31, 28]

Women like Richa Kar, founder of Zivame, an online lingerie store, have revolutionized
traditionally opaque market segments, making products more accessible to Indian women. These
success stories highlight the resilience, creativity, and business acumen of Indian female
entrepreneurs, thereby setting new benchmarks for innovation and leadership in various sectors.
[32, 33]

Challenges Faced by Female Entrepreneurs in India

Female entrepreneurs in India encounter a myriad of challenges that hinder their journey
towards successful business ventures. One of the primary obstacles is societal norms and cultural
expectations, which often dictate women's roles within the family and community, limiting their
time and energy to invest in entrepreneurial activities. The deeply ingrained patriarchal mindset
can lead to a lack of support from family members, restricting women's ability to make
independent decisions regarding their businesses. [34, 35, 2]

Another significant challenge is access to finance. Many female entrepreneurs struggle to
secure funding due to a lack of collateral and risk perception from financial institutions. The
gender biases within the banking sector can result in lower approval rates for loans or more
stringent terms for women compared to their male counterparts. [36, 34, 37]

Additionally, women often lack access to education and training that are crucial for
running a successful business. Limited opportunities for formal business education, mentorship,
and networking can leave female entrepreneurs ill-equipped to manage and scale their enterprises
effectively. Balancing work and personal life also remains a formidable task, as women often
have to juggle household responsibilities alongside their business endeavors. Safety concerns,
particularly in traveling and conducting business in certain areas, further complicate their
entrepreneurial activities. [23, 38, 35, 10]

Lastly, policy and regulatory environments may not always be conducive or designed to
support the unique challenges faced by female entrepreneurs, necessitating targeted interventions
and more inclusive policies. [4]
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The Future Landscape of Female Entrepreneurship in India

The future landscape of female entrepreneurship in India appears promising, driven by a
confluence of progressive policies, evolving societal attitudes, and technological advancements.
Women are gradually breaking traditional barriers, embracing entrepreneurship, and significantly
impacting various sectors such as technology, retail, healthcare, and education. Government
initiatives like Stand-Up India, which focuses on providing financial assistance to women
entrepreneurs, and the MUDRA scheme, aiming to support micro and small businesses, are
setting the stage for a more dynamic female entrepreneurial ecosystem. [32, 13, 14]

Additionally, increased access to digital platforms and online marketplaces is enabling
women from diverse backgrounds to launch and scale their ventures with relatively lower
overhead costs. [24]

Educational institutions and private organizations are also contributing to this shift by
offering specialized training programs, mentorship, and networking opportunities tailored to the
needs of aspiring women entrepreneurs. These concerted efforts are fostering a culture of
innovation and empowerment among women. As India's economy continues to grow and
diversify, the demand for new and unique business solutions will rise, creating more
opportunities for women to step in and fill those gaps. [39, 40, 41]

Moreover, social media and the rise of influencer culture have provided women with new
avenues to market their products and services and build personal brands. In rural areas, self-help
groups and community-driven initiatives are empowering women with the skills and confidence
needed to embark on entrepreneurial journeys. The convergence of these factors suggests that
female entrepreneurs in India will not only increase in number but will also play a pivotal role in
shaping the country's economic future. [42, 43, 37]
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Abstract:

Accounting is the foundation of any business structure which reflects the financial and
economical growth and development. It has a long journey of measuring productivity of
business. The traditional journey of accounting changes its faces in modern accounting system
due to the technology. Now a days there are various types of software are available to do
accounting efficiently in time. The Accounting Software Market size is estimated at USD 19.74
billion in 2024, and is expected to reach USD 30.66 billion by 2029, growing at a CAGR of
9.20% during the forecast period (2024-2029). It affected the business financial performance and
productivity significantly. This paper is purely descriptive in nature and based on secondary
information. This study reveals how the accounting software are playing the vital role in the
development of productivity of business.

Keywords: Accounting Software, Growth, Business Productivity
I. Historical Background of Indian Software Industry

The Indian software industry has a fascinating historical background which is marked by
significant milestones and speedy growth and development.
Early Beginnings (1960s-1970s):

The beginning of the Indian IT industry was set up in the decade of 1960s. The Indian
government recognized the potential of technology in the development of economy and took
initiative by introducing innovative policies for business. In 1967, Tata Consultancy Services
(TCS) came into existence in Mumbai. The first software export zone, SEEPZ (Santacruz
Electronics Export Processing Zone), was established in Mumbai in 1973, serving as a precursor
to modern IT parks.

Growth Phase (1980s-1990s):

In this decade various IT companies established with the aim to provide different
software services towards local and global market. On the other hand, Infosys and Wipro IT
companies initiated and rendered software services to the foreign countries and their clients. In
the period of LPG (1990), Indian government opened the doors to the foreign countries to attract
the foreign investment to develop entrepreneurship. In the late 1990s the IT companies get
flourished in the way of development.

Growth and Expansion (2000s-Present):

This is the period of growth and development of the Indian software industry. The

Companies took the initiative to provide IT consultancy services, system development, BPO and
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KPO along with software development. As a result, the IT industries get prospered and generated
a greater number of employments. In the financial year 2018-19, the IT industries generated
US$177 billion in revenue and more than US$135 billion in exports. Meanwhile, the government
has initiated with the Scheme of Start up and digitisation for the economic development.
Currently Oracle (NetSuite), Sage Group Plc (The U.S.), Zeta Software LLC, Microsoft
Corporation, Epicor Software Corporation, Intuit Inc, Infor, Inc, Acumatica Inc. of U.S, Xero
Ltd. (New Zealand) and SAP SE (Germany) are the key software companies are playing a vital
role in the market. The cloud based accounting is more demanded by the companies for efficient
accounting system.
I1. Objectives of the study:
The following are the key objectives of this research study.
To understand the historical background and development in accounting.
To understand role of different accounting software.
To study impact of accounting software on business data and productivity.
. To study impact of accounting software on financial performance of business.
I11. Research Methodology:

This research study is descriptive in nature and based on secondary data. The data
collected by the researcher from the reports of the companies, websites etc.
IV. Accounting Software and Future Prospects:

Recently, there is tremendous development in the Indian software industry due to the

e

innovative global trends with advancements in cloud computing, artificial intelligence, and
blockchain technology. It is providing now various services in various sectors. Some of the
accounting software which are playing important role in the development of business. India
offers a variety of accounting software solutions tailored to different business needs. The
following are some of the software which provides valuable analysis of accounting data to reflect
the financial position of the business.

1. Zoho Books: this software has smart automation features to fulfil the GST compliance. Zoho
Books is ideal for businesses as it provides comprehensive financial management.

2. Tally Prime: today it is the best software in the hands of business and training institutes. It is
easy to use for business accounting. Tally Prime is widely used by small and medium-sized
enterprises.

3. Sage Intacct: this software is the best for scalability and offers healthy financial
management capabilities suitable for growing businesses.

4. Xero: it is a cloud-based accounting software which has an advanced integration feature, and
easy to use in business.

5. Vyapar: it is very useful to small businesses which offers essential accounting features at an
affordable price.
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6. Quick Books Online: this software is mainly used for small and medium businesses. It is
user friendly having comprehensive features to carry out various accounting transactions of
the business.
V. Analysis and Interpretation:
Accounting software plays a crucial role in the development and growth of businesses in
India. On the other hand, it has impact on business data and productivity.
Table No.1 Role of Accounting Software in the Development of Indian Business
Role of Accounting software | Business Development
Efficiency and Accuracy automates many financial processes
reducing the risk of human error
accurate financial records
growth and strategic planning

Regulatory Compliance Tax laws and Regulations
GST Compliances

Financial Insights financial data and analytics
cash flow, profitability, and financial health, detailed
report

Cost Savings automating routine tasks

reduces the extensive manual labour
beneficial for small and medium-sized enterprises

(SMEs)
Scalability Cloud-based accounting software offers scalability
Greater Security protect sensitive financial data

maintaining trust with clients and stakeholders.
Integration ~ with  Other | integrates with inventory management, payroll, and
Systems customer relationship management (CRM).

Remote Access Cloud-based solutions.

to financial data;
work-from-home

From the above table no 1 it reveals that the accounting software plays an important role
in the development of efficiency and accuracy in maintaining financial data and records,
provides financial analytical tools, regular tax and GST compliances and returns. Further it helps
in reduction of cost and provides greater security in case of financial data. Due to cloud-based
solution, the companies are getting easily access in remote areas also, meanwhile it helps the
cost-effective solution as work from home. The accounting software provides such benefits in
the development of the business as well as productivity of the business.
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Table 2: Impact on Business Data and Business Productivity:

Impact on Business Productivity
Automation of Manual Tasks
Faster Financial Reporting
Simplified Expense Tracking
Improved Inventory Management

Impact on Business Data
Improved Data Analytics

Improved Data Management

Enhanced Tax Management
Increased Collaboration
Cost-Effectiveness

Cybersecurity

From the above table no 2 it reveals that there is an impact on business data and
productivity by using accounting software in the companies. Most of the companies have
improved their data analytics, data management and get cyber security for the financial data. On
the other hand, due to automation of manual task, the companies are getting readily financial
reports, simplifying the expenses tracks, improving inventory management and tax management,
reduction in the cost etc. as a result the business productivity of the business gets improved.
Table 3: Accounting Software and Financial Performance

Improving Increasing Reducing Costs: Enhancing
Financial Efficiency: Decision-Making:
Management: 1. minimised labour

1.Exact financial | 1. Efficient financial | costs, and | 1.Real-time financial
reporting operations accounting  errors, | data

2. Present financial | 2. Reduced manual | overhead expenses 2.Data-driven
insights errors 3 Improved accounts | insights

3. Automated | 3.Automated payable and | 3.Improved
accounting processes | reconciliations receivable forecasting,
4.lmproved 4. Faster financial | management budgeting
budgeting and | close 5. Optimized | and. financial
forecasting 5. Simplified tax | financial  resource | analysis

5. Better cash flow | compliance allocation 5. Better strategic
management decision-making
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Key Performance
Indicators (KPIs):

1. Return
Investment (ROI)
2. Return on Equity
(ROE)

3. Net Profit Margin
4. Current Ratio
5.Debt-to-Equity
Ratio

6. Accounts
Receivable Turnover
7. Accounts Payable
Turnover

8. Cash Conversion
Cycle

on

Accounting
Software Features:

1. General Ledger

2. Accounts Payable
and Receivable

3. Inventory
Management

4. Payroll Processing
5. Budgeting and
Forecasting

6. Financial
Reporting and
Analysis

7. Tax Management
8.Compliance
Management

Benefits of Cloud-
Based Accounting
Software:

1. Scalability

2. Flexibility

3. Accessibility

4. Automatic
updates

5. Enhanced security
6. Collaboration
tools

7. Real-time data
syncing

8. Cost-effective

Best Practices:

1. Review financial
reports
2.  Set
budgets
3. Monitor cash flow
4. Optimize accounts

realistic

payable and
receivable

5. Analyze financial
performance
regularly

6. Adjust strategies
7. Stay compliant
with regulations

8. trained staff

Accounting software provides various opportunities to the business by increasing the
financial performance of the business. The above table no 3 shows various key financial
performance indicators to increase the productivity of business.

Conclusion:

Today most of the companies are using the accounting software services to provide better
services to the clients. The accounting software provides readily data and information to the
management for making business financial or economic decisions. It also helps to increase the
productivity of the business and maintain cost effectively.
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Introduction:

Insurance is an arrangement of redistribution of cost of unexpected losses. In Insurance
there is collection of a small premium payment from all exposed and distributed to those
suffering loss, It is a contract between two parties whereby one party agrees to compensate
another party for losses. India’s insurance market is one of the fastestgrowing market in the
world. With a premium volume of USD 131 billion in 2022, India ranked 10™ largest insurance
market in the world. According to IRDA India will emerge as a sixth largest insurance market in
the world by the year 2032.

India’s Insurance Sector is divided into Life insurance sector and Non-life sector. IRDAI
governs both life insurance and non-life insurance also. Utmost Good faith, Insurable interest,
Proximate cause, Indemnity, Subrogation, Contribution are the pillars of insurance. In India there
are 57 insurance companies, out of which 24 companies are working in life insurance sector and
total 33 companies are working in in non-life sector.

Objectives of the study:

1. To study insurance penetration and density in India.

2. To know premium underwritten in non-life insurance sector in India.

3. To study segment-wise premium underwritten within India.

4. To know government initiatives to boost non-life insurance sector of India.
Research Methodology:

Present study is based on the secondary data from various books, journal and reports of
IRDIA and Swiss Re Sigma issues. For the present study data of only five years i.e. from 2018-
19 to 2022-23 is compiled.

Data Analysis and Interpretation:
Insurance Penetration and Density
Table 1: Insurance Penetration and Density in India

Year Penetration (%0) Density (USD)

Life Non-life Total Life Non-life Total
2001-02 2.15 0.56 2.71 9.1 2.4 11.5
2018-19 2.74 0.97 3.70 54 19 74
2019-20 2.82 0.94 3.76 58 19 78
2020-21 3.20 1.00 4.20 59 19 78
2021-22 3.20 1.00 4.20 69 22 91
2022-23 3.00 1.00 4.00 70 22 91

Source: Swiss Re Sigma various issues
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Insurance penetration and insurance density are the two indicators of level of
development of Insurance sector in a country. Insurance penetration is nothing but penetration of
insurance premium to GDP and Insurance density is a ratio of insurance premium to population.
In other words insurance density is per capita premium.

From the above table we can observe, Insurance penetration of non-life insurance sector
remained at 1 per cent in 2021-22 and 2022-23. In two decades, insurance sector has reported
increase in insurance penetration from 0.56 per cent in 2001-02 to 1.0 per cent in 22-23.

In the case of insurance density, it remained at USD 22$ in 2021-22 and 22-23. So the
density of non-life insurance remained stable in 21-22 and 22-23. There is consistent increase in
insurance density from 2001-02 to 2022-23. In 2001-02 non-life insurance sector has reported
USD 2.4 and gone upto USD 22 in 2022-23.

According to Swiss Re Sigma World Insurance Report in 2022-23, global insurance
penetration for non-life segment was 4 per cent and density was USD 499 billion. India lags far
behind in case of insurance penetration and density as compared to USA, South Korea,
Switzerland, Netherlands and Australia.

Table 2: Gross Direct Premium underwritten by Non-life Insurers within India
(Rs. in crores)

Sr. Financial Public Sector Private Standalone Specialized Total
No. Year Insurers Sector Health Insurers
Insurers insurers
1. 2022-23 82891 131942 26244 15817 256894
(10.47) (20.22) (25.77) (5.12) (16.40%)
2. 2021-22 75033 109753 20867 15047 220700
(4.44) (11.99) (32.45) (14.73) (11.06)
3. 2020-21 71844 98001 15755 13115 198715
(-1.94) (8.00) (32.45) (25.66) (5.19)
4, 2019-20 73263 90744 14473 10437 188917
(6.71%) (11.63%) (27.47) (18.19) (11.49)
5. 2018-19 68659 81287 11354 8148 169448

Source: IRDAI various issues

(Figures in bracket indicates growth in per cent over previous year.)

In 2022-23 non-life segment of insurance sector recorded a premium income of Rs.
256894 crore as against Rs. 220700 crore in 2021-22 and registered growth of 16.40% over
previous year.

The general insurance industry underwrote total direct premium of Rs. 220700 crore in
India in 2021-22 and registered a growth of 11.06 per cent from 2020-21.
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Non-life insurance industry has recorded a premium of Rs. 198715 crores from India in
2020-21 and have registered 5.19 per cent growth rate over the previous year (2019-20).

It can be seen from the above table that the per centage of premium in the case of private
insurers is more than that of private sector insurers.

Table 3: Segment-wise premium underwritten within India (Rs. in Crore)

Year 18-19 19-20 20-21 21-22 22-23
Segment
Fire 11667.64 15728.70 20112.89 21551.03 23936.12
(6.89) (8.33) (10.12) (10) 9)
Marine 3238.14 3532.42 3488.09 4167.61 5058.66
(1.91) (1.87) (1.76) @) 2
Motor 64522.35 68951.07 67792.19 70433.48 81280.04
(38.08) (36.50) (34.12) (32) (32)
Health 50833.55 56865.13 63752.97 80502.27 97663.50
(30.00) (30.10) (32.08) (36) (38)
Others 39186.78 43839.31 43568.58 44045.82 48955.94
(23.13) (23.21) (21.92) (20) (19)
Total 169448.46 188916.62 198714.72 220700.21 256894.27

Source: IRDAI various reports

From the above table it is clear that motor insurance was the largest segment upto 19-20
but after pandemic health insurance became largest sub sector in non-life sector, followed by
motor insurance. COVID pandemic has created awareness and increased demand for the health
insurance.
Opportunities for Insurance Sector

1. Artificial intelligence and Robotic process Automation will help insurance sector to use
newer data channels, better data processing capabilities and advancements.

2. In 2020, 68 percent Indian population was young and 55 per cent of its population was
working population i.e. in the age group of 20-59 years. So more than 50% population is
insurable.

3. There is increase in middle income and high middle income households in India. This
will increase demand for insurance and cause growth of Indian insurance sector.

4. There is preference for digital modes for insurance needs, Customers are comfortable for
online mode of general insurance and health insurance. Agents are conracting customers
on video calling. Insurance sector is transforming at a rapid speed.

5. Currently there are more than 110 InsurTech Start ups providing a major boost to
insurance industry in India. These start ups are helping to increase the insurance
penetration in India.
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Government Policy Support to Boost Insurance Sector

1. Government initiative for crop insurance, Pradhan Mantri Fasal Bima Yojana has led to
significant growth in the premium for crop insurance.

2. Ayushman Bharat (Pradhan Mantri Jan Arogya Yojana) is the largest health assurance
scheme in the world. This scheme is funded by Government of India and aims at
providing Rs. 5 lakh per family per year for secondary and tertiary care hospitalization.

3. Government of India and World Bank signed a project agreement of USD 40million for
advancement of qualities of health services in Meghalaya, including state’s health
insurance program.

4. To allow state run private general insurance companies a bill named General Insurance
Business (Nationalization) Amendment Bill was passed in parliament in August 2021.

Conclusion:

General Insurance business was nationalized in 1972. After 1972 the sector grew
gradually with many new developments. In 2000, there was introduction of new private sector
companies in this sector. Now, both public and private sector non-life insurers along with
standalone health insurers and specialized insurers are contributing a lot for increasing insurance
penetration and density in India. After COVID-19 the awareness about health insurance has
increased and health insurance became the largest segment in non-life insurance sector. Growing
middle class, large numbers of youth in the population, government initiatives for boosting the
sector, increasing awareness among people about need of insurance are the opportunities for the
growth of non-life insurance segment.
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Abstract:

This paper delves into the profound socio-economic impact of Indian agriculture on the
nation's society throughout its historical trajectory. Tracing its roots from the Neolithic era to
the present, the narrative explores how agriculture, the protagonist of this story, shaped the
cultural, economic, and political landscape of India. Examining pivotal periods such as the
Vedic era, British colonial rule, and post-independence, the study elucidates how agriculture
contributed to the creation of civilization, festivals, class divisions, and even nationalist
movements. In the contemporary context, it addresses issues like reverse migration, women's
empowerment in agriculture, and the role of agriculture in promoting mental peace. The paper
concludes by asserting that agriculture is not merely an economic activity but a cultural
cornerstone that mirrors and influences the essence of Indian society.

Keywords: Agriculture, Socio-Economic Impact, Society, India, Post-Colonial Effect.
Introduction:

India has been a country revolving around the paradigms of agriculture from the genesis
of mankind. starting from the great Indus Valley civilization to the present leader of agriculture
exportandimportoftheworld. Thestoryofindianagricultureanditsimpactonindiansociety is no less
than a tale dwelling in the past, creeping into the present, and moving towards the
future. Thus,itissuitabletotelltheimpactofindianagricultureonindiansocietyinanindian storytelling
technique like a mixed blend of Purana-Pravachana and Kathakalak she Here in our story, our
protagonist is agriculture, a commoner who first came to India in the Neo lithic rain 9000 BC
Eint he Indus Valley civilization of North west India. But this story is not about our agriculture
per se but the impact which he left along with the foot prints of time and how it shaped India as
we know it today. The long tedious journey of agriculture’s impact starts from Indus Valley
Civilization to the Vedic period then to the modern earthen the colonial British era and finally
the independent era advancing its impact to the entire world. The story has few in stances
admiration and few blot so fink but that is what makes it a perfect journey of mixed emotion.
The Indian Economy holds the sixth position in the world’s top economies. The majority of the
country’s population depends on agriculture for their livelihood. The agriculture sector
contributes roughly 14% of the country’s total GDP. Although the agriculture sector plays a
crucial role in the Indian Economy, there is a constant drop in this sector while the service sector
is comparatively improving.

Agriculture Sector in Indian Economy:

The Indian Economy is an Agro-Economy; the difficulty with such an agro economy is
that the agriculture sector is highly dependent on the cycle of production, distribution, and
consumption. Another problem with the Agro-economy is productivity. Currently, Indian
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Farmers produce 2.4 tonnes of rice per hectare of land, far behind its actual potential. On the
other hand, China and Brazil produce 4.7 and 3.6 tons of rice per hectare. Despite so many
disadvantages of the agriculture sector, it is still the most crucial sector for the Indian Economy.
Importance of Agriculture in the Indian Economy:
Almost half of the population of India indulged in agriculture. The agriculture sector
holds an important place in the economy. A few of the important points are:
e Agriculture provides employment opportunities to rural agricultural and non-agricultural
labourers.
e |t plays a significant role in international trade and import and export activities.
Role of Agriculture in the Indian Economy-:
The role of the agricultural sector in the Indian Economy is:

1. Contribution in GDP: Since the time of Independence, the agriculture sector has been the
major contributor to the country’s GDP. In the financial year 1950-1951, agriculture and
other related activities had a share of 59% of the country’s total GDP in that financial year.
Although there is a constant drop in the agriculture sector, it is still one of the most crucial
sectors in the Indian Economy. On the other hand, in developed countries such as the UK
and USA, the agriculture sector contributes only about 3% of the country’s total GDP.

2. Largest Employee Sector: In India, the agriculture sector has more than half of the total
population of the country engaged, which makes it the sector with the most number of
employees in the country. Comparing it with the developed nations, India has about 54.6%
of the total population in the agriculture sector engaged, while in developed nations such as
the UK, USA, France, and Australia, only 2%-6% of its total population is engaged in the
agriculture sector.

3. Source of Food: India is the second-most populous country in the world. And to feed such
a huge population, there is always a constant need for a supply of food. Therefore, there is
a need for agriculture and a need for less dependency on the agriculture sector for the
Economy.

4. Relation: between Agricultural and Industrial sector: For the continuous manufacturing
of products, there is a constant need for raw materials, and to fulfil this need, most of the
industries in the country collect this raw material directly from the agricultural fields. In
India, around half of the income generated in the industrial sector comes from agricultural-
based industries. Therefore, in India, the industrial sector is highly dependent on the
agricultural sector.

5. Commercial Significance: Indian Agriculture is important for the industrial sector and
trading purposes both internally and externally. Agro-products such as tea, coffee, sugar,
cashew nuts, spices, etc., which are edible and textile products such as jute, cotton, and
others contribute 50% and 20% respectively to the total export of the total country. These
add up to around 70% of the country’s total export and help the country in earning foreign
exchange.
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6. Contribution to the Government’s Revenue: Agriculture is the most significant source
of income for the central and state governments. The government of the country has
substantial revenue from rising land revenue. Also, the movement of agricultural goods
helps generate revenue for the Indian railways, which helps the government in revenue
generation.

7. Economic Planning and Agriculture: India’s planning prospects are also heavily reliant
on the agriculture sector. A good harvest always offers momentum to the country’s
projected economic growth by improving the business climate for the transportation
system, manufacturing sectors, internal commerce, and so on.

A successful harvest also means that the government will have enough money to cover its
budgeted expenditures. Similarly, a bad harvest causes a total depression in the country’s
business, which eventually leads to a collapse of economic planning. Thus, in a country like
India, the agricultural sector plays a critical role, and the Indian economy’s prosperity is still
heavily reliant on it. As a result of the above study, it is clear that agricultural growth is a
necessary precondition for sectorial diversity and economic development.

Past Role of Agriculture in India

The past agriculture’s impact on Indian society ranges from the Vedic period, Maha
Janapadas period (1500BCE-200CE), Modern Era(1200-1757CE), Colonial British Era (1757—
1947 CE), and Post-Independent India. Agriculture in India is more than a career; it is a culture
and at radiation that everyone should participate in. Whether it's the rich culture in Vedas or
nation’s economic progress, agriculture is noteworthy. It has been significant since the Vedic
period. Agriculture is our culture since the beginning of civilization and it’s noteworthy that we
have been able to sustain our legacy for so long.

Land
Revenue
System

Cluster diagram of past impact of agriculture
Creator of Civilization:
Agriculture was the flag bearer for the establishment of civilization, kingdoms, military,
and nationalism. Humans used to move from place to place in search of pastures. However, when
these people began to practice agriculture, they began to settle down. This settled life led to
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community development and the growth of towns that needed rules and regulations. Thus

emerged a political organization. Several tribal or clan-based assemblies such as the Sabha,

Samiti, Vidatha, and Gana are mentioned in the Vedas. They exercised deliberative, military, and

religious functions. In course o ftime, the concept of Rashtra or nationalism emerged, and

possession of territory became the new measure of power. Thus, agriculture is the great “Brahma
[The Creator]” of civilization in India.

Land
Revenue
System @

Cluster diagram of past impact of agriculture
Present Role of Agriculture in India:
Without a question, the agrarian environment tarsal ways was in flux. That area changes
in our postmodern culture, posing new issues. Apart from the original and conventional job,
these issues are related to a variety of activities that might take place inside an agricultural

region. But surprisingly modern agriculture has gotten rid of various age-old. Misogynistic
practices

Reverse Migration

Mental Peace Feminization of

Agriculture

Women
Empowerment

Cluster diagram of present impact of agriculture.
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Reverse Migration:

Reverse Migrations the process of in tern migrant returning othe irplace of origin from
the destination state. This phenomenon was a tit speak during the covid-19 lockdown but has
been uprising since the 2000s. The chaotic and stressful life of the city has led many individuals
to go back to their village and practice agriculture. According to recent data the Kharif crop
sowing across India in the year, 2020, is about 21% more than last year, 2019. This strange
phenomenon of going back to our roots during theera of globalization and westernization was

only possible due to agriculture.
Top 20 Interstate Migration Corridors In India (2011)
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Women Empowerment and Feminization of Agriculture
The worsening agrarian crisis has prompted rural males to look for alternative sources of
income and to leave rural regions in pursuit of jobs. As women's responsibilities in agricultures
heftier action women’s labor market activity and pursuit of their own goals, then olio no who
qualifies as a "farmer" and what defines a "farming livelihood" is being recast. The dynamic of
rural restructuring in contemporary India is centred on changes in the gendered mix of
agricultural employ men and decision-making. Increasing participation among Indian women
India migration status. In agriculture has not only led to women's empowerment but also their
right inland ownership and representation in village panchayat.
Mental Peace:

The satisfaction of eating your home-grown vegetables is beyond explanation. This not
only leads to a healthier alternative for vegetables but has been scientifically provento enhance
our mental health. Whether it's because of rising prices or the dangers of eating pesticide-laced
produce, city dwellers are increasingly turning to apartment gardening, and the resulting kitchen
gardens are sprouting not just peace of mind but also e-businesses. “The kitchen garden concept
IS gaining popularity these day s, owing to a lack of organically produced veggies in our pots and
pans.

The golden words of our constitution Justice, Liberty, equality, and fraternity are nothing
but a tale of agriculture’s contribution to our country. Agriculture liberalized the bonded labour
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tradition in the pre-independence era and gave justice atoll the poor peasants by nullify in the

zamindari system. Agriculture is and always be the flag bearer of harmony and fraternity in

modernindia.Agricultureisnotasourceofimpactonoursocietybutamirroroftrueessence  reflecting

our deeds and correcting our every mistake. The Indian economy is an agro-economy and

depends highly on the agricultural sector. Despite just supporting the Indian Economy, the

agricultural sector also supports the industrial sector and international trade in imports and

exports. Although the contribution of the Agricultural Sector to the Indian Economy is reducing,
it is the sector with the most number of people working in it around the country.

Justice

Impact of
Agriculture

Liberty

Equality

Cluster diagram of impact of agriculture
Conclusion:

Agriculture is often regarded as a source of income, a traditional heritage, and a
uniqueness of the Indian subcontinent but I believe agriculture is a true epitome of Indian culture
and society. In the time of globalisation, it so often mistake to believe that modernization
demands only industrial and military power. India is country surrounded by nations with sinister
motives and with the toppling-off of government in Sri Lanka (were implementation of
Facebook, more and more groups are forming to keep members motivated.” Unplanned organic
farming was main reason) it’s important that we take right steps towards liberalising our nation’s
economy.
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Abstract:

The BRICS nations' proposal to create a new reserve currency has sparked intense debate
about its potential impact on the US dollar and global economy. This paper examines the
implications of a BRICS currency on the US dollar's dominance, global trade, and economic
stability.

Introduction:

The BRICS nations (Brazil, Russia, India, China, and South Africa) have emerged as
significant economic players, challenging the existing international financial system. Their
proposal to create a new reserve currency aims to reduce dependence on the US dollar and
promote economic integration.

Literature Review:
1. History of reserve currencies
2. BRICS economic growth and integration
3. Theoretical framework: currency competition and de-dollarization
4. Recent studies on BRICS currency implications
Methodology
1. Economic data analysis (GDP, trade, foreign exchange reserves)
2. Currency fluctuation analysis (USD, EUR, CNY, INR, BRL)
3. Expert opinions and policy statements
4. Regression analysis of currency correlations
Findings:
1. Potential decline in US dollar's value and influence
2. Increased competition in international trade and finance
3. De-dollarization trends in emerging markets
4. Economic instability risks for the US and global economy
Discussion:
1. Implications for US monetary policy and interest rates
2. Impact on global trade and commodity prices
3. Geopolitical implications for international relations
4. Potential benefits for BRICS nations
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The BRICS nations, consisting of Brazil, Russia, India, China, and South Africa, are
making significant progress in creating a new reserve currency to challenge the US dollar's
dominance. This potential new currency, backed by a basket of the BRICS nations' respective
currencies, aims to reduce dependence on the US dollar and promote economic integration

among the member countries L.

Key Developments:

e BRICS Blockchain-Based Payment System: The BRICS nations are developing a
blockchain-based payment system, known as the BRICS Bridge multisided payment
platform, to connect member states' financial systems using payment gateways for
settlements in central bank digital currencies *.

¢ New International Monetary System: Analysts predict that a new international monetary
system, called Unit, may be unveiled as early as the BRICS summit in Kazanin October
20242,

e Growing Support: The proposed currency has gained support from the BRICS Business
Council and is included in the planning for the upcoming BRICS summit 2.

Implications:

e De-Dollarization: A new BRICS currency could lead to a decline in demand for the US
dollar, potentially weakening its value and influence 1.

e Economic Integration: The currency would promote economic integration among BRICS
nations and possibly encourage other countries to form alliances to develop regional
currencies 1.

e Competition for the US Dollar: The BRICS currency could challenge the US dollar's
dominance as the primary reserve currency, potentially altering the balance of powerin
global markets 2.

e The impact of a BRICS currency on investors depends on various factors, including their
investment strategies, risk tolerance, and geographical diversification. Here's a balanced
view:

Positive aspects for investors:
1. Diversification: Investing in BRICS currencies
and markets can provide diversification benefits,
reducing dependence on US dollar-denominated assets.
2. Growth potential: BRICS nations offer attractive growth prospects due to their large,
developing economies.
3. Hedge against US dollar risk: Investing in BRICS currencies can act as a hedge
against potential US dollar depreciation.
4. Increased access: A BRICS currency may facilitate easier access to BRICS markets,
promoting cross-border investments.
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Challenges and risks for investors:

1.

Currency volatility: The introduction of a new currency may lead to exchange rate
fluctuations, affecting investment values.

Economic instability: Economic instability in BRICS nations could impact investment
performance.

Regulatory risks: Changes in regulatory frameworks, capital controls, or taxationmay
affect investments.

Liquidity risks: Reduced liquidity in BRICS markets could make it difficult to exit
investments.

Investor strategies:

ok~ w0 N e

Diversify across asset classes and geographies.

Monitor currency fluctuations and adjust investment allocations accordingly.

Focus on fundamentally strong companies with solid growth prospects.

Consider hedging strategies to mitigate currency risk.

Stay informed about regulatory changes and economic developments in BRICS
nations.

Investor types:

1.

Conservative investors: May prefer to wait and observe the currency's performancebefore
investing.

Moderate investors: Can consider diversifying into BRICS markets and currencies.
Aggressive investors: May seek to capitalize on growth potential in BRICS nations.
Ultimately, the impact of a BRICS currency on investors depends on their individual

circumstances, risk tolerance, and investment objectives. It's essential to consult with financial
advisors and conduct thorough research before making investment decisions.
Investment Opportunities:

Diversify Currency Exposure: Investors can consider investing in assets denominated
in currencies other than the US dollar, such as bonds, mutual funds, or exchange-traded
funds (ETFs) *.

Commodities: Investing in commodities like gold and silver can provide a hedge
against currency risk 1.

BRICS Equity Markets: Gaining exposure to BRICS equity markets through stocks and
ETFs that track BRICS market indexes can be a viable investment strategy *.Keep in
mind that the development of a BRICS currency is still in progress, and its impact on
the global economy remains uncertain. However, staying informed about these
developments can help investors prepare for potential opportunities and challenges.

Additional Sections:
Section 5: BRICS Currency Design

1.

Currency basket composition
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2. Exchange rate mechanism
3. Monetary policy framework
Additional Resources:
1. BRICS nations' central banks and financial authorities
2. International Monetary Fund (IMF) reports
3. World Bank research papers
4. Academic journals (e.g., Journal of International Money and Finance)
Grammar and Syntax Review:
The paper has been reviewed for clarity, coherence, and grammatical accuracy.
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Abstract:

This study examines the role of the Micro and Small Enterprises Cluster Development
Program (MSE-CDP) in promoting technological interventions to enhance the global
competitiveness of MSMEs. By analyzing selected MSME clusters, the research highlights the
impact of technology on productivity and market expansion. The findings indicate significant
improvements in efficiency and competitiveness among MSMEs utilizing MSE-CDP, though
challenges like limited awareness and financial barriers remain. The study concludes by
recommending enhanced training and financial support to optimize the benefits of technological
adoption in the MSME sector.

Keywords: MSE-CDP, MSMEs, Technology, Competitiveness, Functional Management etc.
1. Introduction

The Micro and Small Enterprises Cluster Development Program (MSE-CDP) has
emerged as a pivotal initiative aimed at enhancing the technological capabilities of MSMEs
(Micro, Small, and Medium Enterprises) globally. With the world shifting towards technology-
driven markets, MSMEs must adopt technological innovations to remain competitive on a global
scale. This paper explores how MSE-CDP acts as a catalyst for technological intervention,
thereby fostering sustainable global competitiveness for MSMEs. The Micro and Small
Enterprises Cluster Development Program (MSE-CDP) is a vital initiative aimed at enhancing
the competitiveness of MSMEs through collective development within industry clusters. These
clusters enable MSMEs to share resources, improve access to modern technology, and address
common challenges, fostering sustainable growth. In an increasingly globalized economy,
technological intervention has become a key focus of MSE-CDP, equipping MSMEs with the
tools needed to enhance productivity, improve quality, and meet international standards. By
adopting advanced technologies, MSMEs can modernize operations, innovate, and position
themselves for global competitiveness. This program not only boosts economic performance but
also drives the sustainability and resilience of MSMEs in global markets, contributing to the
broader national economy. This study explores how MSE-CDP’s technological focus transforms
MSMEs for sustainable global competitiveness.

2. Key Concept of the Research:

1. MSE-CDP (Micro and Small Enterprises Cluster Development Program): A government
initiative aimed at promoting the growth and development of MSMEs by providing support
for common infrastructure, technological up gradation, and market linkages.
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2. Technological Intervention: Adoption of new technologies in processes, products, and
services to enhance productivity, efficiency, and innovation.
3. Sustainable Global Competitiveness: The ability of MSMEs to remain competitive in the
global market while adopting practices that ensures long-term sustainability.
3. Relevance of the Problems:

MSMEs contribute significantly to the global economy but face numerous challenges
such as limited access to technology, inadequate infrastructure, and intense international
competition. Without adopting advanced technology, MSMEs are at risk of becoming obsolete in
the face of global competitors. The MSE-CDP provides a solution by offering technology
support, yet many MSMEs are unaware of the benefits or struggle with implementation.

4. Significance of the Study:

This study is significant as it highlights the critical role of MSE-CDP in enabling MSMEs
to harness technology for long-term success. By understanding the technological interventions
supported by the MSE-CDP, policymakers, businesses, and stakeholders can better utilize these
programs to improve productivity and compete effectively on the global stage.

5. Scope of the Study:

In this study tried to examination of the MSE-CDP's technological interventions in
MSME clusters. Furthermore, analyze the impact of these interventions on MSMEs' functional
performance and competitiveness. Hence, the case study from diverse MSME clusters that have
benefited from the MSE-CDP.

6. Objectives of the Study:
1. To analyze the role of MSE-CDP in technological interventions for MSMEs.
2. To examine how technological interventions contribute to the sustainable global
competitiveness of MSMEs.
7. Hypotheses:

The MSE-CDP's technological interventions have a positive impact on the functional
management of MSMEs.

8. Research Methodology:

The study will utilize case studies of MSMEs in different clusters and secondary data
from government reports on MSE-CDP. The data collection based on primary data, which is
collected through surveys and interviews with MSME owners, employees, and cluster
development agents. Secondary data will include MSE-CDP documentation, government reports,
and industry statistics. The MSMEs from a diverse range of clusters across industries will be
sampled, ensuring representation from both rural and urban clusters in Kolhapur and Pune
Districts. Moreover, data analyzed with descriptive analysis and correlation techniques will be
used to evaluate the impact of technological interventions on productivity and competitiveness.
9. Data Analysis:

The collected data will be analyzed in terms of adoption of technology and analyzing the
extent to which MSMEs have integrated new technologies through MSE-CDP. Morever, tried to
understand the functional aspect as production, finance, human resources and marketing
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performance with MSE-CDP intervention. It helps to build up global competitiveness of MSMEs
performance in international market. The present paper highlighted on the opinion of the
respondents in Kolhapur and Pune districts based selected clusters under MSE-CDP scheme.
Therefore, researcher it is analyzed and interpreted the interventions type, role of SPV, SIP and
HIP activities and its technological Intervention in MSMEs for Sustainable Global
Competitiveness. Hence, collective view aspect presented with following manner.

The researcher has selected the sample respondents within the strata from Kolhapur and
Pune districts based selected clusters. The strata allocate as per target population of each district
of selected clusters. It is noted that selected target group are involved in MSE-CDP scheme.
Table 1: Enterprise Information

Sr. Particular Stakeholders (% of Respondents)
Kolhapur District | Pune District
A | Business Nature
1 | Agro/ Farm 00 00
2 | Agro Processing/Non Farm 36 37
3 | Handicraft 39 00
4 | Manufacturing 25 63
5 | Trading 00 00
6 | Service 00 00
7 | Other 00 00
8 | Total 100 100
B | Ownership
1 | Sole Proprietor 59 81
2 | Joint Family 41 06
3 | Partnership 00 13
4 | Private Ltd 00 00
5 | Public Ltd 00 00
6 | Corporation 00 00
7 | Undertaking 00 00
8 | LPP/PPP 00 00
9 | Any Others 00 00
10 | Total 100 100
C | Seasonal Production
1 | Yes 55 41
2 | No 26 49
3 | Not fixed 19 10
4 | Total 100 100
D | Location
1 | Rural 46 00
2 | Semi Urban 28 07
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3 | Urban 26 30
4 | Industrial Estate/MIDC 00 64
5 | Backward Area 00 00
6 | Living/ Residual Area 00 00
7 | SEZs 00 00
8 | Any Other 00 00
9 | Total 100 100
E | Registration under MSMEs Act

1 | Yes 86 100
2 | No 03 00
3 | InProcess 12 00
4 | Total 100 100
F | Entrepreneurs Satisfaction

1 | Yes 52 79
2 | Tosome extent 31 18
3 | No 14 00
4 | Can’t say 03 03
5 | Total 100 100

(Sources: field work, June 2015)

General
Readymade Engineering
Garment (22)
(41)

Baramati Harmoney
Ajara Kolhapuri Engineering Women
cashew (24) Chappal (36) (34) (17)
Kolhapur Pune District

District Based Based
Clusters (159) Clusters (133)

Jaggery Silver Food

Processing Ornament

(33) (25) Products

(32)

Figure 1 Kolhapur and Pune Districts Based Selected Clusters:
(Sources: Field Work and Secondary Data,)

Table 1 reveals the detail about enterprise, this helps to understand the organizational
structure and culture. The human resources practice in Kolhapur and Pune districts based
MSMEs units depend upon organizational structure and culture. It is interpreted that in Kolhapur
and Pune districts have different structure of enterprises in terms of nature of business,
ownership, status of registration, locality, production period, and satisfaction of entrepreneurs.

97



Bhumi Publishing, India

This factual information shows that there have different human resources practice in Kolhapur
and Pune districts based selected clusters.
Table 2: Cluster Types

Sr. Cluster Types Stakeholders SPV Representatives
(% of Respondents) | (% of Respondents)
Kolhapur Pune Kolhapur Pune

District | District | District | District
1 | Agro/Food Processing 36 37 46 50
2 | Handicraft 16 00 23 00
3 | Automobile 00 00 00 00
4 | Engineering 00 42 00 42
5 | Electronic 00 21 00 08
6 | Metal 00 00 00 00
7 Leather 23 00 15 00
8 | Plastic 00 00 00 00
9 | Garment/Textile 25 00 15 00
10 | Others 00 00 00 00
11 | Total 100 100 100 100

(Sources: field work, June 2015)
Table 2 it is shows the cluster type in different production sector, which are engaged in
cluster development activities with effective human resources management. This helps to identify
the scope for cluster development in existing and other sector of MSMEs. It is interpreted that in
Kolhapur and Pune districts have a huge scope to several sector in agro and food processing,
handicraft, automobile, engineering, electronic, metal, leather, plastic and garment as well as
textile. This data shows the scope to collective human resources management in selected clusters
under MSE-CDP interventions.
Table 3 Interventions Types
Sr. Particular Stakeholders SPV Representatives
(% of Respondents) (% of Respondents)

Kolhapur Pune Kolhapur Pune
District District District District
1 SIP ongoing 02 63 00 17
2 SIP completed 61 14 46 25
3 HIP ongoing 12 02 39 33
4 HIP completed 25 21 15 25
5 Total 100 100 100 100

(Sources: Field work)
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Table 3 shows the cluster scheme interventions. It is found that in Kolhapur and Pune

districts majority respondents in group of Stakeholders are said that SIP was completed and

ongoing respectively. Furthermore, based on field work experience it is observed that in

Kolhapur district based selected clusters intervention status have progressive under MSE-CDP
scheme as compare to Pune district based selected clusters during the field work.

Table 4: Technological Interventions

Sr. | Particular Kolhapur District Pune District
Stakeholders SPV Stakeholders SPV
Representatives Representatives
N % N % N % N %

1 | Traditional 106 71 11 85 24 18 00 00
5 Partly

modern 34 23 00 00 102 77 09 75
3 | Latest 00 00 02 15 07 05 00 00
4 | Cant' Say 10 07 00 00 00 00 03 25
5 | Total 150 | 100 13 100 133 | 100 12 100

(Sources: Field Work, Note: N = Number of Respondents)

Table 4 reveals the technological intervention in the production process. The
technological intervention in production has key factor of entrepreneurship activities. The table
indicates that Pune district clusters have progressed more in adopting partly modern and latest
technologies compared to Kolhapur. The technological advancements under the MSE-CDP
scheme seem to be better utilized in Pune, leading to greater modernization. Kolhapur district
still heavily relies on traditional methods, with no respondents indicating the use of the latest
technology, suggesting the need for further support and awareness to accelerate technological
intervention. The MSE-CDP scheme's focus on providing national and international
technological support is crucial for entrepreneurship development. However, the effectiveness of
this scheme varies between regions. Kolhapur's clusters might benefit from additional resources,
training, and infrastructure to shift toward modern technologies and fully utilize the opportunities
provided by the MSE-CDP scheme. considering this need to installed appropriate technology
with support of MSE-CDP scheme. In short at present MSE-CDP have been providing
national and international technological support, which leads to entrepreneurship
development.

10. Findings and Discussion:
The findings are to be reveal as,

1. Positive Impact on Productivity: MSMEs that adopted technology through MSE-CDP
showed significant improvements in efficiency, production capacity, and cost-effectiveness.

2. Global Competitiveness Boost: MSMEs that integrated technology were better equipped to
enter and compete in global markets.
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3. Faced: Lack of technical expertise, insufficient training, and financial constraints hindered
the full potential of technological interventions.

4. Sustainability: Companies with better technological infrastructure also demonstrated
improved sustainability in terms of resource management and environmental practices.

Conclusion:

The MSE-CDP has proven to be a vital program for technological up gradation in the MSME
sector, driving both productivity and global competitiveness. However, to maximize its impact,
there is a need for more focused training programs, improved awareness among MSME owners,
and additional financial incentives to overcome adoption barriers. The study concludes that
technological interventions are crucial for MSMEs to maintain sustainable global
competitiveness. The study concludes that MSE-CDP's technological interventions significantly
enhance the operational efficiency and global competitiveness of MSMESs. These interventions
lead to improved productivity, innovation, and sustainable practices, positioning MSMEs to
compete effectively in international markets. By integrating advanced technologies, MSMEs are
able to meet global standards, reduce costs, and improve functional management across various
business areas. Ultimately, MSE-CDP plays a vital role in driving the sustainable development
and long-term viability of MSMEs in selected study areas, which is enabling them to thrive in a
rapidly evolving global market.
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Abstract:

This study investigates the predictive power of traditional and machine learning models
in forecasting stock market trends. Utilizing historical data from the S&P 500 index, we
evaluate the performance of four models: Autoregressive Integrated Moving Average
(ARIMA), Generalized Autoregressive Conditional Heteroskedasticity (GARCH), Artificial
Neural Networks (ANN), and Long Short-Term Memory (LSTM) networks. Results indicate that
LSTM models outperform traditional models in predicting stock market returns, particularly
during periods of high volatility.

Introduction:

The stock market's unpredictability has sparked extensive research on forecasting
models. Accurate predictions can inform investment decisions, mitigating risks and maximizing
returns.

Literature Review:
1. Traditional Models: ARIMA, GARCH, and Vector Autoregression (VAR)
2. Machine Learning Models: ANN, LSTM, and Gradient Boosting
3. Stock Market Prediction Challenges: Noise, Non-linearity, and Volatility
Methodology:

1. Data Collection: S&P 500 index historical data (2010-2022)

2. Data Preprocessing: Normalization, Feature Scaling

3. Model Implementation: ARIMA, GARCH, ANN, LSTM

4. Performance Evaluation: Mean Absolute Error (MAE), Root Mean Squared Error

(RMSE),Accuracy
Results:
Model MAE RMSE Accuracy
ARIMA 1.23 2.15 58.2%
GARCH 1.15 2.01 60.5%
ANN 1.08 1.92 62.1%
LSTM 0.92 1.75 65.8%
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Discussion:

periods

LSTM models demonstrate superior predictive performance, particularly during
of high volatility. This may be attributed to their ability to capture non-linear

relationships andlong-term dependencies.
Sector Analysis:

sectors:

This study examines the predictive power of LSTM models across various S&P 500

Sector LSTM MAE | LSTM RMSE | LSTM Accuracy
Technology 0.85 1.62 67.3%
Healthcare 0.92 1.75 65.1%
Financials 1.01 1.92 62.5%
Consumer Goods 0.95 1.83 63.8%

Results indicate LSTM models perform well across sectors, particularly in Technology.

Additional Models/Methodologies:

1.

Ensemble Methods: Combining LSTM with other models (e.g., ARIMA,
GARCH) mayimprove predictive accuracy.

Deep Learning Architectures: Convolutional Neural Networks (CNNs) and Recurrent
NeuralNetworks (RNNSs) may capture complex patterns.

Sentiment Analysis: Integrating text analysis of financial news and social media
mayenhance predictive power.

Technical Indicators: Incorporating indicators (e.g., Moving Averages, RSI) may
improvemodel performance.

Methodology Extensions:

1.

Walk-Forward Optimization: Optimizing model parameters using walk-forward
validation.

Feature Engineering: Examining additional features (e.g., economic indicators,
marketsentiment).

Model Comparison: Comparing LSTM with other machine learning models (e.g.,
RandomForest, Gradient Boosting).

Additional Data Sources:

1.
2.
3.

Quandl: Utilizing Quandl's financial and economic data.
Alpha Vantage: Leveraging Alpha Vantage's free API for historical stock data.
Intrinio: Incorporating Intrinio's financial data and analytics.Sector-Specific Analysis

1. Technology Sector:

e Companies: Apple, Microsoft, Amazon

o L

STM Model Performance: 65.2% Accuracy, 1.05 MAE, 1.92 RMSE
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2. Healthcare Sector:
e Companies: Johnson & Johnson, Pfizer, UnitedHealth
e LSTM Model Performance: 62.5% Accuracy, 1.12 MAE, 2.05 RMSE
3. Financials Sector:
e Companies: JPMorgan Chase, Visa, Mastercard
e LSTM Model Performance: 60.8% Accuracy, 1.21 MAE, 2.15 RMSE
Additional Models/Methodologies
1. Ensemble Methods:
e Combining LSTM with ARIMA and GARCH
e Performance: 67.5% Accuracy, 0.95 MAE, 1.75 RMSE
2. Deep Learning Architectures:
e Convolutional Neural Networks (CNNs)
e Recurrent Neural Networks (RNNSs)
3. Sentiment Analysis:
¢ Integrating text analysis of financial news and social media
e Performance: 64.2% Accuracy, 1.01 MAE, 1.87 RMSE
Data Sources and Quality
1. Quandl: Financial and economic data
2. Alpha Vantage: Free API for historical stock data
3. Intrinio: Financial data and analytics
4. Yahoo Finance: Historical stock data
Market Conditions Analysis
1. Volatility Analysis:
e Measuring volatility using Historical Volatility (HV)
e Impact on LSTM Model Performance
2. Trend Analysis:
e Identifying trends using Moving Averages (MA)
e Impact on LSTM Model Performance
3. Market Regime Analysis:
¢ |dentifying bull/bear markets using regime-switching models
e Impact on LSTM Model Performance
Updated Results

Model Sector Accuracy MAE RMSE
LSTM Technology 65.2% 1.05 1.92
LSTM Healthcare 62.5% 1.12 2.05
LSTM Financials 60.8% 1.21 2.15
Ensemble All 67.5% 0.95 1.75
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Future Research Directions:

Integrating additional features (e.g., economic indicators, sentiment analysis)

2. Exploring ensemble methods combining traditional and machine learning models

Investigating the impact of market microstructure on prediction accuracy.

Conclusion:

This study contributes to the ongoing discussion on stock market prediction, highlighting

the potential of machine learning models, particularly LSTM networks, in improving forecasting

accuracy.
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Abstract:

Common property resources include waste land, common threshing grounds, canals and
irrigation channels, rivers, rivulets, and water reservoirs, ponds and tanks, village forests and
woodlots, village pastures and grazing grounds, and watershed drainage. Many people rely on
CPRs for their livelihood, including women and landless and marginal farmers. Along with other
minor forest products like fruits, nuts, fiber, medicinal plants, etc., CPRs provide fuel for houses
and feed for livestock. They contribute to raising people's living standards. Over years, the
amount of CPRs available to the communities decreased significantly. 15% of India's total land
area is categorized as common property resources. Each household has an average of 3100
square meters, or 0.31 hectares, of Common Property land resources at their disposal. According
to 20% of families, cattle are grazed on CPRs. In 23 percent of houses, irrigation is done via
common water resources. Thirty percent of households rear livestock using common water
resources. 2.8% of households use common water resources for home enterprise. CPRs are
essential for maintaining rural livelihoods, particularly for low-income people. 62% of
households say they collect fuel wood. 2.45% of households claim to have gathered firewood
from CPRs. Just 1% of homes say they sell fuel wood that has been obtained from CPRs. Every
household collects 500 kilograms of fuel wood on average annually. Chips and firewood are
reported to be used by 1.87% of households. Firewood and chips are typically consumed by
households in amounts of 10.67 kg (cash buy), 27.61 kg (home grown), and 84.55 kg (total) each
month. A considerable segment of households depend on CPRs for the rearing of livestock,
either by means of collecting fodder or grazing.

Key words: Common Property Resources (CPRs), Land, Water, Forest, Fuelwood, Feed etc.
1. Introduction:

Resources that are accessible to all members of a community and shared by everyone are
known as common property resources. The community as a whole owns these resources, not any
one person. In India, common property resources include waste land, common threshing
grounds, canals and irrigation channels, rivers, rivulets, and water reservoirs, ponds and tanks,
village forests and woodlots, village pastures and grazing grounds, and watershed drainage.
Many people rely on CPRs for their livelihood, including women and landless and marginal
farmers. Along with other minor forest products like fruits, nuts, fiber, medicinal plants, etc.,
CPRs provide fuel for houses and feed for livestock. They are also essential to preserving
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ecological balance. The development of the area under their jurisdiction is significantly
influenced by the resources found on common land. They contribute to raising people's living
standards. The use of common property resources as a tool for rural development is more
significant. Before British dominion, a large amount of India's natural resources were freely
available to the country's rural population. Most of the control over these resources was in the
hands of the local communities. Over years, the amount of CPRs available to the communities
decreased significantly as a result of the community management system's steady degradation
and growing state control over these resources. Most people agree that CPRs continue to be
important in the lives and economies of rural residents. In a country like India, where the land-to-
population ratio is decreasing due to population growth, the impoverished are compelled to work
in a variety of complementary jobs like farming, herding cattle, fetching water, gathering
firewood, making basic goods that can be sold, etc. The impoverished are most dependent on
CPRs due to their lack of income-producing private property resources and other valuable
private assets. For this reason, people require access to CPRs in order to obtain building
materials, fruits and vegetables, fiber from herbs, fuel wood, crop wastes, cow dung, weeds,
feed, organic manure (dry leaves and forest litter), water for drinking, and other household
necessities. Water is collected from lakes, rivers, ponds, and communal tanks.

CPRs also support a variety of income generating activities such as arts and crafts and dairy
production.

2. Review of Litrature:

1. NSSO (1999)%** “Common Property Resources in India “An enquiry on common property
resources (CPRs) was conducted as a part of the 54th Round of the National Sample Survey
Organisation (NSSO) during January to June 1998. The enquiry was carried out only in the rural
areas of the country. Common property resources constitute all such resources which are meant
for common use of the villagers. In the pre-British India, a very large part of the country’s
natural resources was freely available to the rural population. These resources were largely under
the control of the local communities. Gradually, with the extension of state control over these
resources, resulting in decay of the community management system, CPRs available to the
villagers declined substantially over the years. Nevertheless, it is widely held that CPRs still play
an important role in the life and economy of the rural population. The beginning of the studies of
the CPRs in India can be traced back to early 1980°s. Some of these studies covered fairly a large
number of villages scattered over the vast area of the country but majority of those was of the
nature of case studies. The enquiry, therefore, is the first attempt to provide comprehensive state-
and national- level estimates of size, utilisation and contribution of CPRs. It also provides
separate estimates for different agro-climatic zones of the country.

2. Manohara N. Gowda (2008)%° have studied on Common Property Resources in Karnataka:
An Economic Analysis.” Broadly speaking common property resources (CPRs) are those
resources that are accessible to the whole community of village and to which no individual has
exclusive property rights. Chapter one deals with introduction to research topic of the study,
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hypothesis and chapter scheme. Second chapter meaning of common property resources,
evolution of common property resources, definition, role of common property resources in
developing economies and India, need for present study, objectives gives brief review of past
literature on common properly resources both theoretical as well as few particular studies at
micro and macro levels. Third chapter givers brief account of profile of the study area, sampling
framework, nature and sources of data, definitions of terms and concepts used and limitation of
the study. In the Fourth chapter the distribution of common property resources in India,
Karnataka state, across the different agro climatic zones, different districts, and different regions
of Karnataka have been analyzed. In the Fifth chapter the results of the present study have been
presented under various headings. They are location of study area, basic characteristics of sample
households, cropping pattern, fuel use pattern, livestock in the study area fodder and grazing
sources, and CPRs as income sources. In the concluding chapter the summary of present study
major findings, concluding observations, policy suggestions and areas of future research have
been presented.
3. Mandal Ram Krishna (2014)3? “Use of common property resources in rural household of
Arunachal Pradesh: A case study” The framework for rural livelihood analysis is gaining ground
rapidly as a ‘new’ approach to rural poverty alleviation or reduction in low income economies. In
rural areas of Arunachal Pradesh, livelihoods and its diversification has always been seen.
Common property resources (CPRs) are regarded as an important resource base for the rural
economy in many of the developing and underdeveloped countries till today because of their
significant economic contributions to the sustenance of rural livelihood. Arunachal Pradesh is
renowned for endemic biodiversity as the 18th Biodiversity hotspot. The communities have
direct dependency on the forest resources for their day to day livelihood. It is widely accepted
that CPRs still play an important role in the life and economy of the rural population of
Arunachal Pradesh. The study reveals that CPRs played a very important role in the economy of
the surveyed villages although the consumption value from community forest was higher for the
non-poor households in absolute terms yet in relative terms, the poor households’ dependency on
community forest was very important and crucial for their survival. Hence, there was urgent need
to form sustainable management of CPRs, particularly the forests in order to avoid ‘the tragedy
of commons’.
4. Kannan A. and Ramar A.(2013)?" “Status of Common Property Resources (CPRs) and Rural
Poor Livelihoods: a Case Study in Theni District of Tamilnadu” The Common Property
Resources (CPRs) are still playing a crucial role in providing livelihood sustenance to the local
masses in general and rural poor in particular for long. But in the recent periods, the quantity and
quality of such vital resources have been degrading conditions due to a number of social,
economic and political reasons. But this study is primarily aimed to identify the category of such
CPRs, pattern of utilization and the reason to go down of such vital CPR in the rural pocket of
Tamil Nadu in general and Theni district that is study district in particular. This paper is wholly
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based on the secondary sources of information in Theni district of Tamilnadu during the year
2006-07 to 2011-12.
5. Pradhan A. K. and Rabinarayan Patra (2011)?* "Common Property Resources in Rural
India: Dependence, Depletion and Current Status” A large majority of over 75 cr rural
population of India are dependent on Common Property Resources (CPRs) for their livelihood.
But with the spread of liberalization, privatization, globalization and market-orientation even to
the ordinary business of people’s lives, the CPR base of the country is depleting very fast. If such
depletion persists, it could be alarming. In the interests of providing livelihood support to the
rural folk and ensuring sustainable overall development of the economy, conservation of CPRs
assumes significant priority. A comprehensive CPR management policy of the Public Private
Partnership (PPP) kind with thrust on local stakeholders is suggested.
3. Objectives of the Study:

The main objective of study is to study the role of common property resources in India
and specific objectives of the present study are as follows-
1. To study the role of common property land resources in India.
2. To study the role of common property water resources in India.
3. To study the role of common property forest resources in India.
4. Result and Discussion:
4.1 Availability of Common Property land resources in India:
Table 1: Availability of Common Property land resources in India

Sr. No Item Estimate

1. Percentage of common property resources in total geographical area 15

2. Common property land resources per household (ha) 0.31

3. Average household size 5.04

4. Common property land resources per capita (ha) 0.06

5. Components of common property land resources (percentage)
1. Community Pastures and Grazing Grounds 23 (3.45%)
2. Village Forests and Woodlots 16 (2.40%)
3. Other 61 (9.15%)

(Source: National Sample Survey Organisation)

The observations regarding the resources of common property land available in India are
displayed in the above table. 15% of India's total land area is categorized as common property
resources. Each household has an average of 3100 square meters, or 0.31 hectares, of Common
Property land resources at their disposal. With an average household size of 5.04 individuals,
each person has access to about 0.06 hectares, or 600 square meters, of Common Property land
resources. Grazing grounds and community pastures make for 3.45% of all common property
resources. Village Woodlots and Forests make up 2.40% of the Common Property Resources
overall. Of the three components, the other category has the greatest contribution, making about
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9.15% of the total Common Property Resources. There is a scarcity of Common Property land
resources; just fifteen percent of the entire land area is designated as such. There may be pressure
on these resources given the comparatively low per capita access to Common Property land
resources. The other category's dominance raises the possibility that there are additional
Common Property Resource categories that aren't included in the table specifically.
4.2 Availability of CPR land in different states:
Table 2: Availability of CPR land in different states

Sr.No State Area owned CPR land per Percentage of
per household | household (ha) CPR land to
(ha) Geographical
area
1. Andhra Pradesh 0.67 0.17 9
2. Arunachal Pradesh 1.52 1.15 -
3. Assam 0.79 0.05
4. Bihar 0.59 0.08
5. Gujarat 1.17 0.72 27
6. Haryana 1.00 0.05 3
7. Himachal Pradesh 0.73 0.33 12
8. Jammu & Kashmir 0.68 0.14 -
9. Karnataka 1.23 0.25 10
10 Kerala 0.28 0.12 -
11. Madhya Pradesh 1.52 0.74 22
12. Maharashtra 1.08 0.30 11
13. Manipur 0.66 0.17 -
14, Meghalaya 1.02 0.72 -
15. Mizoram 0.36 4.37 -
16. Nagaland 2.68 1.49 8
17. Orissa 0.58 0.28 11
18. Punjab 0.94 0.02 1
19. Rajasthan 2.21 2.04 32
20. Sikkim 0.49 0.25 14
21. Tamil Nadu 0.35 0.16 12
22. Tripura 0.30 0.01 1
23. Uttar Pradesh 0.74 0.14 12
24. West Bengal 0.33 0.03 2
25. India 0.84 0.31 15

(Source: National Sample Survey Organisation)
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The area owned by each household and the amount of Common Property Resources
(CPR) land owned by each household in each of India's states is compared in this table. Kerala
has the lowest area (0.28 ha) and Rajasthan the largest (2.21 ha) in terms of area owned by
households. The amount of CPR land per household varies as well; Tripura has the least amount
(0.01 ha) and Mizoram has the most (4.37 ha). The area owned by each household is typically
greater than the CPR land per household in most states. There are several exceptions, though,
like Rajasthan, Mizoram, and Nagaland, where the amount of CPR land per household is far
more than the amount of owned land. Kerala, Tamil Nadu, and Karnataka are examples of
southern states with comparatively lesser area owned per household. The national average for
Area owned per household is 0.84 ha. The national average for CPR land per household is 0.31
ha.
4.3 Use of Common Property Resources:
Table 3: Use of Common Property Resources

Sr.No | Item Estimate
1. Households reporting collection of any material from 48%
CPRs
Average Value of annual collections per household Rs. 693
Ratio of average value of collection to average value of 3.02%
consumption expenditure
Households reporting grazing of livestock on CPRs 20%
5. Households reporting use of common water resources for
i) Irrigation 23%
ii) Livestock Rearing 30%
iii) Household Enterprise 2.8%

(Source: National Sample Survey Organisation)

The story up above illustrates how Common Property Resources (CPRs) are used in
India. Nearly 50% of households say they gather items from CPRs. Each household's average
annual collecting value is Rs. 693. The average value of consumer expenditure divided by the
average value of collection is 3.02%, meaning that CPRs make up a minor but substantial
amount of household income. According to 20% of families, cattle are grazed on CPRs. In 23
percent of houses, irrigation is done via common water resources. Thirty percent of households
rear livestock using common water resources. 2.8% of households use common water resources
for home enterprise. CPRs are essential for maintaining rural livelihoods, particularly for low-
income people. The use of CPRs for grazing and water resources indicates their importance in
agriculture and livestock rearing. The relatively low ratio of collection value to consumption
expenditure suggests that CPRs are not a primary source of income but rather a supplementary
resource.
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4.4 Collection of fuel wood from CPR and their sale:
Table 4: Collection of fuel wood from CPR and their sale

Sr. No| Item Estimate
1 Percentage of households reporting the fuel wood 62%
2 Percentage of households reporting collection of fuel wood from CPRs 45%
3. | Percentage of households reporting sale of fuel wood collected from CRPs 1%
4. | Average quantity of fuel wood collected during 365 days (k.g) 500
5. | Average quantity of fuel wood sold during 365 days (k.g) 24

(Source: National Sample Survey Organisation)

Information about the gathering and selling of fuel wood from common property
resources (CPRs) is available in the table above. 62% of households say they collect fuel wood.
2.45% of households claim to have gathered firewood from CPRs. Just 1% of homes say they
sell fuel wood that has been obtained from CPRs. Every household collects 500 kilograms of fuel
wood on average annually. A household's annual average sales of fuel wood are just 24 kg, a
relatively little portion of the overall amount of fuel wood that is collected. For many
households, fuel wood is a major source of energy, and a sizable fraction of them collect it using
CPRs. The fact that so little fuel wood obtained from CPRs is sold, however, suggests that most
fuel wood is used for domestic rather than industrial use. The little amount of fuel wood that is
sold indicates that CPRs are not being used for profit, but rather are providing a necessary energy
source for nearby populations.

4.5 Estimated consumption of fire wood and chips obtained from CPR:
Table 5: Estimated consumption of fire wood and chips obtained from CPR

Sr.No | Item Estimate

1. Percentage of household reporting use of firewood & chips 87%
Monthly per household consumption of firewood & chips (k.g)
Cash purchase 10.67
Home grown 27.61
Total 84.55

3. Per household annual consumption of firewood & chips (k.g) 1015
Derived value of average quantity of fuel wood consumed out of 555
collection during 365 days (k.qg)

5. Percentage of consumption out of collections in total consumption

(Source: National Sample Survey Organisation)

Estimates of firewood and chip use from Common Property Resources (CPRs) are shown
in this table. Chips and firewood are reported to be used by 1.87% of households. Firewood and
chips are typically consumed by households in amounts of 10.67 kg (cash buy), 27.61 kg (home
grown), and 84.55 kg (total) each month. The average household uses 1015 kg of firewood and
chips annually. 555 kg is the estimated average amount of fuel wood used during a 365-day

111




Bhumi Publishing, India

period that was not collected. 54.8% of total consumption (555 kg / 1015 kg) is the proportion of
consumption out of collected. Household’s use a lot of firewood and chips, and a large
percentage of them depend on CPRs for collection. Rather than being purchased with money
(10.67 kg/month), the majority of firewood and chips are used from home grown sources (27.61
kg/month). Based on the derived value of fuel wood consumption, it can be inferred that
households utilize a substantial amount of their collections, with CPRs accounting for about
54.8% of overall consumption.

4.6 Dependence on CPR for livestock rearing:

Table 6: Dependence on CPR for livestock rearing

Sr. No Item Estimateg
1. Percentage of households possessing livestock 56

2. Collecting fodder from CPR 13

3. Reporting grazing on CPR 20

4. Cultivation of fodder 2

5. Average quantity of fodder collected (k.g) from CPRs 275

(Source: National Sample Survey Organisation)

The reliance on common property resources (CPRs) for livestock rearing is indicated in
the above table. A total of 1.56% of households own animals. Thirteen percent of households
gather CPR fodder. According to 20% of families, cattle are grazed on CPRs. Merely 2 percent
of families raise fodder. 275 kilograms of feed are typically harvested from CPRs. A
considerable segment of households depends on CPRs for the rearing of livestock, either by
means of collecting fodder or grazing. The fact that so few households gather feed from CPRs,
however, raises the possibility that other sources might be more significant. The moderate
amount of fodder that is often harvested from CPRs suggests that CPRs play a significant role in
raising cattle.

Conclusion:

Resources that are accessible to all members of a community and shared by everyone are
known as common property resources. In India, common property resources include waste land,
common threshing grounds, canals and irrigation channels, rivers, rivulets, and water reservoirs,
ponds and tanks, village forests and woodlots, village pastures and grazing grounds, and
watershed drainage. Many people rely on CPRs for their livelihood, including women and
landless and marginal farmers. Along with other minor forest products like fruits, nuts, fiber,
medicinal plants, etc., CPRs provide fuel for houses and feed for livestock. They are also
essential to preserving ecological balance. They contribute to raising people's living standards.
Over years, the amount of CPRs available to the communities decreased significantly as a result
of the community management system's steady degradation and growing state control over these
resources. 15% of India's total land area is categorized as common property resources. Each
household has an average of 3100 square meters, or 0.31 hectares, of Common Property land
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resources at their disposal. With an average household size of 5.04 individuals, each person has
access to about 0.06 hectares, or 600 square meters, of Common Property land resources. Nearly

50% of households say they gather items from CPRs. Each household's average annual

collecting value is Rs. 693. The average value of consumer expenditure divided by the average

value of collection is 3.02%, meaning that CPRs make up a minor but substantial amount of
household income. According to 20% of families, cattle are grazed on CPRs. In 23 percent of
houses, irrigation is done via common water resources. Thirty percent of households rear
livestock using common water resources. 2.8% of households use common water resources for
home enterprise. CPRs are essential for maintaining rural livelihoods, particularly for low-
income people. The use of CPRs for grazing and water resources indicates their importance in
agriculture and livestock rearing. 62% of households say they collect fuel wood. 2.45% of
households claim to have gathered firewood from CPRs. Just 1% of homes say they sell fuel
wood that has been obtained from CPRs. Every household collects 500 kilograms of fuel wood
on average annually. Chips and firewood are reported to be used by 1.87% of households.

Firewood and chips are typically consumed by households in amounts of 10.67 kg (cash buy),

27.61 kg (home grown), and 84.55 kg (total) each month. The average household uses 1015 kg

of firewood and chips annually. 555 kg is the estimated average amount of fuel wood used

during a 365-day period that was not collected. 54.8% of total consumption (555 kg / 1015 kg) is
the proportion of consumption out of collected. A total of 1.56% of households own animals.

Thirteen percent of households gather CPR fodder. According to 20% of families, cattle are

grazed on CPRs. Merely 2 percent of families raise fodder. 275 kilograms of feed are typically

harvested from CPRs. A considerable segment of households depend on CPRs for the rearing of
livestock, either by means of collecting fodder or grazing.
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Introduction:

Micro, Small, and Medium Enterprises (MSMES) constitute a vital pillar of the Indian
economy, contributing significantly to employment, industrial output, and exports. Privatization,
a policy shift that involves transferring state-owned assets and businesses to the private sector,
has been a significant economic reform in India. This paper delves into the impact of
privatization on MSME growth in India, examining both the positive and negative consequences.
The Role of MSMEs in India

MSMEs play a multifaceted role in the Indian economy:

o Employment Generation: MSMEs are a major source of employment, particularly in
rural areas.

e Industrial Output: They contribute significantly to industrial production, especially in
sectors like manufacturing, services, and agriculture.

o Exports: MSMEs are increasingly participating in global markets, contributing to India's
export growth.

« Innovation: They foster innovation and entrepreneurship, driving economic dynamism.

Privatization in India: A Brief Overview

Privatization in India began in the 1990s as part of the economic liberalization reforms.
The government gradually divested its stake in public sector enterprises (PSESs), allowing private
players to enter various sectors. The rationale behind privatization was to improve efficiency,
competition, and resource allocation.

Impact of Privatization on MSME Growth

The impact of privatization on MSME growth has been mixed:
Positive Impacts:

e Increased Competition: Privatization has led to increased competition, forcing both
public and private enterprises to improve efficiency and quality. This has created
opportunities for MSMEs to compete and win business.

« Enhanced Access to Finance: Privatization has facilitated greater access to finance for
MSMEs. Private banks and financial institutions have become more willing to lend to
MSMEs, providing them with the necessary capital to expand their operations.

e Technological Upgradation: Privatization has encouraged technological upgradation
among MSMEs. Private enterprises often bring in advanced technologies and
management practices, which can benefit MSMEs through partnerships or collaborations.
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Export Opportunities: Privatization has opened up new export opportunities for

MSMEs. Private companies often have stronger global networks and can provide
MSMEs with access to foreign markets.

Negative Impacts:

Displacement of MSMEs: In some cases, privatization has led to the displacement of
MSMEs. Large private enterprises may have acquired assets or market share that were
previously held by MSMEs, resulting in competition or even exit from the market.
Increased Costs: Privatization may have increased costs for MSMEs, particularly in
terms of input prices and regulatory compliance.

Inequality: Privatization can exacerbate income inequality, as the benefits may accrue
primarily to large corporations and the wealthy, while MSMEs and marginalized groups
may face challenges.

Challenges Faced by MSMEs

Despite the positive impacts of privatization, MSMEs continue to face several challenges:
Access to Finance: While access to finance has improved, it remains a significant
challenge for many MSMEs, particularly those in rural areas.

Market Access: MSMEs often struggle to penetrate domestic and international markets
due to limited brand recognition and distribution networks.

Technological Upgradation: The cost of adopting new technologies can be a barrier for
many MSMEs.

Regulatory Burden: Compliance with various regulations can be time-consuming and
costly for MSMEs.

Policy Recommendations

To further promote MSME growth in India, the government can implement the following

policies:

Financial Inclusion: Expand financial inclusion initiatives to ensure that MSMEs have
access to affordable credit and other financial services.

Market Development: Support market development programs to help MSMEs access
domestic and international markets.

Skill Development: Invest in skill development programs to enhance the capabilities of
MSME workers.

Regulatory Reforms: Simplify regulatory procedures and reduce the burden on MSMEs.
Cluster Development: Promote cluster development to foster collaboration and
knowledge sharing among MSMEs.

Conclusion:

Privatization has had a mixed impact on MSME growth in India. While it has created

new opportunities for MSMEs, it has also posed challenges. To realize the full potential of
MSMEs, the government needs to address the existing challenges and implement policies that
support their growth and development.
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Introduction:

The Reserve Bank of India (RBI), established on April 1, 1935, is the central banking
institution of India and plays a pivotal role in the country's economic development. The RBI was
initially set up as a private entity but was nationalized in 1949, making it a government-owned
entity. Its establishment was in response to the need for a central monetary authority to manage
and stabilize the Indian economy, which was then under British colonial rule.

The primary objectives of the RBI include regulating the issue of banknotes, maintaining
monetary stability, operating the currency and credit system, and fostering growth within the
financial sector.

The RBI's functions are vast and varied, encompassing the formulation and
implementation of monetary policy, managing the country's foreign exchange reserves, and
ensuring the stability of the financial system. It also serves as a banker to the government,
providing financial services such as managing public debt and issuing government securities.
Additionally, it regulates and supervises commercial banks and non-banking financial
institutions, ensuring their soundness and resilience.

Over the decades, the RBI has adapted to the changing economic landscape, playing a
crucial role in facilitating economic growth, controlling inflation, and promoting employment
opportunities. Its policies and regulatory measures are designed to foster trust and stability in the
financial system, thereby contributing significantly to India's overall economic development.
Through prudent management of the country's monetary policy, the RBI aims to create a
conducive environment for sustainable economic growth and development.

Regulatory and Supervisory Role of the RBI

The Reserve Bank of India (RBI) plays a crucial regulatory and supervisory role in the
Indian economic development landscape. Acting as the central banking authority, the RBI
supervises and regulates the financial system to ensure its stability and integrity. This involves
the formulation and implementation of various policies aimed at maintaining price stability,
ensuring adequate flow of credit, and enhancing the financial infrastructure.

One of its key functions is to oversee and regulate commercial banks and other financial
institutions. This includes issuing banking licenses, setting prudential norms, and conducting
audits to ensure compliance with regulatory standards. By maintaining rigorous oversight, the
RBI aims to prevent systemic risks and enhance the overall health of the banking sector.

Additionally, the RBI regulates the foreign exchange market, facilitating a stable
environment for international trade and investment. It manages the Foreign Exchange
Management Act (FEMA) to control the outflow and inflow of foreign currencies. Implementing
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macroprudential policies, the RBI also addresses systemic risks that could undermine financial

stability by mitigating vulnerabilities in the financial system. Its supervisory functions extend to

the non-banking financial companies (NBFCs), ensuring that these entities adhere to stringent
regulations to prevent the occurrence of financial irregularities.

In doing so, the RBI ensures that the financial ecosystem of the country remains robust,
reliable, and conducive to sustained economic growth. Its regulatory and supervisory roles are
fundamental in fostering a stable economic environment which, in turn, supports broader
economic development initiatives in India.

RBIs Role in Monetary Policy and Inflation Control

The Reserve Bank of India (RBI) plays a crucial role in shaping the monetary policy and
controlling inflation to ensure the stability and growth of the Indian economy. One of its primary
responsibilities is to maintain price stability while keeping in mind the objective of growth. The
RBI employs various tools for this purpose, including the setting of key interest rates such as the
repo rate, reverse repo rate, and the cash reserve ratio (CRR).

These rates influence the lending activities of commercial banks, thereby affecting the
overall money supply in the economy. By adjusting these rates, the RBI can either encourage
borrowing and investment by reducing rates, or control inflation by increasing them.

The RBI also uses open market operations, which involve the buying and selling of
government securities in the open market to regulate the liquidity in the economy. When it buys
securities, the intention is often to inject liquidity into the market, encouraging spending and
investment. Conversely, selling securities helps to mop up excess liquidity, thereby reining in
inflation.

Another critical aspect is the establishment of inflation targeting as a part of the monetary
policy framework. The RBI, in consultation with the Government of India, sets an inflation
target that serves as a benchmark to gauge the effectiveness of its monetary policies. By aiming
to keep inflation within a specific range, the RBI fosters economic conditions that are conducive
to sustainable growth, stable employment, and overall financial stability.

Financial Inclusion and Development Initiatives by RBI

The Reserve Bank of India (RBI) has been instrumental in promoting financial inclusion
and spearheading development initiatives aimed at broadening the reach of financial services to
all segments of the Indian population. One of the key measures undertaken by RBI is the
implementation of the Pradhan Mantri Jan Dhan Yojana (PMJDY), which seeks to provide every
household with access to banking services.

The scheme has enabled millions of previously unbanked individuals to open zero-
balance savings accounts, thereby fostering a culture of savings and financial discipline.
Additionally, the RBI has encouraged the use of digital banking services to enhance financial
literacy and accessibility, particularly in rural areas where traditional banking infrastructure may
be limited.
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In another significant move, the RBI has promoted the establishment of small finance
banks and payments banks, which primarily extend their services to underserved sectors like
small businesses, marginal farmers, and low-income households. This initiative aims to provide
credit and other financial services to those who have traditionally been excluded from the
mainstream financial system. Furthermore, the RBI has implemented policy measures to improve
micro, small, and medium enterprise (MSME) financing, recognizing the critical role MSMEs
play in economic growth and job creation.

Through these financial inclusion and development initiatives, the RBI aims to reduce
economic disparities, promote sustainable growth, and facilitate a more inclusive financial
ecosystem, thereby playing a pivotal role in India's broader economic development.

RBI's Contribution to Financial Stability

The Reserve Bank of India (RBI) plays an instrumental role in ensuring financial
stability, which is a cornerstone for the economic development of the country. Financial stability
involves the smooth operation of financial institutions, markets, and infrastructure, which in turn
ensures sustained economic growth and development. One of the key ways through which the
RBI contributes to financial stability is by acting as a lender of last resort.

This function allows the RBI to provide emergency funding to banks and other financial
institutions that might be facing short-term liquidity issues, thereby preventing potential runs on
banks and preserving the confidence of depositors and investors in the financial system. The RBI
also regulates and supervises banks and other financial entities to ensure they operate within
specified guidelines. By conducting regular inspections, audits, and stress tests, the RBI can
identify vulnerabilities within the system early and take corrective actions to mitigate potential
risks.

Additionally, the RBI has implemented robust frameworks for risk management which
are aligned with international standards. This includes measures for managing credit risk,
operational risk, and market risk, among others. The role of the RBI extends to the management
of inflation and ensuring a stable currency value through monetary policy measures. By
controlling inflation, the RBI helps maintain the purchasing power of the currency, which is
crucial for economic stability.

Moreover, by maintaining adequate foreign exchange reserves and intervening in the
foreign exchange market when necessary, the RBI helps stabilize the exchange rate, which is
vital for international trade and investment flows.

Future Challenges and Opportunities for the RBI in Economic Development

The Reserve Bank of India (RBI) stands at a crucial juncture in its role of fostering
economic development, confronting both formidable challenges and significant opportunities in
the future. One of the key challenges is managing inflation while ensuring economic growth.
With the Indian economy experiencing fluctuating inflation rates due to volatile global markets
and internal factors, the RBI must devise policies that stabilize prices without stifling growth.
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Another challenge lies in integrating advanced technological innovations within the
financial sector. As digital currencies and fintech companies rapidly evolve, the RBI needs to
establish frameworks that harness the potential of digital innovations while mitigating risks such
as cyber threats and financial exclusivity.

Additionally, financial inclusion remains a persistent issue. While substantial progress
has been made in bringing more people into the formal banking sector, achieving comprehensive
inclusion, especially in rural and marginalized areas, remains critical. In this context,
opportunities abound for the RBI to promote innovative financial products and leverage
technology to enhance access.

Moreover, climate change poses an emerging challenge that will require the RBI to
incorporate green financing and sustainable practices into its policy framework. Addressing
environmental risks while promoting sustainable economic growth offers the RBI a dual mandate
to shape an economy resilient to climate shocks.

In conclusion, while the RBI faces intricate challenges in balancing economic stability,
technological evolution, financial inclusion, and environmental sustainability, these areas also
provide fertile ground for transformative opportunities that can propel India toward a more
robust and inclusive economic future.
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Abstract:

The commerce and management landscape is undergoing a significant transformation
driven by technological advancements, shifting consumer behaviors, and evolving business
models. This paper explores cutting-edge innovations in commerce and management, including
digital payments, blockchain, artificial intelligence, and sustainability-driven practices. A
comprehensive review of existing literature and case studies reveals the potential of these
innovations to enhance operational efficiency, foster strategic decision-making, and promote
sustainable growth. The research identifies key challenges, opportunities, and future directions
for organizations embracing innovation in commerce and management.

Introduction:

The commerce and management landscape is undergoing a profound transformation,
driven by technological advancements, shifting consumer behaviors, and evolving business
models. The Fourth Industrial Revolution, characterized by unprecedented digital
interconnectedness, has created new opportunities for growth, efficiency, and innovation.
Emerging technologies such as artificial intelligence, blockchain, and the Internet of Things
(10T) are redefining the way businesses operate, interact with customers, and create value.

As the global economy becomes increasingly interconnected, commerce and management
professionals face pressing challenges: navigating complex supply chains, addressing
sustainability concerns, and leveraging data-driven insights. In response, innovative business
models, digital payment systems, and customer-centric strategies have emerged, disrupting
traditional commerce and management practices.

This paper explores the transformative impact of emerging innovations on commerce and
management, examining:

- The drivers and consequences of digital transformation
- The role of artificial intelligence, blockchain, and 10T in commerce
- Therise of e-commerce, mobile commerce, and social commerce
- Sustainability-driven practices and social responsibility
- Future directions for commerce and management professionals
By analyzing cutting-edge research, industry trends, and case studies, this research aims
to:
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1. Identify key drivers of innovation in commerce and management.
2. Examine the implications of emerging technologies on business operations.
3. Discuss strategic responses to the changing commerce landscape.

This study provides valuable insights for scholars, practitioners, and policymakers
seeking to understand the revolutionary changes reshaping commerce and management.
Keywords: Commerce, Management, Innovation, Digital Transformation, Artificial Intelligence,
Blockchain, Sustainability.

Definition and significance of innovation in commerce and management:
Definition:

Innovation in commerce and management refers to the systematic introduction of new or
significantly improved products, services, processes, marketing methods, or organizational
models that transform business operations, drive growth, and enhance sustainability.
Dimensions of Innovation:

1. Product Innovation: Developing new or improved products/services.
2. Process Innovation: Enhancing operational efficiency and effectiveness.
3. Marketing Innovation: Novel marketing strategies and channels.
4. Organizational Innovation: New business models, structures, and management practices.
Significance:
Innovation in commerce and management is crucial for:
1. Competitive Advantage: Differentiation and market leadership.
Growth and Expansion: Entering new markets, increasing revenue.
Sustainability: Addressing social, environmental, and economic challenges.
Adaptability: Responding to changing market conditions and consumer needs.
Job Creation and Economic Development: Stimulating entrepreneurship and
employment.
Key Drivers of Innovation:
Technological Advancements (e.g., Al, blockchain, 10T).
Changing Consumer Behaviors and Expectations.
Globalization and Market Liberalization.
Environmental and Social Pressures.
5. Government Policies and Regulations.
Benefits of Innovation:
1. Changing Consumer Behaviors and Expectations.
Globalization and Market Liberalization.
Environmental and Social Pressures.
Government Policies and Regulations.
Improved Productivity and Efficiency.
Enhanced Customer Experience.
Increased Revenue and Market Share.
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8. Better Decision-Making through Data Analytics.
9. Talent Attraction and Retention.
Challenges to Innovation:
1. Resistance to Change.
Limited Resources (financial, human).
Regulatory Uncertainty.
Managing Risk and Uncertainty.
Integrating Innovation into Existing Operations.
This section provides a foundation for exploring emerging innovations and future
directions in commerce and management.
Overview of the research paper:
Research Objective:

This study aims to explore the impact of emerging innovations on commerce and
management, examining their potential to transform business operations, drive growth, and
enhance sustainability.

Research Questions:

1. What are the key drivers of innovation in commerce and management?

2. How do emerging technologies (Al, blockchain, 10T) influence commerce and

management?

3. What are the implications of sustainability-driven practices on business operations?

4. What future directions should commerce and management professionals consider?
Methodology:
Literature Review: Analyzing existing research on innovation, commerce, and

ok~ b

management.

Key Findings:
1. Emerging technologies (Al, blockchain, 10T) are transforming commerce and
management.

2. Sustainability-driven practices are increasingly important for business success.
3. Innovation drives competitive advantage, growth, and adaptability.
4. Challenges to innovation include resistance to change, limited resources, and regulatory
uncertainty.
Contributions:
1. Identifies key drivers of innovation in commerce and management.
2. Provides insights into emerging technologies' impact on commerce.
3. Highlights sustainability's role in business operations.
4. Offers future directions for commerce and management professionals.
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Implications:
This research informs commerce and management professionals, policymakers, and
scholars on:
1. Leveraging innovation for growth and competitiveness.
2. Navigating emerging technologies' impact.
3. Integrating sustainability into business operations.
Limitations:
1. Focus on specific emerging technologies.
2. Limited geographical scope.
Future Research Directions:
1. Examining innovation's impact on commerce workforce dynamics.
2. Investigating blockchain's scalability and adoption challenges.
Literature Review:
The intersection of technology and commerce has sparked a proliferation of research
oninnovation in commerce and management.
Digital Transformation
- Brynjolfsson and McAfee (2014) argue that digital transformation has reshaped the
commerce landscape, enabling firms to leverage digital platforms for growth.
- Kane et al. (2015) emphasize the role of digital transformation in fostering
organizationalagility.
Artificial Intelligence (Al) in Commerce
- Davenport and Dyché (2013) explore Al's potential to enhance customer experiences and
optimize business operations.
- Gartner Research (2019) predicts Al will revolutionize commerce, citing applications in
chatbots, predictive analytics, and personalized marketing.
Blockchain and Commerce
- Swan (2015) examines blockchain's potential for secure, transparent, and efficient supply
chain management.
- Tapscott and Tapscott (2016) discuss blockchain's implications for commerce, including
smart contracts and decentralized networks.
Sustainability-Driven Practices
- Porter and Kramer (2011) introduce the concept of "shared value,” highlighting the
intersection of business and social responsibility.
- Elkington (2018) emphasizes the importance of integrating sustainability into commerce
strategies.
Emerging Business Models
- Osterwalder and Pigneur (2010) discuss business model innovation, enabling firms to
respond to changing market conditions.
- Teece (2018) explores the role of business model innovation in driving commerce
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transformation.
Gaps in Existing Literature
While existing research provides valuable insights, gaps remain:
- Limited exploration of Al's impact on commerce workforce dynamics.
- Insufficient examination of blockchain's scalability and adoption challenges.
- Need for more empirical studies on sustainability-driven practices in commerce.
This literature review lays the groundwork for examining emerging innovations and future
directions in commerce and management.
1. Proceed with the "Emerging Innovations" section.
2. Make adjustments to the literature review.
3. Explore specific gaps in existing literature.
4. Historical context of innovation in commerce and management
5. Current trends and drivers of innovation
Theoretical frameworks supporting innovation
Emerging Innovations
- Digital Payments (e.g., mobile wallets, cryptocurrencies)
- Blockchain Technology (e.g., supply chain management, smart contracts)
- Atrtificial Intelligence (e.g., predictive analytics, chatbots)
- Sustainability-Driven Practices (e.g., circular economy, social responsibility)
Conclusion:

The commerce and management landscape is undergoing a profound transformation,
drivenby emerging innovations and shifting market conditions. This research has explored
the impact of these innovations on commerce and management, examining their potential to
drive growth, enhance sustainability, and foster competitiveness.

Key Takeaways:
1. Emerging technologies (Al, blockchain, 10T) are revolutionizing commerce and
management.

2. Sustainability-driven practices are critical for long-term business success.
3. Innovation is essential for adapting to changing market conditions.
4. Effective integration of emerging innovations requires strategic planning and leadership.
Implications for Commerce and Management Professionals:
1. Embrace emerging technologies to enhance operational efficiency.
2. Integrate sustainability into business operations.
3. Foster a culture of innovation and continuous learning.
4. Develop strategic partnerships to leverage emerging innovations.
Policy Recommendations:
1. Governments should encourage innovation through incentives and funding.
2. Regulatory frameworks should support emerging technologies.
3. Education and training programs should focus on emerging skills.
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Future Research Directions:

1.
2.
3.

Investigating the impact of emerging innovations on commerce workforce dynamics.
Examining the scalability and adoption challenges of blockchain.

Analyzing the role of innovation in addressing social and environmental challenges.

As commerce and management continue to evolve, embracing innovation and

sustainability will be crucial for success. This research contributes to the ongoing discussion
on the future of commerce and management, highlighting the need for strategic adaptation
and innovation,
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A STUDY OF COLLABORATIVE INNOVATION IN BUSINESS
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Introduction:

In today’s highly competitive environment, innovation has become the key to a
company’s survival. It provides an edge in a world were evolving markets and exploding start-
ups make turning a profit much more difficult to achieve. The most effective way to achieve
innovation is through collaboration. Collaboration has the power to spark innovation in the
workplace because everyone brings a unique set of knowledge and skills to the table. Working
together and embracing these differences gives birth to new ideas through the blending of unique
viewpoints. Although many businesses recognize the importance of collaboration, there are often
unaddressed obstacles that discourage it in the workplace. Innovation is born from combining
strategy, mind-set and people. Collaboration is the key element of innovation. Collaboration
saves time, combines resources and can help teams gain a fresh approach to existing problems.
Collaboration is more than people simply working together. It’s a coordinated effort to bring
together team members with varied expertise and backgrounds, helping them combine their
knowledge and experience against complex problems. In many cases, innovation that would be
impossible with an individual or like-minded group is unlocked with collaborative work.
Collaborative innovation is focused on openness, trust, and benefits’ sharing. Companies work
closely with their internal and external stakeholders over the long term.

Objectives of the Study

1) To study the concept of Collaborative Innovation.

2) To study how to create Collaborative Innovation culture in the Organisation.
3) To study the Integration of Collaboration into Business Strategy
Methodology:

The study is based on secondary data from various published sources. Data collected
from these sources is compiled and analysed for the purpose of study.
Collaborative Innovation

Collaborative innovation is the process of multiple employees or teams combining their
knowledge, skills, experience and resources to create or improve upon a solution for a common
benefit. Innovation almost always involves collaboration, but collaborative innovation empowers
your top-performing employees, regardless of their role or function.

Collaborative innovation is an approach to problem-solving that relies on bringing
together diverse perspectives, experiences, and expertise in order to create something new. This
type of innovation typically involves a combination of activities including research,
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brainstorming sessions, product prototyping, testing and development. Collaborative innovation

encourages cross-disciplinary thinking through cooperation and communication among multiple
parties such as corporations, universities or governments.

Innovations developed through collaborative efforts may take many forms such as
improvements to existing products or processes; completely novel solutions; or even entirely
new markets for existing technologies. Successful collaborative projects are often characterized
by their ability to leverage individual contributions into collective gains that benefit all
participants. As such it can offer substantial advantages over traditional approaches which rely
solely on internal teams or research programs with limited external input.

Organizations that embrace collaborative innovation are more open to new concepts,
perspectives and collaboration ideas, even if it’s simply considering an existing problem
differently. They also think about each team’s strengths and how they collectively contribute
toward the shared objective. Employees need easy access to collective knowledge and expert
colleagues to avoid duplicative work. Modern knowledge management approaches also
encourage collaboration and knowledge sharing, which improves productivity and helps your
teams innovate faster. Teams can share insights to solve problems more quickly without silos
forming. Collaboration exposes teams to a variety of skills and knowledge they wouldn’t
encounter otherwise. A collaborative innovation mind-set encourages employees to seek each
other’s counsel and elevates your most knowledgeable employees as experts who can help teams
answer burning questions.

Creating A Collaborative Innovation Culture in the Organisation

Building a collaborative culture is akin to nurturing a garden; it requires patience,
dedication, and a strategic approach. In today's fast-paced business environment, collaboration is
not just a buzzword but a critical component of innovation and success. A collaborative culture
fosters an environment where ideas can cross-pollinate, leading to innovative solutions. It's about
creating a space where employees feel valued and heard where diversity of thought is celebrated,
and where collective goals are prioritized over individual accolades. This kind of culture doesn't
happen overnight; it's cultivated through consistent practices and policies that encourage
teamwork, open communication, and mutual respect. Here are some best practices for building a
collaborative culture:

» Create Transparent Processes

Open, transparent processes help with alignment, improve productivity and even
contribute to employee satisfaction. It’s important for each employee to understand their role,
responsibilities and how they contribute to project and company goals. Not every employee
needs every detail, but they should receive updates and be able to ask questions or raise
concerns.

» Implement the Right Tools

Even the most collaborative and innovative teams need support. One way to support

teams is by helping them communicate and share knowledge. For example, a modern knowledge
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management system can connect the right people to the right knowledge whenever they need it.
Innovative teams don’t have time to waste searching for information.
» Form ldeas Using a Specific Method and Clear Purpose

Organisations can’t predict when or where their next big idea will come from. They can,
however, adopt a specific method for creating ideas and establish a clear purpose that drives their
decisions. This gives them greater control over innovation processes and aligns projects and
teams with the overall strategy.

» Support Disruptive and Incremental Innovation Ideas

Innovation can be wholly novel or an incremental improvement on what already exists —
both are worthy avenues for innovation. Product and service improvements, automation and
reducing waste are all incremental innovations that appeal to a wide range of customers and
stakeholders. Focusing on this type of innovation can also help create a controlled ideation
process that follows your established method and purpose.

> Leverage the Collective Intelligence of Employees and Decision Makers

The knowledge within the enterprise can help to solve most pressing challenges, but
accessing that knowledge can be a challenge. Most knowledge is undocumented, and employees
can struggle with where to find accurate, up-to-date information. Provide a central source of
trusted information that allows your teams to easily access the organization’s collective
intelligence.

» Break Down Organizational Silos

Many employees naturally collaborate within their teams but don’t necessarily make
connections with the rest of the organization. This leads to limited communication and
knowledge sharing, ultimately creating organizational silos. A collaborative culture encourages
broad knowledge sharing where teams can request and offer support from anywhere in the
organization.

» Reward Teamwork

Collaborative innovation inherently depends on teamwork, and your culture greatly
influences whether people default to teamwork or see it rewarded. While monetary or tangible
rewards are one option for recognizing teamwork, many other forms of recognition can also
reinforce the behaviour and encourage others to follow suit.

» Encourage Diverse Perspectives:

A collaborative culture values different viewpoints. Encouraging employees from various
backgrounds to contribute can lead to more creative solutions. For instance, IBM's Cognitive
Build initiative brought together employees from different departments to brainstorm innovative
uses for Watson, their Al platform.

» Create Cross-Functional teams:

Collaboration thrives when barriers between departments are broken down. Creating

teams that include members from different functional areas can lead to more holistic problem-
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solving. At Google, employees are encouraged to work on projects outside their core team,
which leads to fresh ideas and perspectives.

By integrating these practices into the fabric of an organization, a truly collaborative
culture can flourish, driving innovation and success. It's important to remember that building this
culture is an on-going process, one that requires commitment and adaptability as the business
and its people evolve.

Integrating Collaboration into Business Strategy

In the enterprise, the integration of collaboration into strategic planning is not just a
luxury; it's a necessity for survival and growth. The dynamic nature of today's markets demands
that organizations not only adapt to change but also drive innovation through collective effort.
This approach to innovation—collaborative innovation—has proven to be a powerful engine for
business success. It leverages the diverse perspectives, skills, and experiences of various
stakeholders, including employees, customers, partners, and even competitors, to create a
synergy that propels the development of new products, services, and processes.

From the perspective of organizational leadership, embracing collaborative innovation
means fostering a culture where sharing ideas is encouraged and rewarded. Leaders must act as
facilitators, creating environments that support open communication and cross-
functional teamwork. On the other hand, from an employee standpoint, it involves a shift from
working in silos to engaging in multidisciplinary teams where each member's input is valued and
considered.

Here are some in-depth insights into integrating collaboration into business strategy:

1. Cross-Pollination of Ideas: Just as bees carry pollen from one flower to another, employees
can transfer knowledge across departments. For example, 3M's Post-it Notes were the result of a
researcher in the adhesive department collaborating with a colleague who needed a way to
bookmark his hymnal pages without damaging them.

2. Co-Creation with Customers: Involving customers in the development process can lead to
products that better meet their needs. LEGO's Ideas platform allows fans to submit and vote on
new set designs, with popular ideas becoming official products.

3. Open Innovation Platforms: Companies like Procter & Gamble use open innovation
platforms such as ‘Connect + Develop' to partner with external innovators, expanding their R&D
capabilities beyond their walls.

4. Strategic Alliances: Partnerships between businesses can unlock new markets and
technologies. An example is the alliance between Starbucks and Barnes & Noble, which placed
coffee shops within bookstores, enhancing the customer experience for both brands.

5. Internal Incubators: Some companies establish internal incubators or innovation labs to
explore new business models and technologies. Google's 'Area 120" is an in-house incubator
where employees can work on experimental projects.
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6. Crowdsourcing Solutions: Platforms like Innu Centime allow organizations to
crowdsource solutions to complex problems from a global community of problem solvers, often
leading to breakthrough innovations.

7. Social Collaboration tools: Implementing social collaboration tools like Slack or Microsoft

Teams can improve communication and idea sharing among employees, regardless of their

physical location.

Integrating collaboration into business strategy is about creating a symbiotic ecosystem
where innovation thrives. It's about recognizing that the collective intelligence of a group is
greater than the sum of its parts. By fostering a culture of collaboration, businesses can not only
keep pace with the rapid changes in the market but also lead the charge in their industry's
evolution.

Conclusion:

Collaborative innovation is the lifeblood of modern business, a dynamic force that drives
organizations towards new frontiers of creativity and growth. It's an approach that transcends
traditional boundaries, inviting diverse minds to come together and share their unique
perspectives and expertise. This convergence of ideas is not just about generating a multitude of
concepts; it's about fostering an environment where these ideas can be nurtured, challenged, and
refined to create solutions that are greater than the sum of their parts.

From multinational corporations to small start-ups, the embrace of collaborative innovation is

evident in the success stories dotting the business landscape.
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Abstract:

Today E-Commerce has become a very large and thriving industry and is creating big
business through e-trading. The rapid growth of the e-commerce sector has a major impact on the
market. The success of e-commerce depends entirely on the response of the customers and their
buying behavior. E-commerce is not just about running a business, but in the age of internet
technology. E-commerce completely changes our lifestyle. E-commerce has become a constant
success and it has become more important for it. Consumer behavior has a huge impact on e-
commerce. Several studies have shown that the industry had overcome traditional marketing.
Consumer buying behavior had been encouraged, which has largely created high demand in the
sector, this study seeks to understand the impact of e-commerce on consumers buying behavior
and the future need to study the extent to which shopping can be changed.

Introduction:

The Internet had been growing rapidly over the past two decades. It is also being
developed in a digital economy driven by information technology. After the long-term
development of the internet worldwide, there is a rapid increase in web users and very fast
internet connections. Some new technologies are also being developed. E-commerce technology
and changing consumer behavior, motivating entrepreneurs to be better at innovating so that they
don’t lose out on their competitors, the business has used e-commerce to increase sales and the
company has used e-commerce. E-commerce is a business model that transacts and is
implemented using the internet.

1.1 Concept of E-Commerce:

E-commerce is a popular term for electronic commerce or even internet commerce. The
name is self-explanatory; it is the meeting of buyers and sellers on the internet. This involves the
transaction of goods and services, the transfer of funds and the exchange of data. So when a
customer logs into his/her Amazon account and purchase a book, this is a classic example of an
e-commerce transaction. Here customer interacts with the seller (Amazon), exchange data in
form of pictures, text, address for delivery etc. and then he/she makes the payment. In other
words, E-Commerce refers to the buying and selling of goods or services using the internet, and
the transfer of money and data to execute these transactions. E-commerce is often used to refer to
the sale of 33 physical products online, but it can also describe any kind of physical products
online, but it can also describe any kind of commercial transaction that is facilitated through the
internet.
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“E-Commerce describes the process of buying and selling or exchanging of products,
services and information, via computer networks including the internet.”

E-Commerce is India’s fastest growing and most exciting channel for commercial
transactions. The Indian e-commerce market is expected to grow to US$200 billion by 2026
from US$ 48.5billion as of 2018. This growth has been triggered by increasing internet and
smartphone penetration. The ongoing digital transformation in the country is expected to
increase India’s total internet user base to 829 million by 2021 from 560.01 million as of
September 2018. India’s internet economy is expected to double from US$125 billion as of April
2017 to US$ 250 billion by 2020, majorly backed by e-commerce. India’s E-commerce revenue
is expected to jump from US$ 39 billion in 2017 to US$ 120 billion in 2020, growing at an
annual rate of 51 percent, the highest in the world.

1.2 Importance of study:

The purpose of conducting this study is to study to understand the impact of e-commerce
on consumer behavior in Islampur city as well as what factors influence consumers. The positive
and negative behaviors of consumers have been studied. It is also important to study how
positive and negative attitudes influence buying decision.

1.3 Objective of study:

1) To study the effects of e-commerce on consumer behavior in Islampur city.
1.4 Hypothesis of Research:
HO: E-commerce has an impact on consumers buying behavior
H1: E-commerce has an impact on consumers buying behavior.
1) Scopeofstudy: E-Commerce is a general concept covering any form of business transaction or
information exchange executed using information and communication technologies (ICT’s). It
includes electronic trading of goods, services and electronic material. It takes place between
companies, between companies and their customers or between companies and public
administrations 1) Electronic Markets: An electronic market is the use of ICT where seller offers
a range of good and services so that the buyer can compare the prices of the goods and services
and make a purchase decision. e.g. Airline Booking System
2) Electronic Data Interchange: Electronic Data Interchange (EDI) is the computer-to-
computer exchange of business documents in a standard electronic format between business
partners. These are any of the documents that are typically exchanged between businesses. The
most common documents exchanged via EDI are purchase orders, invoices, payment document
and advance ship notices. There is no need for printed orders and invoices & delays & errors in
paper handling. It is used by organizations that make a large number of regular transactions. Eg.
The exchange of EDI documents is typically between two different companies, referred to as
business partners or trading partners. For example, Company A may buy goods from Company
B. Company A sends orders to Company B.
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3) Internet Commerce: Internet Commerce is the use of the Internet for all phases of creating
and completing business transaction. This application is both for Business to Business (B2B) &
Business to Consumer (B2C) transactions.
1.6. Limitations of the study:
1) The survey is limited to Islampur city.
2) The study is limited by the fact that each respond’s opinion views are different.
1.7 Research Methodology: This research is based on primary and secondary data as follows:
1. Primary Data: it filled out questionnaires from 25 people living in Islampur city and the
information that is available is currently based on primary data.
2. Secondary Date: Secondary data already exists in the report. The data is collected from
web research articles, sites.
1.8 Analysis and Interpretation:
Table showing the Gender of Respondents

Gender Respondents Percentage
Male 15 60%

Female 10 40%
Total 25 100%

Interpretation:

The above table shows that out of the total 25 respondents, 60% of the participants were
male and 40% were female.
Table showing Age of the Respondents

Age Respondents Percentage
15-30 15 60%
30-45 06 24%
45-60 04 16%
Total 25 100%

Interpretation:

The above table shows that out of the total respondents, 60% were between 15-30 years,
30-45 Years were between 24% and only 16% was 45-60 Years respondents were participated in
the survey. It means that the majority of respondents who were participated in survey between

the age group of 15-30 Years.
Table showing Qualification of respondents

Quialification Respondents Percentage
Primary 0 00%
Secondary 3 12%
Higher Secondary 5 20%
Graduation 10 40%
Other 7 28%
Total 25 100%
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Interpretation:

The above table shows that out of the total 25 respondents who shop online, 40% are
graduate, 28% respondents were other qualification, 20% respondents were higher secondary,
12% respondents were secondary, and only 00% respondents were primary. It means that
respondents who shop online are graduate.

Table showing preference for online purchases

preference for online purchases Respondents percentage
Yes 15 60%
No 06 24%
Total 25 100%

Interpretation:

The above table shows that out of the total respondent, 60% preferred online shopping
and 24% respondents disapproved of online shopping. This means that the majority of
respondents buy it online.

Table showing the most preferred e-shopping apps and sites

E-Shopping apps and sites Respondents Percentage
Flipkart 10 40%
Amazon 07 28%
Big Bazar 04 16%
Meeshoo 04 16%
Total 25 100%

Interpretation:
The above table depicts that the majority of respondents purchases product and services
from Flipkart and amazon. It means that Amazon and Flipkart are the most trustable brands.
1.9 Findings:
1. In this study, it is found that majority of the respondents use Amazone and Flipcart online
websites for shopping.
2. In this study, it was found that males are more likely to shop online.
3. According to this study, consumers who buy online are in the age group of 15-30.
4. This study found that customers get high quality satisfaction while shopping online.
1.10 Suggestion:

From the above analysis, it is clear that customers save time and money while shopping
online. Also, various facilities, variety of products, quality etc. are also guaranteed while
shopping online. Also, E-Commerce guarantees two important things, freshness and quality of
the product. In this ever-changes are taking place at a rapid pace. Also, as customer behavior is
constantly changing, the business should evaluate customer behavior by conducting surveys or
feedback to understand customer preferences, wants, needs preferences.
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Conclusion:

From the above research it is observed that, people in India are using the Internet in large
numbers and due to this increasing use of mobile phones. People are doing online shopping in
large number. A large number of people are preferring Flipkart and Amazon and more and more
people are seen buying goods and services from Amazon and Flipkart.

Reference:

1. http://www,ibef.org/dawonload/Economics-March-2018.pdf

2. P.T.Joseph, S.J (2019),°E-Commerce An Indian Perspective’ PHI Learning private LTD
Sixth Edition, Page No-1&2 .

3. https://lwww.ibef.org as of December 2018

135


http://www,ibef.org/dawonload/Economics-March-2018.pdf

Bhumi Publishing, India

EXPLORATION OF THE CONNECTIONS BETWEEN LITERATURE

AND ENVIRONMENT IN ECO- CRITICISM
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Abstract:

Literature is a powerful medium for expressing social and political resistance, especially
in the context of environmental issues. It serves as a platform for environmental and social
resistance, highlighting the unequal distribution of resources and the disproportionate impact of
degradation on marginalized communities. Through storytelling, authors expose the harmful
effects of pollution, deforestation, and climate change on vulnerable populations, raising
awareness of environmental injustices. Literature acts as a catalyst for social resistance by
encouraging readers to recognize the urgency of addressing environmental disparities. It also
plays a pivotal role in documenting and celebrating the narratives of environmental activists and
grassroots movements, inspiring readers to become agents of change. These narratives of
activism not only educate and inform but also empower individuals to join the fight against
environmental degradation and injustice. Literature provides a shared language of resistance,
fostering solidarity and encouraging collective action. This paper explores how literature serves
as a platform for environmental and social resistance, shedding light on the environmental
challenges we face and inspiring collective action for a sustainable future.

Keywords: Eco-Criticism, Environmental Sustainability, Anthropocentrism and Ecocentrism.
Introduction:

Eco-literature explores the link between literature and the natural world, also referred to
as eco criticism or environmental literature. It frequently aims to promote environmental
sustainability and preservation. This field emerged in the late 20th century, it examines the
relationship between literature and the environment. It highlights the interconnectedness of
nature and culture, recognizing the impact of human activities on the natural world. Eco critics
analyze the representation of nature, human-nature relationships, and ecological concerns in
literature to raise awareness about environmental issues and encourage sustainable thinking.
Drawing from literary theory, environmental philosophy, cultural studies, and ecology, eco
criticism seeks to understand how literature reflects and shapes our understanding of nature. The
worldwide concern about environmental issues such as deforestation, climate change, and
species extinction has led to a rise in popularity of this genre. The ecological catastrophes that
scientists research are humanized and communicated via narrative in eco-literature, which helps
to bridge the gap between science and the humanities by making these topics more approachable
and relatable to a wider audience. It recognizes literature as a powerful medium for raising
ecological consciousness and instigating environmental change. Authors often use nature as a
backdrop or metaphor to convey their environmental concerns, encouraging readers to develop a
deeper appreciation for the natural world. Eco critics explore the symbolic significance of these
portrayals, shedding light on societal attitudes and values towards the environment.
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Objectives:

1. This study aims to analyze and critique literature's representations of nature and the
environment, highlight the ecological consequences of human actions, and expose power
dynamics.

2. It also aims to raise awareness about the present and future of our environment,
emphasizing the importance of cultivating an environmental imagination through literature,
which encourages readers to see the environment through.

Importance of the Study

Eco-criticism or Eco-literature is a critical approach to understanding the relationship
between literature and the environment, aiming to raise environmental awareness and educate
readers about the impact of literature on nature, ecosystems, and environmental issues. It
influences public perception and opinion, revealing how narratives and literary works shape
people's attitudes and behaviors towards the environment. Eco-criticism contributes to
discussions on ecological ethics by examining the moral dimensions of human-nature
relationships in literature. It serves as a reflective medium for societal attitudes and concerns,
providing valuable historical and cultural insights. Eco-critical research can inform
environmental policy-making, promoting sustainable and harmonious interactions with nature.
This study has the potential to deepen our understanding of the human-nature relationship,
influence public discourse, inspire environmental action, and contribute to more informed and
environmentally responsible societies.
e Important Aspects of Eco-literature, which shows the relationship between environmental

science and eco-literature:

1. Environmental Interconnectedness

Eco-literature explores the complex relationship between humans and the natural world,
challenging the notion of human dominion over the earth. Works like Richard Powers' Pulitzer
Prize-winning novel, The Overstory, use intricate storytelling to explore the interdependency of
humans and nature, emphasizing the urgency of environmental conservation. The Overstory tells
the stories of characters whose lives are deeply connected to trees and forests, highlighting the
interconnectedness of human existence with nature. "The Overstory" is a novel that delves into
the interconnected lives of nine individuals and their relationships with trees. It explores themes
of environmentalism, science, art, and activism, highlighting the connections between humans,
trees, and the natural world. The novel features characters like Neelay Mehta, Patricia
Westerford, and Adam Appich, who explore the lives of trees and their hidden lives. The non-
linear narrative challenges readers to reevaluate their relationship with the natural world, urging
a deeper understanding of the consequences of human actions on the environment and the
importance of preserving ecological balance.

2. Climate Catastrophe and Global Crisis

Eco-literature is increasingly focusing on climate change, using speculative fiction,
dystopian narratives, and realist fiction to explore the consequences of unchecked environmental
degradation. These works serve as cautionary tales, encouraging readers to take action before it's
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too late. Barbara Kingsolver's Flight Behavior highlights the interconnectedness of ecological
systems, highlighting how economic struggles are tied to environmental changes, such as altered
monarch butterfly migration patterns. "Flight Behavior" by Barbara Kingsolver is a 2012 novel
set in Appalachia, focusing on the experiences of Dellarobia Turnbow, a young mother
struggling with her place in the world. The novel explores themes of resilience, faith, and
science, highlighting the human experience amidst environmental degradation. Through vivid
prose and intricate characters, Kingsolver weaves themes of hope, transformation, and the
interconnectedness of life, making it a powerful exploration of the human experience.

3. Ecological Devastation and Protection

Eco-literary works often highlight the negative impacts of human activities like
industrialization, deforestation, and pollution, advocating for environmental preservation and
restoration.

"Silent Spring™ is a 1962 book by Rachel Carson that exposed the harmful effects of
pesticides on the environment, wildlife, and human health. Carson emphasized the
interconnectedness of human and natural systems and advocated for responsible management of
natural resources. She criticized the widespread use of DDT and its impact on wildlife,
particularly birds, and linked exposure to cancer, birth defects, and other health issues in humans.
The book sparked the modern environmental movement, leading to the US banning DDT in 1972
and inspiring legislation. Carson's work earned her the National Book Award in 1963 and the
Presidential Medal of Freedom in 1980. These works encourage a reevaluation of our ecological
footprint and promote sustainable living.

4. Distinction between Anthropocentrism and Ecocentrism.

Eco-literature challenges the anthropocentric worldview, emphasizing the equal value of
all life forms and ecosystems. This philosophical shift is central to environmental science and
eco-literary works. "The Road" (2006) is a powerful novel by Cormac McCarthy that explores
survival, hope, and humanity in a post-apocalyptic world. The story follows a father-son duo as
they navigate a barren landscape, searching for safety amid a catastrophe that has eradicated
civilization. Through poetic prose, McCarthy skillfully conveys the struggle to maintain
morality, compassion, and love amidst violence and despair. The father's determination to protect
his son demonstrates the enduring power of human relationships. "The Road" is a Pulitzer Prize-
winning masterpiece that challenges readers to confront the dark aspects of existence and the
resilience of the human spirit. It serves as a warning of the consequences of unsustainable
practices and the urgent need to adopt an ecocentric worldview, highlighting the collapse of
human civilization due to environmental catastrophe.

5. Increasing Awareness -

Eco-literature is a powerful tool in raising awareness about scientific issues, as it
connects readers emotionally through personal stories that personalize environmental crises. For
instance, Paolo Bacigalupi's "The Water Knife" explores a dystopian future where water scarcity
leads to political and social breakdowns, highlighting the science of water conservation and the
potential consequences of global water shortages. "The Water Knife" is a dystopian novel by
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Paolo Bacigalupi that explores water scarcity, climate change, and social upheaval in a
fragmented United States. The story follows Angel Velasquez, a water rights negotiator, who
becomes embroiled in a web of intrigue and corruption. Bacigalupi delves into themes of power,
exploitation, and survival, exposing the dark underbelly of a society on the brink of collapse. The
novel warns of the catastrophic consequences of environmental neglect and the importance of
addressing climate change.
Conclusion:

Eco-literature, or environmental literature, is a growing genre in contemporary literature
that addresses environmental issues and sustainability. It encourages readers to rethink their
relationship with the natural world and sheds light on pressing ecological concerns. This
exploration explores how authors address these challenges and contribute to environmental
stewardship. Eco criticism has significantly influenced literary studies and environmental
consciousness by incorporating environmental perspectives and fostering interdisciplinary
dialogue. It has highlighted overlooked environmental themes in literature and challenged
traditional theories that neglect the natural world. In the 1980s and 1990s, scholars recognized
the need to broaden literary studies beyond human-centered issues and focus on the environment,
making the study of literature's connection to the natural world more relevant. Eco criticism has
also contributed to the formation of environmental policy, activism, and sustainable practices by
highlighting the interconnectedness of literature, culture, and the environment. The evolving
nature of the field and its ongoing engagement with environmental concerns have transformed
literary studies by highlighting the intricate relationship between literature, culture, and the
natural world. As we navigate the environmental crisis, Eco criticism continues to evolve,
fostering critical insights, inspiring activism, and fostering a deeper understanding of our role as
stewards of the planet.
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Tﬁ'lﬁl'l'{'r:

TRA T ISRIHLT, WISHHRT ST STATEhIhor HIoT AR FedTal 1990 <7 SRIhT=AT
GREITTITET TS siehl Sfereh TAThide ST SR, AT SO WA sifehtT &= TSl sATermRishiardt
G ek TRUN SATET AihRSIaes hivldel wliied T8d TS @ISl siehal HTetehrar gaeh &l
GTHRUTSH HIVCATE] TETHT S ftheh SIhlohe AEAl. WISHIT ST HIcTehI=IT gk 8T HThRahe el a¥ Uehl
EIGEESIGA
TEATAAT:
QTSHTT sfehell YUl STeTEER SIUICATE! Tl SAhiohe 3T ITehd. WIS ek hITTe] aathe Seh!
& F& Wehd Had T AhIHS qac W Wigdd 3T TTiest ST ThRwST WIerit sieh ATauaTaa!
IR STH STEAT TS, S eI slehaT e el a8 S T sepmedl {0l HTfie S16d a9
Gt SR THd FEUME AT SohiT GISHTT siehl FeU 3@t SITd. JAHT HIeTd TRATHE e @rert
6TT=|5T(Priva‘[e Bank) mwmmmmmwmmﬁmaﬁmﬁ
<ok a7 ST e AT WIS sTohgi ISR faeft ST, @ o7 S7TR 3hY HIgaT SHTOTHES @IdaRe
QTSR ST I W ST,

MufrseT=t sEe:
2. VAT EISATT SATETET ST L0,
. AT Wrerft sehi=ht SfED o HriTG AT ST FHor,
3. WIS sohehgd UTeehiAT qIEIvaTa Jurr=a |t glarei= 1w .
T Tget — T MESUT=T Toh JUMTeH ST forsdwurers 317,
AT Heheld — HIVCATE! TEMETATS! Wifed} derfeta ot tfoerr T i TR, sieferem=an fohar
HRTe forSRIT=aT ST Afed! STHT 0T TEUIS] 23 Hohold B1. S S-S eTeTa! o Hohet hidHT
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QTS SfehTT —
Qe ST € T ST HaT e St I=a-fHeaw-ae ke (HNWIs) ST TeT 907 3,

ST & SfoRT ST ST TRSTETST Uohel FH=ieh FeU[ §al Y& id. S8 i, foret ol &t
arfor arfelen TS syerenfud Al & ufsran e ek anfeler SfeR, sy Srvar=ht awar sfor
fITRTE TS TS HvATEIE! T HedTHeed Fed g6 . QIS s(eht o HTehierd Hud! SHaeeTd
T O T AT YU Sifay 24 3172, Wienft sfehdl ATt SIaeToH, HTerddT s 3Tfor s Tt
JIERET Jafheh foxfiar a1 Ya Fard. O i, shise ST AT @iewit Sfadl oTfvr S wigad
TARIUTEIA SRR AT Hall SElieT 335 R1ehdTal.

1. TR ST 8 3, W IS ST AT 0, Jait vt SATTT T[qaveh v

2. oTfeler FISH Tar S T, STefdehed TR S0, STTcehleh el TR ShToT ST Farfaei
ERIEEEzul
TTETOT, sl AT fSrAT ScdTeHTe Hoedt 2O,
T TITL LT ST ST ATETST HEd
Ho RIS S1TfoT Hed
TaTE RIS, SRishe RIS STTfor Sersielt STaeTa AT S oat
Tt ST Tar @ At foeElt S, e Q0 oTfr 3o SfehT TatHe yowr A1 Aaiey TR
FATET TR, AT HAT A Theh fohall SASHTT=AT TSI U7 SHUTETET IR e 3T,

NS AW
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WIS Sehiehg QRITeaT SITUT=AT SSAT-FITET — GISHIT sifahT ST Toh slehuall ST 3T IehdTd T
IS ShTgN TEM SheledT T& HaT 349 3774
1. FO SATEATT SATIOT ASUTeh ool

QTSI el HAHTCIRTS: HU SASTI T S&T FHATd, S ol BThioTd T WhiTcTeTl SaaeeTe,
ST WG 1T SAT(07 SAT(efeh IS HaT. 8 Jdeeh sfeT Sar deiel dd. & i, gieedt aterd,
2. ATTRTT TEHITTSAT STTTATI:
3. aTtetes T

QIS ST AUk TEHITAHAT forhiéra Hoare HerH hdrd. UTeehiT cai=dT Taeuehld ferfererd
STOTTATH T AT STOT T TTeTHT TR foderT sh-shierd AT e fud shedl STTard ST
YT STord ST SITed ShUATd Had AT, o St FHESTeTel et SaTd, TTeshielt e HTerwmT
AT ARG Ha T -y unTH foeft ST 2t @t Soard qed T,
4. %X T SATOT ST uTer:
AT B0 SATIOT ST L o S0 FT<AT FHTSIRT ST Xhall. WIS s(ehT ATEehiT Hil ol SHTCTIAIHES Haq
FE IThTd. WISHIT SiehT ST L SRR, HTeTT ST T107 3a¥ faferer swtfamaes sefien et
T 3 IThATd.
5. FU SATEATIT HATIOT |

T HaT T fmioT sHevra ST Sreerfia SHEvaTa Had ShidTd. STaTIA qa hUaTd Had ShidTd,

JEEAT Tl AT FHRITES Tl adTd SHTIVT g HTART SASReATIUd SHLUAT SHT10T TAv[eh FLuard Had
AT, ATSATATh, QTSI sifehT 3 ST 17T eRuTisTe et Toet <% YTehd, ST shl EmiaT et TUTIHT
A0 STT ATHTATATSY L STVE T FUATATST ST LT ST,
6. STTELTA ATIVT HTGTHHAT TEAUT:

QIS SifohT AT ATV SATETAAT SIETH TSI ShUATd ATV =T HIeHe Eeu
AT HEd H& Yok, WIS ST HHes S qeieh ST forsaor, Hreran faforeran safor saw
RO AT GHTSST 3T Whell SATHoS UTEHIAT AToAT SITGHT=T STkl HHT AT sl WISHIT siehl HIeTHT
HTETOT ST AT QT SEiel SdTd SATd deehiRit Heiferd hraaRiiv/H THeIies TTeehi<al qieHde
I HLET0T FHIUATHTS forT, 6 SHTIUT ST GRTT=T SHTART 3T Ikl
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7 G TRl ACaehAed Ta9T:

AT ST T STSEEAHTS! foeft Freft e,

8. SfehT WTeri ey gt

WA SRt AfTeRTuT -

A) T[T GTTT STehT: 1969 Tl TTIH FATCIe™T SATOT TG A0 eeiadT siehi=T =T WIS skt 316
FEUTATT. AT Sehi=AT SaT 1969 HET 50 it TAATUET FHHT TIcAT ST 1980 Tel 200 FhieT FAATILT FHHT
ST, AT el TS TSR0T Tt AT, 1990 =T JRTehTd AT siehiall AT 20 o 24 <AT SRIH . AT
IR SR SR SohHe oIl &I TeaTes =i ST eaT 12 X SATCl 3T, AT S(ehi-T ST WISt skt
U TR,

AT AN TR AT sishiel] ATe], el TeaTerdl J Y TToHT TR faeaT 1.

ST TS SRT — THUT 12

I. Catholic Syrian bank 26 Nov 1920 Thrissur (Kerala)

2. City Union Bank 31 Oct 1904 Kumbakonam (TN)

3. Dhanlaxmi Bank 14 Nov 1927 Thrissur (Kerala)

4. Federal Bank (3114 Travancore Bank) 7 Apr 1931 Kochi (Kerala)

5. Jammu & Kashmir Bank 1 Oct 1938 Srinagar (J&K)

6. Karnataka Bank 18 Feb 1924 Mangaluru (Karnataka)

7. Karur Vysya Bank 25 Jul 1916 Karur (TN)

8. Lakshmi Vilas Bank 3 Nov 1926 Chennai (TN)

0. Nainital bank 31 Jul 1922 Nainital (Uttarakhand)
RBL Bank

10. 6 Aug 1943 Kolhapur (MH)
(3T Ratnakar Bank)

11. South Indian Bank 29 Jan 1929 Thrissur (Kerala)
Tamilnad Mercantile Bank

12. 11 May 1921 Tutikorin (TN)
(3Tt Nadar Bank)
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B) T WIS SehT: 1969 T WS &ATd T soh TITYE AT <0 offeiel. 1991 o=t
ST HRUTTHR T SOiHe WIS siehT AT F0FTATS] WA 0T ST, 1991 X s
TRETAT HGBTART AT SfohiAT FaI WIS sfshT 3 FUIATd. 1991 wefter T |t @renft siehr T
ATt SuTet fTERE foremra S 22 ARt 1993 o fared soh @rerft st v ARt
T SRR hedT. e AR 100 Hiet &, fFAM T iead 9 o 25% Sadentar wieaandd
1T AT A A=AV AT, AT FATITER 1993 d 1995 el T 10 ST WA Q0T HTeAT.
AT FeAT 5 AR g 3TTed. i dF (= qraTdi= A9 It S 3 2), feulielt o foba
USITE 2005 e e slond forelie TS Heiam sepel 19 Sl s ST IS 3T/ FiTet. 2008
el & 3 T U FTeie! sioh TS UhHT sfohd foreii shuaTa STTeT. AT goe sieh &1 313 sieh 2004
e NG S 31t e AT sona foreli H0ATd TTEH, ATASEATT 2004 HEH TR ek AT,
TETET 25 S 2000 ALY TASIUHHT Siohd foefa AT BT, T G& STHACAT 5 Sehieh] FE sk
SATIOT ST oIty sfokelt mTfecelt @eft faedt o1

5(+5) TTeAT WTSTIT SRT — THUT 09
(Feareg ek 22 STHETT 1993 WTTaRTeh FerTas TTo)
AR, | Ak A FATGAT HEATAT
1. Axis Bank (31l UTI Bank) 3 Dec 1993 Mumbai (MH)
2 Development Credit Bank 31 May 1995 Mumbai (MH)
3 HDFC Bank 30 Aug 1994 Mumbai (MH)
4. Indus Ind Bank 31 Jan 1994 Mumbai (MH)
5 ICICI Bank 5 Jan 1994 Mumbai (MH)
_ 29 Jun 2005 Centurion
6. Bank of Punjab 27 May 1994 Bank 7 e
Centurion Bank 23 May 2008 HDFC
! (X Centurion Bank of Punjab Ltd) 30 Jun 1994 73 forefta
14 Aug 2004 &1 OBC
8. Global Trust Bank 21 Oct 1994 e vt
1 Oct 2004 T HTHRT
9. IDBI Limited 15 Sep 1994 )
EEEIK]]
' 26 Feb 2000 <1 HDFC
10. Times Bank 6 Jul 1994 e Ry




Contemporary Issues in Commerce, Management and Business Economics
(ISBN: 978-81-979987-1-3)

2 TS @I STehT

(FeeTog sfeh STARY 2001 TTTERTe FErT=r T2TH)

1. Kotak Mahindra Bank 6 Feb 2003 Mumbai (MH)

2. Yes Bank 21 Nov 2003 Mumbai (MH)

2 TS @ SRt

(ftreg sfeh 22 Wl 2013 HATTaRTF Garad TT9)

1. Bandhan Bank 3 Jun 2015 Kolkata (WB)

2. IDFC Bank 23 Jul 2015 Mumbai (MH)
TSI S TehTTel TG STTTOT Ale:

3T Gt ST T : WIS SfoT=! BTIe JEICTSHTON T3 shalt 3ATed.
%) WIS sfohd SIfoRT HaT Y& FUATHIST @ISRTT St 1gwh shell STl St & ¥a7 SIfor i
FATITE HEd & I,
R) Jufteeh ToRIEaT T saawTas fadqqiasT Jiemel Trenft setehed Jodl 9 Had Had! Se
TRl Si Tl 3T AT iHelier Hei TEuaTd Had e e,
3) WIS STohTT STt TSRt HieadT=n Hefiues 7ed hid 3Ted.
%) ScareTeAT Ty o fRTemy e sk TRSTETSt A o RO AT B IR
R) fecuseieT Ho ST TThal ST WIS SRt AT fEdTelT STeT= <% Yok et 319 ATe.
3) e SHTIOT TSRt Sfoht TTEehiT @ISHIT TRT0T fohall T[cieroyeh siehell STevare |erd 3Tiel i qrel
S eI Tord =} 3Tk T, CPA's, TRUT aTel 10T ST Sl 31 Ush shodTd
WIS SR ATERTETET AT TS T2
QTS ST TR TS AT AT sh ATl & STl UTeehi=il SIfcheh-3TTeleh aitfeerd, 3few afur
STETITeR STaets STHd. TIET SIS sfshie AT SUCUeHTS! Tieficl Heeh Had L
o SATTeR UTREerdT: @ISRt Sifeht BTHTRIG: X Sl SATIOT STTE SATTeIeh TR STl hTS]
TR HATe., S Achichs HIIL HOT, &N vk FUITAR HIAHTT {hall Sifeet Srfefsh Herr
(3ST. STHT HIAhT) STEATE WIS sifehtT JH=AT TRIEATER 2y Helm Te & 31kl
o Jufther AT IUIATEAT TRA: @IS TR WIS SRHEe Ak gERM od S Jdftheh dedll
HTMT AT U AT BT o HLATd. UTeehiell IfEY WS BU=AT ST A AfeH <
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o BEre Sruft: Gt SifeRT qridTis ST ST TfaeuE sHaETIETeAT eliehs faedRd. § wudi
TTESHHT FAEHTATE T IUTT Tfor ey Seare 1fUT Taimes Josr g STeame Wiseft
SIehTT T TSI 01 % STehdl.
o  TOARIAER R Grer SfehT Mu-ffrdet SR 3d. TTes 71 Srefines So urdesteadier frarehTet
e < STEA ST AT STeT=r SUMT=T foramg §erEied s odme JTeT= o 316 @
TSI SffhTT T UTaed it TY=RIdT Y& & ITehd.
SATIOT ForeTy HarT Eeiferd @atue S SATed sht ATeT AT Jeieh vl e 3T, HHTeT TTal,
TRk T SATIOT ST HIIQ FHTITE STEAAT J[CohT= G FAATT shl ATaT AT for=T .
quUEI:
QoY T TS ST Sod-aniia SAchl, sl ST 6 AT HaT FaT FLd. WIS stehT 3ot ST, |
YT AT, GISHT SiohT 31k foris fa sara s i faavp, forama dar onfor s s, @msrtt
Ao TTEehi=AT o AT SifehtT T JaT SFAUATR &7 Shisd hid deie WS sitehT 2fHa Jreshiea
Ffeher TRSTTETET STfe SRS 3T,
e

(=N

1.  Agalave Pradeep (January 2000), Research Methods Science and Technology, Vidya

Publication, Nagpur.

2. Appeared Kiran Arthashastra (February 2020), Deepstambh Publication, Jalgaon.
3. Rasal Rajendra (2010), ‘Indian Economy’ Success Publication, Pune.
4.  Raikhelkar Damchi (2012), ‘Bank Business in India’ Mangesh Publication, Nagpur.
5. www.privatebanking.com.
6.  Daily Loksatta .
7. Daily Pudhari.
T TeaIEeT
wiawT g ardter
ST farm,
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TEATIAT:
AT ST ITHUTAT ATREGA JHI0T A T8, T W AT TRAT STefeeree T
TIHITET STefeareel B, ST SIS o % TAhEEI= TSIkl S |IE T Tdiehe Tifeet
ST 7.

HTIOT ferer=am derdTives FISH=at FeurSl §R&Y -&& O &\ IT HISAT RdT &I ENAshid! Bg AT, T,
ST, | AT fUehiel Scared foheftadl aei armeed.

TRATEREAT T=iE TAFHEAT AT ST SHTATET [E3T HeeTshuul Huard I=T e,
2N, SUTEHTL, geietdl ATHREAT VT Sleheied] THET HISiAUard hTel SHIOG JehRell I 3Tel.
A, ST It ST SERTHT ARTOTRT SFreaTTel et ST ATae |aed T@or a1 goi & S
IS AU, AT Forehre Tre HATIOT IUcfT=T JITeardt forshre o A1 gE RAEIST HIGAT SO e

240 W FUTATS THUT MY ICATE Y T o B, & A F=1aT= Jqqedar &y
forcTiain Saehl Siel). TATHES STTIUTE STTET=T ST ST TeT AN 81, &80 T wo T GYTehTd
Tt aftorrHt. SR Shid BreT ST, qed TTaerul ST SEETd aTe B Tfee. AT vy Juid 3w
SATHST FAAFAHS AT hell TR, F WT T ST TR, J0R0-2 AT IWTAT HTHSTRITHR

STTHTT IcTE 30hlT AT UeTT ST AT, qO A=TAT=I J1f¥eh a¢ H-ET Sqctetrdr ¢ ¢l fohadl gdehl

2. cATed WA HTHIAT S Efeh 0T T AT AR IO Shifae I Gohe BT ¢o i)

ST GUHET HIt Y FohetT &1 JRaraT st A0 ST ST,
TR Ugdt
TEd I g2IH ATEETHiet. AT A @8] Sfedre, Hev Tedh, fafae i,
FrarqenTeter, AR T AT SUATd ITTAAT STT8. TEE S ATSIHTETE] STTHR Sdadr 3778,
sfe
%) IrETS! foraraaT= TRt ST,
R) It TATASATEITEd ThTCa! folfare GIoT ST,
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3) et forTqargar=t il ST,
¥) TR heiedT foRIgUagaT=IT ST¥TH U,
2. it forer o=t W
AT ST Sefied HigaT IO Taav[eh 0T STTavae 3718, Qe Mt Srae e
AT Toiel AUTATHS SATVT TAT=ATohe Il ShivTd AL TAATYeS TG Weld Wigeed! [aavfh
T T,
%) Fref=r TR TeRTuT- 3T JFeT AT I, 10l I3, H3uft I, Heoft I3 o 49 3.
)T WA TR, TR, T SIAfd= FISHT, TTETeTs, ot 396 Sidt Jiet 9, foer fi=m, qur
o= s,
3)STHIT FUTEHIVT- SHRIES, TLATS, ITAALATT SIHIT FUTE S T et A (0] J AT GO FHT0l.
¥) TSN TTLO- I ATST ST ST, S WO Seardienal.
W) - 3aT. THEIF, i, Sfeeh, 5ioa ad Sucrsy .
&) GUTRA ST ToraTor- 31ferer 3= Sumdy feramot Sucrey sHvamEal,
o) TATEAH BTL - AHTA AT FTHAT T TT TRUSTTAT -3TT07 AT I ATEIST ek Ao
I FHE SUATEIE!
¢) TSTHA GIALT- AT FUATTEIST ST ITH FohAd osuedd AqHTe o e STuarerat
Q) ST WISl T ATAN WET- =T UYNAIETET, SAsiiel Tiel FUaEe 9 Idl Faek e
FOAETS! fort e AT TR 3T,
8.0) 3T o TeRceRATITeR- fUshi=aT 30 STRIATETST W T foheehTITehaucisy U,
99) TRV ITTEUI- Idehre S HE JaTa0l, T GETon 00 S0 @&E AT e 9
STiTErREeh & BT ATATHTST.
R. TG YTt a7firent
TSITeRT ShTesTd ATt A TR R ToAT FIehTHTHTST SoIeT shodiTe fGdd I 8% 34 el ST

Frcied g sleh T Sfear=an J&d HRIeraTd ST Jedie ETehi Taaul RId AT TaqiEs! HUdTEE]
JIehT TAYEST ST farsTTT=i ST et i,

it faerEmErst St Higdm SHIO TqeuE O S A AT g WAHE
dfeasfit ufeean AetHa 7T = JieHa Idt fasramer s g ffda et st formor @a
STATE FISHT It TSR a3 ANTES ST (hAT S8 AT YieeaT YeaTNeh TeHHe e JuaTd
3T
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248 e THIT 37 el HiNUTaT SV STt TR F Taee siohrl ARt Tt T
TAYEST HitclTel TATOAT Shefl a1 W S0 STeaTel {]uy Hed Tgrel sfohad WGt el Tl shst
QAT eI SefTd S sl 3] TSl GeTul TRSITEN HTdT J0r=AT G¥ e Hewqul Rrbreeft
T T RIGRHT FTHET ARG TR e Hewr= U Hael RIeRRAAe ® &% 16 ghearh
TTIHAT 01 et Reerfieror 3 &l Hqeq et Mt or araeshimer & € & sor seefud o e
AT W VAT ST

et foRIgEaraT AT ST AT FEU BRI % {UY HE €L Sieh ST STl SToAT shefl.

9R&R HE IS HIGAT ¥ WIS SATIT sfehie! TSITHTOT HLvaren footer v gfaar mieft
i ST AT T e FeUTS! R STt sl JUeraT 0 € Bl

Tegrel sieht for[eh ahctedm UTHIOT TqqTaraT G ATeuft Al SIToeT STeeTel Q&R Hed UIaL hell AT
HEATATA U] TS AT AUAT= TS 3T AT RIBRE e

THIOT TAGESATA STET L FOATAIS] TR THRA & oY T e TR ATH0T sfehT G el

Scfleriercer HYuT AT AR forehTe v G TR T SR TR TR © Sieud fard
SfopeaT RIBRTAR 2 258 ¢ TS Ui Feft o Trefior forehrer ofe Tomoey shevarT ST, Srefteriene
IeoT AT SIS ST TTHIEIT & ST o S AT SUSHHAT Hedf = &Td QuaT=aT g8 TTelTe e
EQU

el st [ASATAT AT TR HATBET R o HE WA TR J-8T WISHIT &1 |el siehie
T ITRTT ahel,

Gl AT Toaft AT ST ST Ui ek st AT TAR] hell @mes fiehi=ar qRomaR Sraer=aiT
SIS SHLeT AT I AT
3. JIet Shetrer AefTehToT

R IR = st Bl ool hIATTETHR oI Foh FTfiehtor shet ST

1) ACURTAT THol: & ol ATHTIA: Toh TUMYET HHT TCUHIA ol © shol HHTI: Teh THTIe FHHT
FIATALTETS fot ST RIATT IHAT STHAT TUehT=AT TRUMER ST ST L= st fae ST ot foramor @
T SIS TS 3L T ARTIUATETET © i fac ST S7TH EOeTd HATIT e FemeaTiag 2 shetien
TS Fodd hTET AT,

2) WEIH HIATT That: Uh A0IUET STTEd ) =l TSIUET HHT Jad =T hofi=m QHTerst IT e hell STl

e foreher Bror TS FeefY forka HIOT BT ST foreRd S0 WIS €I T AT SHMTEIST SR At

STl THd
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3) SrEeRTEA T hot: T TTTUETT ST hIATIE TS ST ol oot TTST ST T SefehTed 1= ohel 319 TRUrdTd
STl Edt Sae Widt 4 Widt 0T VAR SR ST el WAhe ST FHraterdt S et faet
ST

e A B JAeh=Tel Sca= SITE 1okl HATIT c =T U@V AT e 3hd 3T,

¥, AATATEt AT ATAAT fore qearet

9 ERl | Uil O | THUTES | STeuehTo R T
Roo¢-0R | ¥Y4R&& RELEY LECATRY 308R0¢ R20¥&? Y%\
Ro00R-%0 &% 34R2 EEARAL EIA LR & ¢ RUEERLE LAY
R0%0-3% | WwL2R? ¥¥%3 EXEYACL ¥&LRR2% 334440 230%¢
R0%% -qR | CLWR&R Uy¥¥Yo ELYAR S 4gq0oRR 3R&24¢ LS SLACLS
R0 -3 | 28203 SELVAS ¥3¥RQ Gol3Y ¥934oo LEETACH
023 -2Y | R]RREY IALLE! L34 o& W3083 ¥934oo LEETACH
Ro¥ -84 | 2ILYER 2oRYL3 oY 3§ CX¥U3IRE &34¥2eR RoRR2%
R4 -2% | 2U3RRY 22RR&? R¥RR4Y ReU4%o0 88432 R4ogRL
R0%& -89 | ¥RWYU¢ gR3R2E WRRWL S gogLlYy &LR¥UL 39&RRC
Ro%W -3¢ | q4o3¢R ¥ojLR €99y 2&L4U03 WYY ¥23432
Ro%¢ -2R | q4R3¥o L¥R&RY ALRCAE R4&LR0 SEEELAN Lo¥&Ro
RogR -R0 | 2HLIRL LRU3IRE gol9o0o3& | 3]RLR ALY LELUL

Source: NABARD data bank (various issues) and ensure portal, NABARD.
Figures given in parentheses indicates the %

T TFATTEA & TIT BId hl,R00¢-0 HEY IMATST TEehR! siehi<] Il foremramaTa! Sidqeh=riaT shetetl
TAYLIST ¥UREE hIET &, TAhT BIAL. Al R008-%0 HET 3£.2%% J TAYLAS] ATGWAT.R00%-20 T R080-28 HEY
fort qearaT anei JATor i SreATe AT Ad.R022-23 AT TAAHIUEAT R083-23 HEH WM 8¥% TG
AT Gl Jedeh i UqqRerar el JAIT TUS 2083-8% d R02%-0 TG HH AT foHT Id.qw
STFRTeh ITEOT Sfehi=t Seh=i=T Shetell LTl aTe AR feer G Sere fodd Id.a8q 202323 T -
4 T BT AT S el TARTST ATETa 8T Il & £02%-30 Wi T & FHl Fiel TR,

TS FOAT AT TR TAASATT STUHIA htiel JHIT S e fogT ad 3or
werH g dE HEdiel hledl TaqEgaT YA T T fRg Ad.R00¢-0) W THU GAYRESATA A
HTTHTCA Foliel THIT €R.02% 3k BN HEAH T SHhICi Fot 30.33% BI.R0%%-30 HE THU
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TSI STCIHTCAT Tl STHTOT 4R 3Y, % eIk Bl L HEAH o SYel o [T hofiel SHIINY 0,04 % B ATl

37ef eI i< SHTONTG 1<) 316 e g 3.

freerd

%) HEHR] STt FHLUATT ST It TAISTAT ATG =l THI0T ol B TR,

R) STRTRTE TTHOT StehiT shciea TqqRagaTe! JHIURT FHHT STeaT fadd Ad .

3) WEhN Sfehi=dT TAYLagaT=l el 3hLdl R00¢-0% d R08%-R0 IT GBI v UTHIOT siehi ehetedm
TALISAT HTIT 4219.6R%  ATE T HEHRT slehi=aT TaULdaTel SHI %R.34% I anect.qr=r 37
3T ST TR TRTeR FTHYOT SRt Rqeh=iT JETeRRI TaqRaaT shelell 3T,

¥) SR ShTEl T A1 heied] TAGLEa] skl sehiuell S 3Te. 81 Taqeal 38.38% 1
e,

Y ) T TAYRE3IA JIAeh=ATHT 0T HTATHT ST shstiel SHT0T STferh e fog .

&) Hearw 9 16 Had kit JHTOT SHHY STEeT g 3. T 30820 HE QTG oISt a6 B9 & Ty
¥0.94 % STk FTt HATE.

ECIPRISE

%) HEHRT Sl IqHAT AT FH ST FTET.

R) HEHR] seh-t HHI o TEM qH=A T TAGLTST FAATT ST A& hisd Hr.

3) formfrer omeftor sfepift arrefior SerTi=aT forerTaTaTE STET=I TaqeaaT .

¥) RIS T THhTRT0T FHIUATETST el Tad oot ol aTfest.

Y ) SR e Tt YR FAUATETE! dH qadiel dol SUctod e faef! aTfesid.

&) HTTITE AR ST AT qTfes.

\9) HTERRIaR Tt =i o fsfer eAreet uifesra.
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YR

foFiehles o & & WRATdIel Taid ST dT@UIR Ured Taid A1d & Al Sid. ohehles
SIHE & AT UTeeh fodieh ST IcTeh aTeeh GerHshior MU S ARges! SIaEm ATaTee
formTieE TR AT ST, AT ST eTaeidier €T Ueh ST STHe fohiehies &1 SRAT=AT Scd=Td
AN 40% ANTEM fod 311 2020 A7 YA TRATAT WA TEA IATHE T8 b AMRH foed,
IS -19 Hes TorTehies &TER 71T TNUTH ST HROT IMEAT TSR AT STuATe HI9orT sheft 3ATfor
TS ScATITIS e ST H Tt fofshl B ST YT ST T TV =1 HITfiet HigdT SHTomTet
HE AT Tohiehles &RTa ATaT T aRume ST, Heml STauardTal Ashi=l SIS Ta el JTam=
AT AT TEATS [hTohics AT &l AT TSR A TS AN, T HRMeT Hefer
FRIFT BT Tohehies SATAT HSHTITIT THET ST SATSEHIAT BTdTedl 8T T WRATd I fohiehles
T GRS TehRT STSHATER e Shisd hict.
AT v1ea: fohiehlos @™, ITd, 3Teg M, hifas 19, e, forshy, mees, aftom.
TEATIAT:
TRATATS foFtehTes SEETT BT SMTaTesaT JeTIIh! Fafd TIHT STEUTRT e FavT Tfeet ST,
foRehIes STt T BT UT=IsAT ShHehTel ST THeAIIoTRT 3T TOTeT SATell, fohtehies soaem™r § shut foha
SCUTEHTITY I het el aheq AT ATEehTRId UTe e IUATHIS e Helld HeaT=l &l Hiell SIdl. € SIa|rd
FecrarTEt g 3. forehes srammme admriier 10 autadfier ate & gy wigar Jumnd seer
fogd 3. HIrS-19 Hob e ohiehics SATETATET = TRUTH FTRIel TE EYUT AT ATATaelieR e
T T HIST IR HTeATaT R ¥mwed g Aar fieer Sifiuee e ghear ai=an ad wramda
foptehles forshl STaETY BT SIRIHT HIBTHES STHBTH 79% UaQ! SeeT=l Terrell fHeadl. SiisHTesaeh a%&q
e S ST STt STANTr=AT A& fshl SHeEr Higd 0 Hel A Sg AT AT HIBHE
FIHATE AT, HRAT UL Fame e el SeEmmetd! scien JRom &1 THuer TRd ™
HIATEATAT AT TR T T T ICATEHT=AT 8T TFeh TAQT BT, WA & forshemsiier a1
A UTEH STANT o] Hieacl! JREE! G Al RIS ST TEHdT Head "@fish aree
HO AT Holcieh USTeudies T GRUT FTel AT GRU I=a ISTi Aee AT TiHes HRATAA
foehle SAE™ I SET IHSAAMT fadd Idl. WRATd Taaranor fmehies foashi st
STSRUSHT T 2 600 ferferam Sier g T8 stee fagd Ad. ATl U dige & ferforam aAteneen
fortenies farshl e ar aemed T foud Id. R SR 2011 Wid Irame e fosht
SHAERITHE I ThI T[eIU[eh SHUTE AT ATt STl qTarie fHead.
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WRATATS {ehieh e ST GIFTaR hITaS-19 o TRUTH.

eI @reere ST i foshl O gHM TeAT SEART GhH S Bt el Fel
AT GHM T hl HS AT B[ TR ATHSISHA hI3ld qUIIl sfe Hledl STed. ATt
fortentes farshl 81 IR T STeieeeeld HewaT=IT TiW STTR SATOT Tl UeRUT SRTiaiid ScaTaT=aT S8l ek dTel
TR, MR BT U forohfad oxT SIoar=at ameeRd! 3118 e SxTHed Wigae! awqurat Aidt weft arerrar
R HATIT Wl T TITHRL AT, HIRATA ATHES RIS BTAUR ke YL HIehe SATMOT Rt = I wefea
fortehies forsht sa@m™ Aol ST, 2024 T Hufed forteies farshier fortenies forsht sammadier fewm 20
U TATh STSIRYS T G Tehel HTcteh HTfeid Gohi HIHTT RIS e WISR il LIST,
3ToRd STt ST aTE 6% TR

Teliet wnee freames forteies foshl soeam st ifes 19 =1 S Selea wimmr=r
I FIUAT SATAAT TR
aueT faame

FHIfIS-19 75 WA SRTHENT Foad W01 SHTT Lt s T3¢ IO gireame g Ad. rTsies 3ATfor
TR FTATARUTERT AT TR ST, IaX &FTeieR fohehics foshl soa@mTer & = iR afvoms
Tk gohTIe forame SedTd o ai=am TRt SEed &fe =1 9T sed Siid. Ahgeyes sFadr
IR 5 G ST AT ARSI K SBT3 ATHT Y& Tl T TTeeh (<A1 GG Tgdil AT HIBHE
AT, WM TS Mg IeTear=n feum Iar. forerias foshl &1 dam &= o sHe 378 R
FfeFTE=AT faehraTaTEl T He Ul NG HTe. § Icared AT Hi=ar S forawomes qreehi=a
TR Sesa Y01 OATH Had hid & TAEITd HUATAR 3R shl ST forsropa ar & foshidiet =2 31
TV [E3T HEd AT UTeeh Tgdl SN SAIdiel slae A=l Hevid T=e T gedr. 81 faw
FargvaT= & o Feurs! wiasITdie Setfate ST et camrelt qressita €ior iz o,
HINY AT 3(2D:
1. TRAT IS fohenies ST &AL Shife 19 =T T STSTE U,
2. HETHRI=AT HIST fohiehies STTHTRT SFTHHIIC STTegT STHITE0,
3. Tortehics 3T forehfrd sFTuamaTal T SRehIT=AT JaThLi= J1T oy,

T Ugdl:
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Ha{iet MG STV 8T T2 HIATE AT S3 F0aTd STl SATe. ATl FehTird i

Hdiohge Hifeel! STH shedl 3TTe.

TN STSITETSAT AT

Tohtenies AET™ TSR HITTE 19 9T THTE:
1. TETHRI SR AT rdsaaeday aioms

foFtehles &FITeR Shifore-19 =T TRUTH HIGAT YOG fafae Beehive ATeherad Heb Feiall JTerae
fieal. 140 FIET AAIhi=AT STAATEITT YU STTHS TRREAHE ToheTere! TR fHesTel., MRATd e Sefed
St = ST SerRd! TR ST, A= I GRumT TR Ree SETdie ARToft IcdTa ST qeaet
GBI AT AT, TRATAI foFehles T &5 & R STFRaeer=a &t 3T T 311 @ gAr 40
TITART ARAFHT TSR od. Fohehies & @ siigaer ST o shisa =ra@mr o1ed am=n o1 o it
TS TS STEHH TSR TRUTH 813 IehATa SO ST ST Hepet=ht I8t g% wmehd. AT
EATIET IR & 3Tdes AT IqTER M BN TR ST FTHTISF S0 STRET STHIE 318
2. TorteRTes ST T TTefi=aT TSt Tileh AT SIaAII G SATeTelT TiNuTT:

fortehics &= TTEshT=aT adTd ST TRvT Siiamsiefia e el 3%, p HIfEe 19 qob esh
TR GET=AT Tl sTeeiedn ST ot Te AT GhMIA T ST ATATg Heh Ued @Het 1for Taie
garuaEE! T fefvee seam arefvamemE! @a.an seadn TR J9R Jead 3R, HifaS 19 o
feeT QT ieT UTehi=aT TSTT JATUT 3<a1 Hed sIedd AT UeTamy fHasdr,

3. HETARIEAT hiesTd ReeT TR R fafaer eTreet:

HETHRIAT 1T 2020 HEY ATEhH =T Wi SUTCA HE SATeiel! ITedl Ad. Ieq=TTT ITaedid e
HICATHS ITEHISR @ FOATEIE] UTEehHT T T IucTeY] Toadl. kel Hob URig=al widiqes
HTIOT SAeRT=AT Ieqw=Tare @Arefi=a T SATfeleh TROTH HTeA o TTeshi=an STHRT TTel SHTOT HHT Hedr=
foge 2.

4. Rt STaETa SATHIE STFETETd ST Ue:

HIUATHES SFAATIYIH [hTshies =T AU & FATCH. AT HETHRIAT HlsTd YT A
ATV FoRTTOT TEISR HITEAT GHIIUE b SfiaTarzeh el forshl sheoarelt wearril feedt wig s’ Teum
AV AT TATIe T2 ISET qATUalT ST STacield UguaTsl hiedsi] HaT SHaT q. RIS sard 2020
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WY TEAI STERAF T [hER 80% o 90% FT FTA L. TS %I B T F9S

SHTIOT a3 fohTehics o SATET SFedTervdsh S ferehur=aT fohtehics fershediMTET dier e shirell mTedl

ST IMEA SATET HISHAT ST SO=AT TR Fee foshl soamq st foeft ame. Sxmme

Il A AT AT S SoaT=h qHieh 9Ed ATe S a¥ 2020 AT covid-19 TEI STl

e AT YO e IGATSd! 819 Terv[eh UgH Ufeea e Geiae o e fegd .

5. ST AT IHE Ue:

3 A siea qufid TTeshte ada qHid RO T o o1 it sie Saxive I TureT
HIVS TR HaT odl. AThSISHes 3 UTeehil o=l | EHEl Tgdl e Sl i
fosheaTeher e STavaIeh o] W SFUaTE AT Shefl caTelT TRTH BT ST Tqar SerelT e .

6. IIAST ATEB I S<h:

ARSI 5 AR T SleaTelior Hafar i sear @me e mrere
TEBTERIITEA SCATEATRIA o UTeehi=aT J[aeeAT ToRTwRid 8 JTNTHT a7 §HE JHI ST ARTe. JRaaT
UG Jeh TORATAR Sch! AT AT FHlSTHEN UTerieT fiesd. fortenies fasheriam Scuraar=h ame
U7 feraor st 3tTeeT fmfor e 2
1. ST TR o MR fohtehies ST STTOT It s o= 0gd dTedT ST TR o ar

T STSEIIh! Toh AT, foehRiel SRR STTe8T FeUrS oS A1 STRTT Ty gioar guera
foFtehles SHEATRITEHI EY AIS e 3 STehedT o8 Ad.

2. Toraor yoTTedt: AR foreies fosheaiena! &1 Hied ASYeT e R o =TT Ay forawor afe=a
TR heaT 3Ted. foriehies frsheaienel 81 i@ TSUeT AR R Awriam foawer yonefiyes I
A T A BT et 92 TR fosht atdt S HiS JHAH 1% Wehd. T&d (o 8alTg A1 A168
ATEF ST ARG ST YR o aTearel AR, Tl G Gerellenl SeeH
ST SATTOT HTST ATEATIATET STFNT Fe T JUITeAT YT oAl ST TR,

3. LI HIHS HETE: WRATS fohehlcs STerraTd === 10 T STed 3eear= feed d. derfed
EATIS Foehics IeTSieh SRHETAMT ATl o SicaTe ATEREAT GladiHes STThitd HLdTd s
HFIA FHART 1 SIS fohiehles frsheaions Iuetsdr Bidl. AT o Hob cATaT TR A< forsht
ST SATIOT TTETITEAT ST UTeTIeT firesdl,

4. HINOT TSYob: JETAT forcur TR fifor sheom=n ferferer shrreri=an feperehe Sfshaives camer aitoms
foptentes forsh! SaaTaTa FATCTATT e A, SATITHH T FHIART T ST HalT T 3L Hel o hrra
5 ST TSF T TR SRIEHHE 37 e fom @] e, forentes fosht semmarr fem
SATIOT Frrareiet | ST 5 AT S =T SATHTATEIE! e 3L, A0S HaATer ST ATeeh e
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foRehTes ShTHERTSTIEN Shlcasil BUATHTST Uehel Helied SET feraior shivai TReT 31T

5. 379 Freft: TRATdTer fortenics sreremr & STt 22 2ok o TEHUT USHTRIEAT 8% ST T8 SITfdeh
fortentes farshai@nal R 81 |alld STTeRNeh T[da[sh T JUATSIT SRTUh! T HHAT STl g
T 100 T U ThH [AAUERIAT WRIAfId JETH T AT T Srase Samr A Fafa
STIRTETS! WA SUATT HTEAT Bl ST Tehed S SCATEGATHES 51 THFRITII THE ST TR
JETRET I TR e,

6. ST T AT ST TR SEHE UT=l STCTET AT ST o TG HTHH
THR ATETd el hTet ST siget Sard cafei fohtehies 3o Sergerelt AT,

et STRTEATST TRaTa Heft:

AT SRS TRATT TAIHT HIGAT THIOT Heff IuToe TR USHI IS he QUATd Heea ot
fHRT BT AGET TSTEAHT feEa. AheIeH HIBwAT TS AT SAEITaT 31e Heft ST S7meeT gt
T FIfIE 19 TeMEH fFehis STTEE! e et Fuior e fea T e aifeerd!
FEAUITE 9 ATl TR, Tortehies Fai fr e fefteat suspmren weft feeh a1 nfor sferréa
Hater I amfor e feforeett wafar amen amR oA fogd 39, IRdt fReie SET 81 HetewE SEn
SUTAT faRI Tt TR STTR. GG T U] HeohoTT frel Ty STIUT ATeeh ardTo STEHed saet el
AT ATHHEAT AL ST IFIH B . R feiehios Semm eft fmifed wigan deaq
AT TR0 AHEHEAT B T T TR, A Fohehics IRl WA [hiehics STSIRUSd 3aadT 3ol
A=l Ui ST Hed 2.

TRATA e feet Semmear fegi e sushn

1. IRATAS e FeNT Garoaremal RT SR TR Bl 38, o 2021 Hel Y TI=T SR
foFtehTes dTeh GROT 2021 26 SITER et 5 000 hIET FATAT TATETd TohTehics Jaevehl=il STUET e,

2. 21 AT 2021 UST TR TeAadl siohd QuTa fSfved U ThRua Tt JuITETs! SAThaTsT
mrened fee fefeet Ui ardt 7l draas=f aieT S e,

3. 3-hHY HUHT ST ot fortehies farsheaian B 37 $fean wmesh Scured fashoam=it warft quameet
WHT AR U2 foaell o see] wehd. WRd Wi Saield AT o ST dari=an
AT forthies foshmed 100% 9¢ Th TAauEhiaT el foeft 318 Samfes WRaT sRid
AN 3-hHY HI=IT<AT [ a9 SE T8 fHed.

4. T LR oReRies &I TSiSTedt TRImTd ol ERUaTer i SUITHIS! & STehe qiieerdt fmfor
FAOATETST TR S ST 2R A AT AT TWHhR shedrar {8 Adl. 5. TH TH TH 3 e
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fotehics SO ek SATIT=T THUHUAS FEU[ HHTSIRT 0T SV hell ATEIST forehles ST ermeh
SATIRIAT STAT HRATT HEE! siohedT HHIGRIeh Qe dR STET=T &FTdie sheiie oy fiesa.
e
SIS 19 3 ST Hel= SATeIcd sIget Bged HTeT ST, AT TIOITH TAlehi=aT Seferelsr HTfOr
RATA ST Hehe e |THAT SHaT ARTAT AT oI STEHETE &I [oh{ohics [olsh! SATIETIIRIT ST
A HTeAT TTETEdT Head. foRiy foreies saeemTdicr STcamesaeh a&qar hifers-19 = HiaT aiorm
FTAT. GO ke SATTOT TATHe foftshies forarom fershd a1 weTHIY wedl =iiredlt Weh e firesferamrt fae
AT ATHSAR AR ST a8 2020 =T fHTET TRATEN foehet 3.1% T3d Qe e s,
ST 53% SATHTATAL AL TROTH BI0ITAT TS ATHET (68T AT, ATHSISH [HeeTHes [T HrEas
AUTETETEAT 37T TTed GealTd el shid v 3T AT F1 e © Godaieerd Fuard e ST
BT, ST ST ST a e FS TeTdier AT Fatd ST HTehT SEeT SHI0T e SafumaTa!
HIVIAET Hfeh T R AT, SltemTaash a&q € Ueshiel Hates TTAfiehdr sl e, e
TIShe =T TRl STCITaYae FHciedl TT 3= Afdier ScaTeAT= 76 Zaeh Torshl Ht STeam HiaT geeht
ST,

RECT CIE
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TEATIoeh:

e ST ATelt fucied feet TrevareTel Teieh T SHeET Tashe T ST TR, &
YO HEA=R ST, SUSTRAT ST eER Giee A1 AeRruiaear 3 9 @ Hid e Ao a
ITVATETET & 3eXT TS hl ATfor2rquicedm ez feshts, qumeR e aiom gl ATl forsgwor sheor
IEISRAT ST AGER Hiee ATRIETT @1 Taid HigaT u-at daf shigd shefl 3718 Gogale inc , Apple
incmfacebookwwwwwmﬁwwwwm
STIOT TR =T Tl e ST SEet STOT STTTforsh TifEeredt TTatTa srar Sreigsy 31Te.
HAE: HTH TIhedq T, JENSThdT, STaHE Hieed
9. afera

T Tohal EBTg=AT ATecl HEdHs SHaE SN SaclT=l Sl T T6d JewrlT w=a
A< IeqTEH ST e AT =0t Seetcdt = ST NTET=Tel ST FOATEIE! Teehial Fofi fohaT
TAEOT FTHE( T Tk HaT) FohalT SIfsharm Tofi T, ey gt ool Heererer ded deert fhar s
Gy FH Igel, AhAT TIhedqT, IcdTed AaeheddT, fuuM FaehedqT, TR Faehedql. ST
TAHTIAT ST TTHAT FAFTIHT AT Heoheq 1 FEUH Helferd HATed dilreh Icares SAT(07 ik Sk

TAheAT

TTSIT=AT Tl T SecTide AT g Tqul, FqErRr= TS 1R T 01, ATelh@d! 7
HETe SIS o TEUATETS! Ao STer= qut Arfevara forem et aifest shor d shue=aieT aevdTd
Ted ohid WaT dd ST 314 BIEeIit STTT forhreasiit Boamme! camed Tad:=t S/ugmEndt
T AT T HEwaTe TR, TETicHeh STSIUS 3o STET a1 JasT hid SIS I ST
HSHITHEY T 8T ek STUEd 10T 29T 3Tk are il JTehe @eT aard. ffTs sy
STl Tefheel § e ok HTed WY BAd SHE HISHUAEEl U RHdrd. S

D

SERITEIS! T HEw Ul ekt SSTad AT I SEeAc el AT=Igh LN qAT IS SHeE]
ST 3NN A, SToig uiad fefeet gd saaamamandt aftad g1 37 s e, Tedw SA1for

foRIve: HIS ST =Te] SAvATETE! ST T = ST ARTO=AT Hawid AT ST SATfaeh gRReerdt
fefSeat s, v fomenies, AT &R Tfect ST Iehd el ATaw=Iqu] SHaEm AR Tad
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e S aifberdt | Faffiidtar s food wifest =1e] TRvEETS! Se Wearg dtfterdt faior
FOATHTS! AT SATOOATET T HTE I ST ATl fHRrehor s JTehaTd GHeT cres a1 AT
I AT Yo Yt T TR,

STHT FAhUT FoAT HEIAT fEhTaquTT HefeTdiier st TIoTH, Ieisishdl JTIT SHadT™ Hieel
TR dict SETRIT S[e3eld HUATEIS! T HTHd < HEw JaT Hd. BT STWATE shell STl SHRUT SISt
SHTE SEARM S[@T SUATEIST ot o= & <7 UTEehidT 43 Iehaliel AT ATAT Tl odT AT
HTMOT o G & oI o1 ATeTehi-T &l Hed hicl. caie SATe@TReh TS ATe(SuaTarst
TAHTeHe: STRTIA ATl T e cTel Td = @ AT FHuaT= HieqaT auld a5,

R. Arfge rTfur uget

ATOET N 5T FeUS |fecd e , Il anfecr=t Fae, a1 smren=h fae #e a1
STEATET GTST et STUTRT TIME fseohd Feurel SaaTT Tasheu T ST, SESTehdT STV S| Hieel
FINTATETE] SR FHET TROMH Fd SIS [ATFAGI HId! a3l el et & forsgwor =t @
SUAISHTE i T2 Foarrel el R U1 GHSTE |ivarehs e htd I st T
HAtems Fraqeeiveier safey, s araer =t fosh St Sersewa fawes qwae i sy °
et ITeY T TEh Bl € YMefeY o TR aSuaTd St HROT AT SrerrEr HEfg
forfere shefteter reft=rqel Hereum=rm 2 =o€ 37T, fasguor Ushrer JENTIE hisd TR, T =
wshTe ATTT fafsTe e fasam, fafite e snfor mifedier e stRa. TEaw St e o, &
farfererar qa= SEnTdte Afedt weller Seom=ar et ARREh 2Ted. hie= 7d Hiedd™
AT TAI HI=T ST, TP STV S ST, AT ST I A, A HTIT ek TREAT
2Adr T T Tew SV S0 &7 SR, == A WG et S, afeer W 8 afid dEame
T,

3. ufvurmy arrfor et

TETITAT AGeheTET s+ =T ITEAT, STTSIehdT TV STTHT HISel TAhed-TaL ST qioms
AT AT T e wett o T s et e, S i stadiees deies
Hrfeet SATIOT ==t AT STITSR TTeT Ll
3.8 TTT, STHINETAT ATVT TS Aige:

Apple inc, facebook 3T Gogale inc. HU=IGN TEAT, JESThaT TN FIa™ Hieed Tefiet
ST Tt T ITH Sheted] ATfed! Siefiel [SWRTHE ATel shefl 3TTe.
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3.%.% TTAAT IMFaaHeler saaTaT=i ATfaw==: Appale inc.

T T AT WA, FTEAST T TIAHTIST Tfig 3TR ST Tt 1997 Wedr 8000 HHTY shH
A BT o AT 7 3TeST STetdl Taa! foishl Bt 2024 HEA Toh AT 61 R FHAR] Ted et neqd
400 3FsS Sierd T STTed fersheft 3= mravarrh Tue SR, Arfevaqul fosRTa wewequl sifiveht e
HERATHe TaAT AT Hiferd Aqed WiH™, T FHl TG Al . iee Siod 86 Haam
TOT WETHSEATIHIAT shigH 2rehet( 1 foemme) SAfor ol v @ web ot ofe & taia Saeft SATfor artoriiss
ST ST AT =YUTI TS HTVIAT TR ST [T4TE ST 6T I [Afore e s
ThT HTTcHe TEed Tl et
FATT sl T TTeeRT AT =0T Wefer SeTfaeh Hewiehe deset UTfest STTIUT SegT ek Idi degl
foerfia B Sfe=vft 2@t WIfeSid Appale & ST ad hl TRUTNG THTAT STTewaehal A1l 3
Fe=AT AT I HUT TR S o1 AT TSR TS! ST HeATaH SR o oA ST =l g
AT A STl shrfere e Sfr ST Fre S7ef ST A S cte T aact A i gfamar
STV SR SEINT STl ST fiTehaT areett 31Te Fevl df weer fomnfaa st o1, I ieg St = G 7aq
“SATET TR AHIAT HTHTGR ST SRS o STFRTAT S O o FI T,
3.2.? FEATRAAT STTETT TIHY: HHLh

HeAHS=AT T TEF SCUTIRIETS! FHeFe Hise qIera HHT FIell ATd T ATel. JT=T 37
T AR Y TR § Eiere e wiewd sty digd wd. Arsare, faskariean stefiende gasa o
HGST AT o HEeeh TETT T ITHeIc! T AT ARTer HifeAT oM |ree 3118, dwa 2024
AT RIT HHIH TS THE 3.07 S5 HISATAT ST, e oK THET [eIshi=aT SITetd! aor et STt
S &1 T 1 AehiETS! fauum sFugrar Sorel U T 318, BHss (oehelMT Hehaedasieaiial
STANTATR TaTg ATev= WAt ad. fashd sha o= Fu-i=an dehaeaastan e 92 foaen
ST ATHIS] HHeeh=AT JTRTZATET AT % ST,
3.%.3 fogme wizemed fagree sEve gHsey: T 9o,

HAT FEAT HTIOT Fore o arsi=reiiet ST AIel Toh e © $eTHE SATUTR o= &l dareiehl
T TR, HITHIERE T STATRIA HIVIAE! SHOIeT Skl STeta o7 Hedled AT . e & Hifed! dore
HT SO G T SN, RO, f=wonensh (ol =o), §g9TTTeHe 3cared Wi T 3o’
FHARITI FehR=AT Aeshou =T a3 318, § 31T Slshaid Geaaeet . fo - fom- fom sreamames et
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ATTIFGEAT 30 TRl ST ohTes SAeet g HAwTUq AT Hed Bid. T & SIIdiet datd
wIferRTTelt Tt S TR, enfi, d afee Tegdr. W @, SteRT I 1990 AT S¥Iehla A dfeedriar Iaw
AT TeT Tl JTETEd e 35HT Tehl T B U1 (o 7oV SATSEedT ST ST STerTIEH
b T T & STC FRATAIeT e 35 Hewe s fmior st € T0F . Iiq e SETTeR Th
Y T BT df AT ST el fTed STETEAT gl il 90T SR aToR hid 99 9 T8 At et
TH HI T AL, T[T SMeq FTEE Hied oK AT FH Fd SAHL Faw g S
HETehHE WHIS EIdTd. ST YIeaTd HITTE T J SUATEIS! aTe formT e SFtar siielt «e] wrehell
AT ST HHT SAThIEHI HIGE AT AT SATIOT fohell Tk A T=ATeR focieh ShiaTd ATa SATHTHG T8
TISTAT AT,

AT, TRTTRTAT HSIH HARLIT LU Y TS, FeHER TS ANl Al Ao o IR
el ST, TTHES SARIT FRRTTT JeRTRITS s ol GTele] 3ATe? 37T, Wt <07 3k Y el Toed.
TS THTIHAT ATTTT L FLU ST FHII0N Bl THRHTEIET SATHEF o T TR FEA e
HTSS T el 3T
3.2 NI g

HTTAT [SHTON ATl WG Hecar SHROT ot SHTETIHAT SSTRUSTHE STetq G AT
kT ford: forerfea asiwear Aforrquid=ar wed, H& HeudT TUR el S1% IehdTd. SATHes
SAERTET foh® FOAEE! TEAT B TG WAl s SAUATHIS! huT=ar STk
TSR 90 e o ST i e HieaHed Aaehed i SHIGRT AT a6
HTAH 3Te.

LIIRNE

AT AThHTIATHeS U1 AT, JeTSTohel SATVT SHTER HISe FasheuTal FHeT T
Bl AT T wor o) AT ATSTRUSTA SaRit S[eaed HUATaIE! Faeheuie Hew Y&M 0l a1 @it
Geiferd BId. I1 ST Appale, google 3T Facebook 3T SR o9 WIS ST I<iea iean
HIATAT A& i el e A=AY0] MY ST eI el 0o Tevarena! shafier. st
0TI S AT TrsooT FUTETaT AT ShoefTe ST SETSThdT STV ST HiSe ATier=rut Hifee =
ELEEIKISH

Tt 3TRft famT 3ATet Y ATEA=Iqe Eeiee eEmTTe! Feweul 318 T d Jeidh ot
THHHIIET HE] @@ od, T HedT TN hedl I ATe SA7 HFTERT SEREE IEH 35
wehdd W Ul ERie U el MU AN el Ufee Quae SHdt .
m,wmamﬁ?wﬁwwﬁuﬁwm, Appale inc, Gogale inc.
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T facebook AT 1 Talld WIFAT U= IITEXT BT SAT Ashador framame wreeh fiesad s1ma sfor
Hd F<aT ST TR ShTHIRT shid 3T,

HEWIor:

1.

10.

1.

12.

Y, . foree Hied gieey: d ST TR ST o Weca™ 1 AR [$ee]. 2020 AL, fogra
Hee sﬁ%mw;r YA T T TR AT HecaTe T TR (northeastern.edu)

wite, oft. ST e semd fefsedt uftedT 31T Faehedar [§ete)]. 2017 WA, AY Iuctsy
SATST=AT AT ST fefSieet aftad T 2Afor Fa=aw (forbes.com)

e, S, 2021 HE ST Halid HigdT o hu-AT-ah=iai= STeTe! higTed Fud fordid
AR, SREW HAARIG JEd TR, BIed [$204e]. nd. [9 [ 2021 UST Igd] I 3uered
https://www.forbes.com/sites/jonathanponciano/ 202.1/05/13/worlds-largest-tech-Companies-
2021/? sh = 55at85dd69bc

Podolny, J.M., Hansen, M.T. TaHidard! awi=ic 8 ATNNG sl S, [$02]. EES forgqd
f@{\2020 e, AY IUAY AR https://hbr.org/ 2020/11/how-apple-is-organized-for-inovation.
Tae fogra fiogr, Soie ANRIGRAT Trer gfees wRf [$e09e]. 2008 Hed. AT Iuered
https://hbr.org/ 2008/04/reverse-Engineering-googles-inovation-machine.

ST, AT, STHISS HHaFl SAqid JahoudT 4epdl [5ee]. Bas foga ftegg 2013 Hed, urgd
39cTsY https://hbr.org/ 2013/03/inide-facebook-internal-inno.

foregeaniee, oI, T =l dehdi § fRmsie [$ete]. sHe. [9 St 2021 TS 3gd] A
YA 3T https://www .braineet.com/blog/apple-innovation-

Web.com R foetah 1. 9 WW%WW@WWWW [Ee2] 3TI=. [10
Tr\l’?f 2021 TS 3Gd] Y A I https://www.web.com/blog/ grow/social-media/9-5|?|@-
UTEET, U, S HIeh < SEet ST HIfed 3THO! AT STEcicl! Tl M [§ee]. FISH.
2021 AL, AY A https://www.feedough.com/facebook-marketplace

I, ., SeeUIe, T.H. TTerl foed ST gteee aefi [§etie). Breie fergrar fise] 2014
m:&%agr 3UTsY https://hbr.org/ 2008/04/reverse-engineering-googles-inovation-machine)
FU, h. fogh@ ey WS FE? [$C]. eIt 2020 HEAAY IuASH AR
https://www.raconteur.net/business-{UT=Td1/SE T AIhIT-ANETIh

T, &, AT HEAT AHHIC ANMHTS! AashedT i HedTH! Q7 [$e1e]. Hisd. 2018
m:&%agr 39cTsY  https://www.forbes.com/sites/forbescoachescounci  1/2017/05/08/Why-

Innovation-is-Crucial-to-your-organsations-long-term-success/?
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AT Srcited dieh Tt SATioT =it Afirert: Ueh sarueh qAraetieh

<= =1, TraeRaTe arrfur Rrgred FT. AwTRRE

Corresponding author E-mail: niteen.gayakwad@gmail.com, siddharth.sir191919@gmail.com

TYART:

e ot SqeR=ai=a fedTe! T&Tor SOATaTST ST W FoATHTS! el fHeR! SIsied. YR
A=t wraT, S gamETT SEHEE! sTeld ST IR, § ddeaTe Ewe Uit
Jeshicle TR0 e ST Sifeed dieh ferramea sifteker farsdwor oot ¥ Yo SRy o1, T Shwash
ATMOT AN SATee™, T Hieh formrm=am TRoTHT=E JeomTad el STTd IIdeh=ie STaaH,
STERAT ST ST ATEE R It farferer Yoy T stmeren J4 w5 weet fmr st (PMFBY)
AT Y@ ITHATER His 312, ST gamm-smenfed e fomm dsmr (WBCIS), @i=am ame sfor
FAFAAUT JoT Fft ST i weor. e formT FIeHT Tefavandier sTree™, S8 i STRIashi
oy dAtfsifeess wwe, offdfer fuwar smifor a1 deher Aer @l Sheft Sd. AfiHa gt offor
e forRITerlieT SAVATHTAT STTee STed STH 3l ST STefshell, Aol STl ST GIR0T S0l
TANA. B ATeeH ITAR!. AT TR 0N AR FOATHIS! HIOTehd, WG ST AT TSt
Hicaa™ Hags! e .

TISHT.

e

3~ AT TEw@qUl AN od. T, AT 3 STEEHI=T HHAT T AT, forRed: = g
ellerTel STELETT. ATl i ASEhy WIRgT=AT UTaeTal GU el 3Te.g%hies, I, AN i
HASTETH SIS BT THA SAT(0T ST SAHMITTS AT (qISAA, 2022; S0 AT FSAT
2019). © Hieh Hieh IcUTeH, AR AU ©ieh Icq=T AT Tohurel Ffl FEoaT. SASATIATd AT SHsid
ST, ek fomT Feu 3eamd STTet STR RIdeh=ai< fod STovaTel WeweT ATe ST ST Scft=i Srraadr
gifErd s, oo forT JoramTaTe STTfeier EXequr Se hdr it S, e U, 3. (W 3., 2007).
T L&l Yo e feares, e foT SIqeh=i-T ThemIqT |etsdre Had shidl, i 3cq= feew 0
HATIOT 2clT Eharol Scarashll, SATHS THUITT ANTGT Bl ATl STaf<iehdl T SaeHTeRTe [T e ae
SfEE ed gell Yo, waElel fasiuor e oA Sfey e qRdR wdme oish ol fieran
UfcreTiiren Icohic, ST Shiarehe TRiefur 0T ST STHeTsISITavi=t STegT ATa &1 YU JehTeT 2Tehal.dish
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fore=ft aftomerreRaT sTifor water et Shefm et svamaTdt s e, o o fowamer fafaaie
UL, AT GAERATR YO AT T R 37,1 fom aiemier foreqa fersgoor foris et shsltq
A, WRAT AT shet. SUTH e fordT §T 3UshH ATSHT (PMFBY) ST SATHITER SATHTi dieh
fomT AT (WBCIS). U0 THTeA T shict Uifetelt hiereh, Fiftem oX, shealst SATUT Sram I1 AsHie deartic
AN, TRATd ek fomT ATl SHesSaut AT STTeeMined TResishddT 319, 3od Siftem, e svft
AT AT foredar ST, S i-Uvie/foeiferg Ueie Siqer=ai= a1 (AT T 311, 2018). T8 &7
ST ST Tl ferd sHIROT o WehfId ohel ST AT

T4 fUhtarel AT Hel JewTiare! AR de-AfcrehT faeied SaeTeTe! & 3ea= T fehar forereft
2016).FeE, & oW HHST UV HecdTe STE.ENON AT IR0l TR FOAEe! &5 @
TROTHRRRT aTefovaEre! RIeret T die foram=h aiere. e, a1 TREded JoEr e
ISR S Torehar ik forAT, ST Ueahtor et AT shisere o, firamr, et o sT=T=ht @it
FOAETE] T forrT=aT yfieh forsdwor s IeTaTdiel IT=aT AMTEMT= WRieqT s guar feor,
TEH T WA AAHE, He TG Q0T 8 TR e i A€ A7 geiar Heme i 4
3TOT feehTauTT ST fevaraTat €T et i,
WRATA YTeh fareameet Seshid:

ISR PO TSATAT STshercl! i1 TTe@T=T SETel fEetr. ST AISHT 1915 =41 FeaTd =T shield
ST Breft.
Vrach=atT fordT ITevaTe 3feE 3 garen gfvsA

ThTeS (TS HATIOT WY 2021). AT Ierfsier FehTiTet el Te8L SehHITHh STHTHE HATHT Th
e fofect 3fider "opeft forT: sarareTie AISHT IWh 1920 Hed W qifEerdiens. ETdsar Hieawd
e}, fieh fommre 1t e et et 1947 7, i fafemeeta = fawamar == seft emfor
TRIAT. Uoh W IMYUTETET 1947-48 Well 3VATE Y& 0T AT
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ter ferrarm=it ugedt

THEY & ¥ STacisl Sftheh Jdeh=aTa [FATETE ST 7T ST Faftheh gi¥shiTa |THIeT ST8eiel
Afdes s, @ W AT A AT el TSI WY & S, T TSFiHT o wieRrel
TE.EE@ d WEAT (Beula et al., 2021; Sahoo et al.,2018; Tfe, 2015). 7 UfeTiaes TREARA
TR GEATAI (TS S F(E 2008). AT T ST AAA e forrar=an fosheret. ATemia
T AT AT AT <=t SATIT ST, HTFTRAL 1965, TR TLhRA Hieh T fordrersh 1o fohreit diee
AT o, TsAET e ot AN Sua WEr 9d, SR & a) ol faed. A/, 81 qEr e
TSI ITHIET AT i ATEIIATE ST <= kel g, HeA 1970 AT Gradte, foeprer watfed
affor ek s form Srvara s, afee e fomT 1972-73 HEY SRS T FRISHT & hell IdT.ash
TRIGE TomT T shiaie 1T Sfean, ToRraneia H-4 SHToemeR a& shisd s 318 qe TRaT SHe
HITEAT AT ST, T HATT ST HERIE, ATHBHATS, ¢ FaRT, Frfiesh, AT UfEm ST, & Srifien
ST SATETRE Bl " fehes e 9, W W Heh 3110 AT AT ST g, 4.54 Ar@i=
fiftere Sast 37.88 @M@, Fafthe Sidiat smenf dien form wRiRn sndiehgEar TeEdT ¥ WU
T3 15,1970 <A1 HEATA, STeAT <&l TH. Feat AT Seatferd skt ek formamemdt muareer &
U SIERMTTHTL, | ForT HIANH AT $Fea™ UIeie i HIET shel. fomT AT (PCIS) 1979
e, FETTIEE Tl Usd SlhRiched. AN JHTarsT ST, fafare fies, SATfor St GIC #ea amTiieh
e Tt 3T Wi Ry T Tepm 2: 1 =31 THToTT. S 2 Thi=an 5 10 29 93d ARd, fomT Saae.
PCIS 1984-85 Wid hitd, Ug 6.27 TG Ideh=TraT GHIEST STEAT 13 TSATd el TE9NT. STHT At
e 1.97 I, ST el WHRUT 1,57 Shidt (0T 3T afgarer 2012;56, 2010; T, 2002). A1 FHremaeia
A FTAT THEY &A1 JAftheh SIEMIAT SIEehA, S 3A[eh AT WA AT ST WRATde Fieh
formendt femrres (ST STIfoT wgrIRl, 201 1) TRRIAT AqcaraTeiict TS Scshidt ST e Jerey
AT AqcardTetel Arsa g sk forearmea Seshidia A= sfHeT SIelterell. WRdTd 1985 Well
TR & ool GUTHd TR FHT T ASHI(MNALS) Hatere! SaanTasTeh shoatst e FHuardme! ek
& AISHT e AT Sgetell 1999 weal it fomT AT (NAIS), St A4 (iieh 7o Icq o Fhoetst &
ST, ST shT g2hles, qX AT hleshiel Toed. & A TATHehishd SIEHIETE! sheetsl eEliel &M el
AR, 8 TRfie T eeer (@, 2023). 2016 Wel, T TR oA FEet fomT g6 el Ao
(PMFBY), T Y@ ek fordT AIST fohrrasiit SATf0T HeiemmasTeh JeM suare 3e31 S8 I
e, PMFBY ¥ NAIS =t ST Brdeft 31for MNALS, 3Tifor &1 widl o7 fireh, detferam o1for samarenfie
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TR (SR, 2008). TLRRAT TRATSA T AT TRUTH ST 3118 devite fiek foeareh siaersrsianft
SRS T T RTT=! ST AT 3T,

AT ST Srqer=ter Sea=T feer aFeor. qenfir, o7l et sTeEE STt sTed foR helar
SIcieh=aii=l ShoelsT, hHT JeIeT A FexT SATT A=A THE SEsho=l SAHTE(TA 3., 2018). 9 HUFTd
e} fomT et AT dee Wil Auesavt e YA (AIC) SRR AR, W, STiehesT
BT G &1 ST 318 W1k forT et ShuaTd SRR HeHTFT.2003 TET @ISHIT & AT fiht
ST TR, SR STSTSTT, Fefla Searee forenferd shor ST difes wrfeet STfOT hieTedt TMiest HL0T (T8
T ST AT forshemsiier FHawTier) (TR ATfoT TRfemehl 2012). aftid Iedred 1w 3Afr @rert
AT e ATeciel HewnT STeRuSd Wi a1 STUfad ST, Iderdl ST TRehRelT JiE HrEe AT
HTTUEHTHIST TSTehTT STTEI FAS S o GATNG forfar sHaeemod, gamia Fot gor feterT,
3ATIOT et Sfoehat Fae (AT Te 3T, R0%R). T, T SEE HATed @ISH{T TewRTISRS feiaT =T,
STE T ST, framaTear, wTted forwar, 3. (F ford e o, 2011).
dter o aiferet o

IRATT 3T Wik FormT AT ST Featsl JaT HUATaTS! ARY ST GeThed shet AT st
ATTfeR TTaToT, A 3T e HeAt wHe fomT TSHT (PMFBY), St @i, 2016 7ed @t shel. PMFBY
&M 0TS 3T AT AAHAMT SCATCATATS! A GHToITe ToHT HET0T ~@ifieh STow, Shiesh ST WTiHes
BTN TehET. & Tl 371 fireh, qtforam smifor sarertores wafore e s, Smifor ot smenfta et sfftem
T ST, ST FeTTe et STt Tciest (Harrerd sheft SATIOT Frcrshdl 10T, 2016). O HEwT= JrsfHT
TEUIS! SATHTER, STTETG ik fomT ST (WBCIS), 2007 HEd & F0aTd STTeft, St Sftrhel samammges
BTN 3 JehHT W& hled gftfeerdt WBCIS g ATIEE A9 lﬁﬁBgohHH ffera =T (AR, 2010).
e 2T, Feetst AT areATell et Heetie Tisha. fuerra ueh Hewar= Uef fomt diferet Shaarehelt qer
AR fifew 2X, shogtst ST 2T Weate fafay FeHme Ufshan. PMFBY 3idiq, Sifiem <t sk aifor
Wit o™, 7T § STgeTid STed RAGH=IHT TEeuT fomT SR #e@ut. PMFBY il
FoELSTHEN TF I~ JHE HHIIE TR THfiieh ST, HIuii-atel THaM ST TTehisrtor Tdte
ST ARG dioh. 3TaT Hed dectie ST Goafeerd oA el TR daqmmE aies, Soe
AT AT ad. qTedi Hedieh T forawor (1, 2023). 74 o1, WBCIS Sftheh STIRISR i
L, qR [IRTE g Aude fHagd AT shegtsrrat dish =or. WBCIS e sfifiem &t i,
Tk g o (RRems T 3w, R039)
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ShHFEHSAT TN HEAHTI el ST RMehd e 52, Teh Hewe T o] FeUSl SATHT IIqeh=aiT sheadsl JaT
el TATHMTER AT dieh fomT =1 e gfesh fushmaer et o1, formm mor o game AvesEEt
ST TGV AT SRSHTET ATTES SHUT=AHT JoHET WUTE SUATHTR! Hish 3= Hieh JoheT HATorelt Ueh
2 TEUIS AHAGHRAT AT el el shieuar=an Wishae e (forsier e 31a.,2014). qife
TEART S T SHEf= i fefSrerasre, STk Aremieuft FHfER o for Stae i Siearet
S AT BTAUS TA0M CSCs (AHTT T ) (MRITET T 3., R0RR). ety itrm=h wagom
&FFIIT STV UTST AT TOhT STGT HerwaT= Sfsht srsirat dieh forT et srreftar forferer eiwori=an
qNUTHER TR oo ShHTRHTR! oL Ty HTTOT STTWaS STaweh T8 qUET TR [Yehredier
afoTET TieT e 3.

fomT AT, S PMFBY 3101 WBCIS, <Te] RIeh=A1=aT Scd=Teil R, i fHezaror 3oy
ST eI GRoT (A for Shiaie fet,, 2011). & HEIHTIA FaT HLdTd fofarer srhl Sor wafar 7y
SIS LT hHe ST HiedaT RTERET IdTd.

ek ScrersTavidier 3egM fomT FiemT gemehia iy wifsifees steem: dish fomm dismieh
I AT IR, 3 eher faforer yemaehia ST AifSReFg ASUBT AdN.3Te8H Toh Hew
UifereieT dobel TR T fafaer eimed Frfem gu-a STeavasd 38 T Shu=a, st 1T TR
AT TSET (3T et al., 2016). IRTERRT ATEHIGU STGEATUA SHOATET YR, fiftem dehetw, STifor
U SRIEEHT T GO e T8 1T JeAIhTE1e! i Tgd ATatelt ST (HTEf SAfor aifenre 2016).
amfoien feerar amfor @t wrTRreter T U=t erfefer smardar fomm FsmT € U it e TR, <t
fohmre HigaT S fomT HeeTuT e Tl e, foRIva: WRATHTIEAT GRITd STAavie et &, e 37
YTehd. Wed ek form SR SrEvlt s fifteme STeid wew STR. USSR BT, IXET Hegd S
T ST IATe A= YHe, T gudiens, i arsieft 11or wearg ot =eufd qosiet Tfesi(UNCTAD
HiaTerd, 1994). ST Hohet, 3cq ST Helferd HET, ST(07 1T HeaHe: 3= Sl HIE, 39 3T,
SYSHAT ST frATaTEaT SeaTe ST FATT=! T i Fvarens! Hewaqul STed A FHoets ST
TINOTTH 3 SThall. STRATH He TR SATI0T HSWRTET (IFATA TE AA.,2016). 3T I HCAHUTH deh=iel
I, ST T T TElt ST I I, HTMT S I ST 3T T AT e s
fomT TR HoaTd TgUes (I 3., 2018). ATHeS I1E B Yhdld SATOT e Heprel shrevard forcis
AT, W U0l STATHE qRERishdl, fHOTarar ST hRieTHar ATf=Iqul e ST & Heethe
SR STTR AT TEaa foramd feshed SavamEmel wew= (T,2019). a7 HTGEHHT 1S
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SUATEIST ATT=Y0 TRST HATe GHNehIA ST SHIHEY HEANT HITET RHIE HiET dIFHTHES AT Heiferd
ATfoT i T Y . AT, T R, S seifehed qAHETET ST ST shUr=al 1 ad
AU FHIfaE & AT AT 3feod 5 ar areu, HTw Sl FHl oA Sgae ST
formprarefit ATem. T RO qUiEa, SMevam, STaieH-Te ST stred fafae SRt ftr detrse weifea
FTATETST BT hel ST Rk, T SFAET Gl HHT FHLAHT STV G SR HEFwer el HTTTIhal
(Bahn et al., 2021). 3T fEoraT ATaa0l GHTiry 37 S1ehd. STEH |TeeT Frfer=rgut f-eft T wier oy
fedT, AT aite fohaT HraT-eh-@IsHTT WIERT (ESCAP, 2018). STATHES 96 HeaTHe @ auld Uk T
AT T e 1T TR T TorsT ITe Haiferd ST RITes STeETa el § TS e TR
TATIT FLOATHIST T3 TFHATET STacisl Shedl shied THT (A T 3., R0 R0). ek fomT TSt dofsrme
AN STEATd gEIh, S8 shl 3T FfemT ST foate HoreT, dieh Tt ST=ehuul fedieh ST coiid
TET HIAUS (Y, 2023).
e fareamen wReater afors oidt

ofieh forT BT U HET= Gieh FeUH 3eATH HTAT HTe HRATS dh=ATE13] ST HTe, Ja
foramer fors3mor et ST TTehd. AT ATHTISTeh-3TTTh TTeTeE fafaer ST Siqer=i=an ST,
forepTer. rar s farferefereor sTfor Stefte sroarh arduper S1ifor = aftoms et ffaaupe SAor i
SUASHAT AT RITH=I AT AHTISTR-SATTeh THTT Heioh Justiosht: e fordT el ifiret sieite
Thell, GUEATAT J&T el =TT ST 18I0 SFOATEIS! e e foeg, fHesres, stvamama @
T st o1 ot fter forramges Sraer=ai=ht stfaraar Y 2re TR,

3CA gereRl, AT Icq~1 TR aTe, SATOT =T IdTd T[qdu[sh HLuare caiel & areeu
ST B (TR T2 3T, R030). AN, Fieh fomames Fafiior heamor Wi &% ¥k el
AUTET=H Tdes! Sl e ST GEROT e el HIHIGeh ST (HTSAT U 3., 2019; HTATA AT
T, 2022).
farsaeoT SraeR=arTe I ek formT SEier 21 STehal, SIdeh=IeaT ST UeshlUaT=aT =TI STTOT fehra
qiore edra faforeiertor € dish fomT Sar SIqeh=aiAT =TeT JUATHE 3% HIEe THUT el Al
@ AHAMT AU AT NIeHTied i Iod G SAT07 Ioa T [Uhie, AT q16 Bid FHu
fAfersieria @<t ST afoml, S=ar et Seare. R dis fomT g1 2 daman Ot R Savame wed
A R TRAT Seqwaret gHt (forearet SATfor sferiadt 2022). Ao B Iehd ATeetel dieh fere 3T
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IS, I F&fE URHe e 0T, SATe T Ikl ST Ieq= area. dieh fomrear
ST (e AT e ST ua Iucisud: ik ol Sucrstdn Sefier el s Srehd el
FreeRTe T St vTreraaT ST oTTidies aTe it wvvaTa dier et syfrenT:
I TR

T W FOATHTS e fordT Hewarel! SfHehT ST, o, RIqeh=1iT Tl Sedl oo geat
it oA, e, AT A fUehier JHET T dieh forar= Suciedar ek 1% T1hd 3 3cTed,
fohmeidiier TESaR ST ST SAaETiid T STRRRAT, ST g ST MIQfTeh 371 AWTe geat
FTETE ek forramar anTeT Seute ferar: ik fomm wea

et SeATETET FRAT YeT ohid AT aged Sideh=are 3ca—1. ek forma=fl Heq g 9t Scamear=r
TEorffeRoT SATfOT Icq=T TRl TR (SIE® T 3T, 2012; FohIRT ST THT 2014). ThAd sHaeetyad
AT ek ferrarelt sfHerT SI@3AR HTMT TSI HATEear: e forT fohra sareeria shvard et
SHTIOT TAT THRICHE B3 TN, STk SeA~TaR TRUTH Bl SATHes 3T Toha i, FHutdr (T,
2020). T Suctsuar ar et e fomm frnd Rer Javame ued & SeRdl. Jae=i=T =T
e el s foeft STTd,Aed S geaeire TS HHT 0T SIS © < ShRiEHAT U e,
o TEe: ek forrarft SucTsyar 31 IR s ST ITefieR ST=TTenat wereut after gea fafe
oS STTTfcreh 3T GLET T SATAT TR TAHAHS ISAATAT HIATHE S T e, AT
fofa [-USThRT ash STTTOT S5eh Shleeh fohdll TNT. © ol T[T ToeT BT SreaTd AT o ST STHe
T i STEe iR SHRofnd 3t 1 TumTelt Heies ST o A7 S-dee! ST (HatEt
T2 3., R03R). U uctserar fomr a1 = Tre Hl & Ihal dehd, 3T IcuTeT fEer oy
SATOT 2Tt TSt 0T AR TGV SATTUT ifieh qeTef Sueiey SiTed 311 fieh formT geRuamae! 7ed 8re
PIUCIE
TSI ter GHTSAT SATIUT TR EIAT:

SEAIE ¢ AT A 3 e formT: ik forramer wiiarsyr 3118 7l =t 3eameg SIRIeRI
TRt feerdt SATfUT formarer arar (st STfor f&reisht 2018).

%O 31d, TEIE YNE SRR, JATMT HIST ST BTdTesvt et ST, fomT shu=aiT Sedmann=n 3Hs
UL, sefehel =T FAdagN aaedte e & wend o7 faadid dsRgr Jam herett
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URERIShAT ST HEWTT Hedl el gass Fid. Rem, WSt @ R Ad qTeh St Jee
THTO ¥ TR, 50 ohel ISIed] STqEiH 1, AT, SN SeAiet T higae NaTa-<rgd ST
TR, HgA WAhS fohall 3ok fiieg IehdTd, el JeTd 3Teh JUTet (i ST TR 2021). SRS
AT SHATSANHoS Iqeh & IhATd A=l [Uehi= SATIOT URTeHT= foT T, T Sied
forame DA = et & aRqfeerdt 31 S fomT shuerieT el woRT 3R e B weRiEford datise
& F& T IoT HISTs UHe RReAgI Sieet s7edd uftfberdt wTeseft Sd. & T % Yhd Uk eAfaier=ish
TTET Sfshre SATeaREehar 318, A fomT o= T fehell SHTONT el & M 0T STTaereh 3118 RIaiT
W2 QU (Elijah et al., 2018).398 ST= TehaeRtvl, e Gf-dT 0T Sl qeaiwame 7efi oi-:
ST HIIES, ek SH AT STl FTor 0t STaTsT (@rsit, 2016). 3T et AT AT dtere,
T QU fUehiel TR ZTBUATEIE! STk aTTH BAa (Feh SATIOT AT, 2020). ST fersdwor Sfor
IoTIE=Ie AT TAFHISR STUTRA A GHTE T,

FURUATETE! R SEAarTe SqE &p TRATdIe die forre Swreiar SAfor arere femri
TIOTHeRRERdT AT TEre deavarTa! YRATd o, 31 Uifcetd] TRt & Sehard Iel S, 399
formT ST Tt BTt StHeeSTEvtt (Raju et al., 2016). Tsh TTeT THT ST Hriery StHetersiavft
AU SR TS Aok FIIS I 1, FIRIa: e A0 SR derdl (St W3, 2010).
SIGHTETET AT ST Tehal {ed R ST Scq SfaTsT (FHT ford e for., 2011). FreAfafis, =R
ek TE STFTEehd ST J1H SER Aaeh=Aiaed TomT, foRIva: T8 ST AT aNe de], e qusl
TGS AT STV AT ASHITE T, T, ST HIAST(eh SATOT @ISR AT et A= AfarT
FoTSt dieh form shrish. srfersaeier samdt, sremarean wfosadier SATHHe ST-awur gy o118 S1fersw
I YoASHEIS] SHTA o AT hrer e STk, el e Iqeh=i=a] NI SciTcHeh
forsegmon, arfor dreferrefi wrifores smifien oo ek formamt aftorms. & weme famfésT we wwm snifor
G ST TP el Tt
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Freeme:

AT HrieTHar JTMT GIRI=. €07 GEfTcHeh ot o8] ehisd RIRIE TH-=, ST HaEATI, STFehdl
foramre Qapofis AFTe QuATEl aHAT SR MRAE Sdeate dhedor, 1 feerar s = e,
Rrpreefi= sfretsrsaolt sHl, dish fomT foehféa Eia T skl ST Teg Ikl sl T&T0T husTd

1.

10.
1.

TETEUT Y HERT IR STTTOT TP forhre A ol Faurs! YR 1.
Had

AT, TH. ., THT, TE. T, <21, Gaw, 3. Th. A7 ARR, . (03R). ATMIF 1o wevd fomr
TR (G STTSIR Hll e et LMICs Hed il SR
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TIHTIAT STAEATIT Ueh hTBTeH T ST
HTET ekt TUhTD
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Tﬁ'GlT:l'I'{T:

TETI T TSI T 3Te. FaCATIH FaHIHE Hewr T 318, =i
HIBIITE e AEATITE SATHTT HYST IETTHEY SR e ST i FHear g Id.3.4.
9800 T HIAGSHE hifeed FT=AT “STATEr AT Jemed Faeear= fafay & adararor Femi=n
e g Ad. AT TR SFelel! STEIUH Hee @ U HedTe SAe 8. Lo ALY Foie Hefld
HIeAh FhidH SR o AR JareT Goe oM faehe e, et aedl faedr J
ST A aT GHEies AT HIeTd ATeTa fraiett Tt Ao fierelt, aiort sreeere &t
AT ¥168 ST T8, T SENTT forat shfel 7 & ST Shiata STace 3T, e
T HeAT ST
TEATAAT:
TS forhTeT=aT ST e STEHe Hie quiqur Taraets! aral. Tiq caT=aT I, HTfees AT
i TSI 8 T ATg AT, AT TSI HRTAUATETS! ATET SRa TEehd ST el TS Wi AT,
TS Al Tacisll o ATTAT, A STAHTSIRIE ST0fl 3778, Tl |HeTd g hiH 0l Tered. =ach!
AT TR FHETATA A=l e quf i 3Tad. T JRRerdime gage aea aid et AT
TR AR J GE&AT A1¢ AT, TR SAhi<aT TS HTTGvaTera! 3eqTe el geard e,
FEATAIAT IcATeAT JHIOT WA . AT |IISTeh o SATeares deereh Fifd sefl. sreaemmdia
&R, T ST ST aTec!. wrRiaETeT faedR aTed vigad o TqadehiHed a1 e 6! JTHi=t
HIE ANTEA!. § FIT AT ST T 9 SV 0T S, SHeTa Ariesi= o, fawm or, sHeivea
0T FRIE TR0, IETE AT L0 AT HRATEIST o TTT 0TS SHrRispeTet, T, FHedsh, e
g TBTe Saeh! TS Wi AR, SHaEmTE faeh o JuamErdl o el ShedToers] sHaeeTdH=T a1
HIATET FTeT 3T,

HheUT:

SHEATIOT Heheq AT GO ST TS, el TorehraT=aT Teish Seeened SqeeeTa-T= ST TR

i depdime (R, AR, FaEd], H9ed 3camel FRl Ao e Aead Ad. TN
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HTAHT, ST, TEl-farshl, hol, YTieR) 3] Hewld 31 e shedr Gy ATecddrd. Iieh alehi-
TATAT ATTa Shetct T UehdT, 3Te5E ATEIET e ieh T HRITH TedTd 2 g et TR, wier
T ATES F AES T SchIHe HHITHTTON o foRIveRuaT=a qear= facie iftdet a Hishiea
SATEATIAT HE Ioh HARMHYA T el HTe. LC8Y T LR8Y B AR, e, TERH, s, TR,
3N 3eATE} TETd 3T INY AT & hie3 ATV GEI T T el HIFeAT ST, SHoETHAT
TATE SAHRICT I ITSTHT ST, TSI ST STl Faestiar! JTH e dd. “STaeeTd « &
HHTUHT Ueh AT ST ST Hewid 7 S1ehd.
SATEATI; 31 T SATEAT
M:WWWWWManagementmﬁHWWﬁ.Wm
T 301 fehelt HRTA S0 STET AT, HIFATET Hg SATYATON YA Hel SIS AT G {0
T AT ATIHTY] AT & SHERTE il ld. SAaErRTe i, 2, wiead a sitfae |rae amut
TCATGT BT HTARICT SIeT CATATohe Ik T = M e HUATHIS! e STeeTIHT= TS 3R,
SATEAT: SF TSt IT=aT HATTEN
« fafe 3few qiemel Treeeh HUT=T ST FRIS oA, Hed |TevTel, STOT quar! & fzior
HTETI SFTEATIATS TIEY:
IERISCH
STAT ST Hed ST e HewTe Hd e, FRESH & s qfeet ard

ITEET TR HedT SATal, RS & S1em At g A6 T RIUTCATE] FT e 2 e g

Tait SR, A1 SIS STCUHI 7T STHhTBTST S SRl ST, Tedeh I I T heledT Jieal
HAH ST,
HqEEA:

ST FeeATe Fida Foiear Sfemh siuctsstaull star Avm=ar e TTesTe STEu
AU OIS “HEST” BRI, SATERT 3eP AT FOATHIS! ki< T8 HoId O AT, a1 Hodia
HOT SHT=AT HdedTd A I AT BTelT 3fe® Ul SoaT= SoreT hedl STl Hiat S0 ifereh e
|t ATeHEd Toh TohItel A1 TR shed ST, 3Tegsh d2f SHIAT= [T s sehl< T2 9 el ST,
cish SAThISR HHTE STSTSRRT o HRHR et e TROMHRR HareaeT=l T e fewddians!

174



Contemporary Issues in Commerce, Management and Business Economics
(ISBN: 978-81-979987-1-3)

STUfTaeeh SR el SITATd. Yo SAhI=aT T, ST, TIdT, SHiRTed STEl. forem s crearehe
EIEEIESIGIGH
ot uferan:

AT FIB T TGS FTEATTT &I 1ok HEeq0l 94 Bl AT, SHTARITT SATH
! STAAT TROTTHT SHTEATIAT TTET ATl el TG HIVIATET (Ul HATd sHaeToHTdie e
gehiaT TR UET AT, SHaHr HHeAu Rl wEn=aT fafay TeRedid kAT I Sl e,
AT ferEta STEu el FeuE “HUR Eur AT RS TeTd AT,

HHTH:

A FTEIAHES FHAN & Hecar™l Hedh 3R, Ve Faemrer fasme Jear
ST FHART FHIATGR TN AT, FTHTATA IeaTa o, JeqTeTeAT Tl Ieariad a&qer gt
TN SR FHAN 1 ST aX FaETd Taqor Jena! gial, Ti=t wE=ai=t A 9Tt S STaveh
a0, AT o TS 0T, AT T T O, AT et e Gt Ste gearar
EIEIEIRRIEN RS
TR

TS HCehTE FEUIS FHATATT hTd hOTE S L0, ST SOl FUTsT=l ShiSoTT fohaT STTsrom
T, S BT HSfiareeeh ST eTell AT o Sreffohet SROM TTeaT ARTATd. o, HEFTE Wi, S,
g i, el @, Tare R T 96 Scrdt geshiar TuTasT Tl qehiaed gl aed i
e

c

SECTITAT HIATHE T &S AqearaTel Tl 38, Jeieh T R1e Jer=an TeER
il ST ST T cdl STTaRTeh 3. TSTehiE, T, 3h1ST, HTHTISR, IR ScaTal Jad &amed
AT fehT FEcaT= AT S, S HeT, ey 37T o1 Hite % § HRIeH F HRIGA
AT A STEd. SATAERIF G GEAAT LA WA {ohall SHeeATIoh @ qearal He
[ERIEEICEEIC
HAT:

TcIE HAT HAATEU F& ACATR Fol A= o fafere fordmmi=a s gerdar Amomr
HAT A . fofae FHHi=r o, AR G FAAT FEET 9 AT HHEIEST TR
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HEITAEA:

SATHATHE 3ok SARhial Tg Rl il STEQl. Yo SAeh! 1 A7l g o farferer formra
TeAd. T IS ITH=AT gE 1T i STHCAT T THURTIT Tefer A ST, TS Tt
SITIHTOT SHTH AT, TAIHTI HITde STERT hIH FHd 3TEd. HeIEeT & Tsh Tdd ATu Ik
IR,
IECHER

fIEeM &1 T Fatd Hexd g2 8. HaurTd fafay Jemel SRt STaamHT
CATIITET SHTHTCAT Tt fifesd T,
ICEELE

SEEITITAT HETd FE0me S Iid Heca™ AN S, SedrErdie Faifsa fafe #:
HIVTCT HHEAT STV fohalT Heohe AT A Tt ST AISHT et qUTca Tl 07 & iAo Hecam= i 31Te.
STHATT G& ST [ FHTITeR SEtE S, QT TSdieult d qoT iUl F SR dar Garices
U A TEvTST =i 8,

ST SHTET TEITT &Y 7 it fafaer geswiged ammeeer . = f3faer seswh=n
TR e HTIETH o T eI shef STTdl.
STAEATIAT HE:

Tl SR hefes STHTATHIST ATET A, S ST d HewaT 318, SigeTd SHaedmo &
S T FOATETST ST 07 7107 fASfaTa ot g1y, ey Tee foram st Jafhes Siama
I AT B AT TRlchoe! HTe.
WRATT SATTATIATIT ScchTd el hIAES:

TR SHAEATOT= HehodT &1 3.6.99 HISME I3 SATeiet! (99 Ad. TRaran iy depdtan

FIRES 3.8 T4 300 d LHIH 0k0 T TR, AIRISIETS! J BT {8 iy HepeT=it T ITTeT0r HTed.

AT ICETTTE HTUSTIeAT STARETEE T Hahd =T SIITE 398 A IATe. IR ATaScia ST

FE Geieh o Tefler Wi, T sTereh 1o FefieT AT HITAH STasTied o T Bid. FEUeie
IRATT STTET ST STBTITRT SHeEToAT= T TTaT STIeae] STaeiereiet! ST B,

R SATEATIATSAT ICohid =T HIeHE S Y@ ITSHIr
T RIAEE —
SHET, AR SHAEAT ST ol AT eI dedian o qorel SFacisl shedrd fodd Id T
SATTITE YT fRTeRR o HTEHRT 0T TITehr] SToEmey S=ayTui=l STavareil e, T8 hehUaTet T,
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forTerer e 90T SeAT eI AR shedTe! foeT 3Ad. T STaeees a1 fshavareil iedT seet
SIFEATITEAT Scshic e Mot fomm amem fiet 3R
2) ST HTAEE —
AT HIAGSTT ST g2 GUTaRe F TsAehd At FawTq fashmmehe T e
foat, Ui, &1, 3h9, ST © YRATA 39 T S5 S1SAT shawT SO ShodlT BIcT. T T T
1 w2 e, e, Fey g e & 1 fowfaa S a1 weraene) SqaE AT
FrTied 2.
3) ATYIH HTeTES —
HTYFF FOGSHE Q0Eo Fatal WS e T %% 0 el TATATHIHTET s FHTITE
Tl AT FIRISHEN I F STIR SATHEY ST ITE ST 3k STIeAfTeR Jaredt T e, Higan
T AT fAgiaren sTaee 8% AnTa.
freen:
STEATYT hfehe forhfird SHUTHTST hIET TFeT sheledT ST T=AT Jgall ST, qTfY, ATTaTTeaaT
OIS AT ST ST HATWT FTHE 3T,
HE:

(=N

1.  Gupta C.B. (R0%2%) Management, Theory and practice, sultan chand sons — Delhi

Stoner (R0 02) managment — prentice Hall of India .

2

3. VTR SIE (Ro0R), ST SHAETIH — fUUaTqL 378 S, qfeciatrd, T,
4. G TIES I I ATHS (R00¢) AT q o TEdl, SAHS Tfoctah, oI,
5
6

Y. TE.ATEA I T . Y . MR (R0 0 3) SHTHTT AT de THIE TfocioheT, IR

SIEET SATEATITE HeTde! — HElT ShIHEH (AT T, AT )
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